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HOLIDAY BUSINESS.

It is pleasing to hecar fîomn a num-

ber of city and out-of-town phiotog-
raphers that business lias takcn some-
thing of a boom in consequcnce of the
approaching holidays. This is the
opportune time for the photographer
who is sufficiently up-to-date to have a
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gooci specialty or two and business tact
enoughi to pushi it, or thern. ciligently,
but at the same time ini a way that
(loes liot offend or iîrïtate custorners.
[t is a veiy easy natter to prepare,
during the fcw weeks that are so
liablc to be radier quiet just beforc
holiday business begins, a fewv c/woicc

sainples for use in coaxing extra
business from the holiday shopping
peCople; say, an enlargement iii
sepia ; a clelicately colored opal ; a
carbon in an effective color, several
différenit poses of a prctty, gr5 îcefuil
child, pîintecl on unle strip of paper.
Thesc. and other things that will
readily suggeSt thernselvcs, Mien you
once begiîi, caîl, ifC properly haidled,
inake maîîy extra dollars. lt does
not do, in these clays, to consider that
because a customner orders a dozen
cabinets, it is ail tliat is wvanted ; andl
it is safe to say that lie w~ho workçs on
thîs plan w~ill lose inany dollar-s, and,
at the same timie, acquire the ilame of
being "slotv." Specialties have two
very goocl featurcs: (i) When sold
they are generally pure additional
business, over and above what a
customner intenclec buying; (2) the
price is generally far better in pro-
portion than for regular worlk.
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