30/05/39 DePARTMENT OF EXTERNAL AFFALRS
HPTCL TRADE AND INVESTMENT PROMOTION PLANNING SYSTEM

Missiton: ATLANTA darkets uNITcD STATES UF AMERICA

Factors for Canadian exports not reaching market potentiatl:

- Lack of promotion and advertising
-~ Limnited d4opreciation/understanging of distrioution systam
- Market prospa2cts have not been adequataly explored

For the next fiscal yeary, the misston is planning to undertake tha foltowing
new export supoort initiative(s! in this sector/sub-sector:

Activity: INTRUDUCE I[MPURTANT (0./PR3OY, GOV'F FRUM MARITLIME [NTO MxT.
bExpected Rasults: ENHANCE £XPORT OF FISH AND SHELLFISH TO PRy FL AND GA
MARKETS




