200

The Canadian Horticulturis

COMBINED WITH

THE CANADIAN HORTICULTURIST
AND BEEKEEPER

With which has been intorporated
The Canadian Bee Journal.
Published by The Horticultural
Publishing Company. Limited

PETERBORO, ONTARIO

The Only Magazines in Their Field in the
Dominion

OrrictAr OR@AX8 OoF THX ONTARIO AND QUERRC
FRUIT GROWERS' ASS0CIATIONS
AXD OF THE ONXTARIO BEEKEREPERS ASSOCIATION

H. Baoxsox Cowaw, Maoaging Director

UNITED STATES REPRESENTATIVES
STOCKWELL'S SPEOIAL AGENCY
Chicago Office—People’s Gas Building.
New York Office—286 5th Avenue.

1 The Oanadian Horticulturist i{s published in
two editione on the 2;th day of the month
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& year: two years, $100, and of The
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otved Tp to the Mth. Addresm all advertising
ocorrepondence and oopy to our Advertising
Manager, Peterboro. Ont.
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it OUR GUARANTEE
We guaranies that every advertiacr in thisdssue
je Teliable. We are able to do this beoause the
oota The Canadian Horticul

any Sdvertiser berein deal dishonestly with any
mbecrider,
his lom, provided such transction oocura with
in one montd from date of this {ssue, that it do
eported 10 W within & weck of it oocurTenos,
and that we find the facts 20 be us etated. It
o » condition of thle contract that in writing %
advertisers you state: 1 saw your advertioement
is The Cansdian Rorticulturist.”

Roxwee ~hall not ply thelr 1tade At 1he oXpen
of our suwacrihere, who arte aur fsiends, throwgh
0o Mmedium of there columna: but we shall 0t
attompt 10 adivet trifling. &sputes Latween emd-
seribors and Nonouradble bmsinems men who ad-
vertin, por pay the dedts of doneat hazkruple.
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RISTAKES IN MARKETING

In ninctcen hundred and twelve there was
a fairly large crop of pcaches on the
Pacific Coast, for which the only available
market was Alberta, Calgary being the
chief distributing point. With commend-
able cnterprise those who had charge of the
selling of the peaches visited the large
wholesale merchants in Alberta and sold a
fair proportion of the crop at a, stated
price. As the season advanced, it develop-
cd that there was still 2 considerable sur-
plus for sale in the hands of the growers.
The sclling agents made their mistake in
the sale of this surplus, if indced so mild
a term as ““mistake’ can be applied to the
transaction.

With the full knowledge that the whole-
sale merchants had bought all that they
considered it discreet to buy, they still took
this surplus fruit and shipped 3t to other
merchants in the same market, on con-
signment. The fruit, of course, could
only be sold at prices lower than that
which was held by the other dealers and,
as » consequence, the market gencrally
was badly demoralized Surely it was only
a matter of common honesty on the pant
of the peach growers to protect the men
who had bought outright and at a fixed
price carlier in the scason. In all proba-
bility. the growers will have plentv of op-
portunity to re®sct on their mistake when
thev again try to dispose of the crop at
fixed prices.

Another instance: A cooperative associa-
tion in Ontario, putting up a splendid
brand of fruit. shinped to the north-west
and sold largelv carly in the season at a
fixed price. They still found themsclves
with several thousand barrels unsold.
These they stored at a convenient, selling
point in the north.west, and during the
selling scason they were disposed of at
wha.ever price ther would bring, in di-
rect competition with their own fruit in
the hands of thosc who had bought out-
richt.. As a matter of record the prices in
February »nd March were lower than the
prices paid by the dealers for the same
~rade of apples in October, and this lower-
ing of the price was largely the result of
the surplus fruit thrown indiscriminatcly
on the market by the agents of the growers.

Onc morte instance, this time from Aber-
deen. Scotland.  \When urged to buy the
apples of A cooperative association, onc of
the Iargest firms replied:

“As a vule T have found that the co-
“operative socictics hold their prices so
thigh at the opening of the scason that
“husines< has been quite impossible, and
«then what surprises me all the more is
“*that later on in the scasan, I can usually
¢huy the packing of the same cooperative
“tgocictics on onc or other of the largest
“markets at a great reduction, 1§ co-
“gperative associations wish to dsvelop a
tregrular trade, then it is unwise 1o pre-
‘tend inflated valucs because they imagine
*tthat when they get an inguiry they have
3 man on the linc who must buy.”

What might have been but was not done
in the peach deal and apple deal here not-
od was to have re-cmbursed the merchants
with the difference between the slaughter
price of the surplus and the fixed price at
which they sold {ruit to these merchants
catlier in the season. Unless fruit grow-
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ers are willing to deal upon these terms
there appears to be little chance of confid
ence developing between producer and
merchant—as long as practices, such as
those recorded, are continued. The cen.
tral sclling agencies that have been form-
cd by the local organization should bear
these conditions in mind and build up the
confidence of the trade by striving for
their removal. -

OUR WILD FLOWERS

True lovers of nature cannot but view
with regret the rapid disappearance of
many of our wild flowers. Unaided by the
hand of man, naturg has ¥iven to these pro-
ducts of her art a charm that is all her
own. In what more delightful way could
one spend an afternoon than by strolling
through the shady woodland aisles, and in
her perfumecd jewels in their mossy sect-
tings, see nature at her best.

Against the onward march of civilization
nature has had to give way. The wild flow
crs that were once so plentiful are rapidly
disappearing. Our woodlands have become
the grazing grounds of cattle or have been
turned into parks. Probably the former
practice has been responsible more than
any other for the destruction of the wild
flowers. Woodlands are of little or no value
as pasture and for the conscrvation of our
forest wealth, cattle should not be allowed
to graze in wood lots.

In the management of our parks more
attention should be paid to the preservation
of the wild flowers. Every cffort should be
made to introduce the once profuse flowers
that are now so conspicuous by their ab.
sence. Some varicties are now almost ex.
tinct. The Ontario Horticultural Associa-
tion might well devote attention to their
preservation.

—

ADVERTISING THE APPLE

Fruit growers have recognized that if the
huying public 1s to be convinced of the
importance of the apple, both as a food
and a table delicacy, constant and judicious
advertising is necessary. Just how to ob-
tain the money necessary to finance an
advertising campaign, and in such a man-
ner that those who would derive the great-
est bencfit from such adventising would
bear the larger share of the burden, has
been a knotty problem.

The Advertising Committce of the Nat-
ional Apple Shippers’ Association in the
United States has ewvolved a unique solu-
tion to-the difficulty. which promisecs 10
meet with considerable success. In bridf,
it is the “Stamp Plan.’? The commitiee
are 10 issue stamps of one and two oemt
denominations, which will be purchased by
the shippers and placed on the packaces
of fruit, a one cent stamp being placed ona
box and a two cent stamp on A barre). Thus
the man who has one hundred packages to
ship will buy onc hundred stamps, pav-
ing in direct proportion to the amount of
fruit shipped and in direct proportion
the bencfit which will accrue o him frem
the advertising.

These stamps will be sold by the Feui-
able Mortgage and Trust Company of Ral
timore, through the many Lanks throughen
the country which act as its agents. “he
funds reccived will then be placed to the
credit of the Advertising Committee  Ex-
perts in advertising_are to be vetained apd
an extensive cducational campaign caried
on.
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