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«“Yet doth he give us bold advertisement,”—SHARESPEARE.

MAX. JOHNSON & GO

The . .
Printers ®
78 WELLINGTON ST. WEST

. .TORONTO. .
)
TELEPHONE 2672
@e——e

The Best Equipped Job Printing House
in Canada.

Will it pay yo
to Advertise in
Canada’s Lead-
ing Educational
Periodical,

The
Educational
Journal ?

J. E. WELLS, M.A., Editor and Prop’r.

It has paid others,
Why not you?

‘Write for rates to

THE POOLE PRINTING Co,,
(Limited.)

8 and 10 Lombard St., Toronto.

GRIP

Still Wants a few

Good Boys to
Sell Papers
Wherover he is

Not Represented

SELLS LIKE HOT CAKES

Terms on Application.

“THE WEEK, one of the ablest papers
on the continent."—DESCRIPTIVE AM-
ERICA.

THE WEEK

A Canadian_journal of Politics,
Literature, Science and Arts,

PUBLISIHED : EVERY : FRIDAY.

$3.00 PER YeEAR.
*

HE WEEK, now in its eleventh
T year of publication, has been
greatly enlarged and improved,
rendering it still more worthy the
cordial support of every one interested
in the maintenance of a high-class
literary journal. Recognizing with
gratitude the generous support it has
received since the publication of the
first number, it hopes to win the ap-
proval of a wider constituency aud
reach a much larger circle of readers.
The independence in polities and
criticism  which has characterized
THE WEEK ever since its first issue
will be rigidly maintained; and un-
ceasing efforts will be made toimprove
its literary character and increase its
value and attractiveness as a journal
for the cultured home. Many new
and able writers are now, or have
promised to become, contributors to
its columns, and the constant aim of
the Publisher will be to make T
WeEK fully equal to the best literary
journals in Britain and the United
States,

«I regard THE WEEK as one of
the most interesting and satisfying
literary publications in America.”—
Hon. J. W. Longley, Attorncy-Gencral
of Nowva Scotia, Haltfax.

“Thero is no paper I read with
the same interest as TiHE WRLK,
aud there is no other paper I read
through from beginning to end.”—
Frant Mackelcan, Q.C., Hauilton.

C. BLACKETT ROBINSON, Fublisher,
5 Jordan St., TORONTO

Cadbury's on

¢ The typical cocoa of Iinglish man
ufacture, absolutely pure.”—7%e olu-
alyst.
BVERY WELL STOCKED GROCERY IN
CANADA SELLS IT.
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SAVED!

Noisc and dust, by decal-
ing with the ProrrLe’'s CoAL
Co. Think of Coal without
clinkers, Coal without noisc in
handling, Coal without dust,
Coal without cutting up your
lawn, Coal with a strong, cven
heat, at $5.50 per ton of 2,000
Ibs. If you have not tried it,
telephone 2246 for a trial or-
der and sce how we pleasc you.

People’s Coal Co., cor. Quees Ao spao wa.

THE NEW WEBSTER .

JUST PUBLISHED—ENTIRELY NEW.'

INTERNATIONAL
DICTIONARY

The Authentic “ Unabridged,” comprising the
issues of 1864, 79 and '84, copyrighted property
of the undersigned, is now Thoroughly Re-
vised and Enlarged, and bears the name of

Webster’s International Dictionary.

Editorial work upon this revision has been in
progress for over 10 Years.

Not less than One Hundred paid editorial
laborers have been engaged upon it.

Over 8300,000 expended in its preparation
before the first copy was printed.

Critical comparison with any other Dictionary
isjuvited. GET THE BEST.

G. & C. MERRIAM & CO., Publishers,

Springfield, Mass., U. 8. A,

Sold by all Booksellers. Illustrated pamphietfree.
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7T MADE ON THE ™

GrowN PERFIMERY 60
177, New Bond Street, JoNDON.

Rapid, Practical, Cmn]'ﬂ"'.’ 4
Durable, ~ Writes Capital |-
Small Letters, Numerals, V" |-
ctuation marks, &e., same """ ;
any ghpriced Typewrito™
Sent by Express prejaid to ;L")‘ |
address on receipt. Agent |
wanted throughout Outari®* |:
send stamp for terms.

. E. ABBOTT, GANANOQUE, ONT.
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