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How Advertising Does Odd Jobs for Farmers

Lawrence W. Griswold, in Agricultural Advertisrg

£¢JN regard to auction advertising
of the present time," wriles my
auctioneer friend, “as compared
with years pasi here in this county,
auction bills are prac! out and
newspaper advertising has taken the
Dhmdof bills.

“Advertising in the daily paper is
done for the reason that as & general
thing tl‘u average farmer, when he
comes in from work at night,
his paper, looks e over &
the current events o avclien sales
and advertisements of every kind.
(This is done more through the
months of January, Febrnary, March
and April, for these are the anction
months of the year) Whereas,
auction bills put up in stores, shops,
livery stables, saloons, and on fence
boards along the high-way cover only
one-eighth of the territory the news-
paper would cover, and in the news-
paper the farmer gets the facts right
at home and remembers what is going
to be sold and when.

“The expense of paper advertising
is double that of bills, but it is worth
that much more becauss it reaches 10
times as many farmers as the bills
would, at w»0 expense for stamps,
livery rigs and small expenditures
that ocour when one has to circulate
by the old method.

The Daily Paper Medium.

“The dafly paper, by way of the R.
F. D. routes, carries the auction adver-
tisement right to the farmers’ indl-
vidual doors, whereas with bills the
farmers have got to go (o the stores
or inte town to get on the track of
any sales—and then they forget al
what time and place the sale Is to
take place. With the paper he has
the sale advertised right him
where he may look at it fer mforma-
tion at any time.

“One hundred bills will cost §5 for
an average sale of $2,500 to $3,000 of
general farm stock, tools and house-
hold goods. A newspaper with a cir-
culation of over 5,000 in & county of
close to 40,000 wll! advertise for from
#8 te $12 for five insertions, which I8
pleaty of time for the advertising to
run. In this way the sale reaches
every town in the county and towns
sugrounding If bills were used it
would be impossible to reach more
than from three to five towns In this
particular county.

“In the spring of 1913 1 conducted
over 40 ¢ for farmers, and 1 do
not think there were over five farm-
ers who used any bills at all, and
even those used newspapers, in addi-
tion to the bills.

Successful in Spite of Storms.

“] remember that three of my best
sales in 1913 were held op days that
the weather was anything but pleas
They were stormy days, with
, making the country
impassible in some
But those three sales were
daily news-

the liberal advertising in the news.
started selling &t farm

wonderful, but
and better

farms, 100 to 150

rage, and from that

600, which is a good

erage for the all-day sales

Why Newspaper Advertising Pays.

the
ave

“The newspaper advertising to-day count:

reachzs many times the people that it

ago,
the installing of the Rural Free De-
fivery has made it possible for the

fmes wuled for & town in the

, and mol only ‘that, but farm

August 81, 1916

eer pefers was “sked by me (o ux

plain advertiging as a doer of odd jiy

on the farm. He pointed out the
nificant facts in this manner.
The Publisher Speaks.

“One day last winter an auction. .r

of my acquaintence had & sale scheq

stern

the farm where the sale was going o
be held, thinking no buyers would !
. He tound a rood

vertising and had infermed peacic
every prospective buyer in (he

Y.
“Four or five years ago obly a i.w
sales were in my
peper. Farmers and s did
not fully appreciate what a thor

within a few hours after the paper is
printed. In this county about %0 out
of overy 100 read (he newspaper pub-
lished in our county seat. Before the

¥, M. came 20 out of 100 would be
& good average. This is proved by the
ofice of which I have been posi
master since 1898 At the beginning
of my term 25 papers were recvived
from the county seat. At present 175
people receive copies of a gingle daily
printed &t the county seat.”

The publisher to whom the auction-

Adaptability a Great Factor in Farm Success
ByE. L McCaikey

" S sir, | sold the farm! Lana
Y values got  high, Taxos
were in proportion, Market

gardeners were dividing all the farms
around me so I moved out. That land
was too valuable for the kind of farm-
ing 1 had been doing and wished to
continue in. 1 don't believe in fiying
in the face of the inevitable, o what
better could I have done than make
uwn with the best pi

who came along?™

This is just a small soateh of a
conversation overheard in the rotunda
of & Toronto hotel during the time of
the last live stock comvention. The
speaker was & specialist on boef cat-
tle and heavy horses. His few wnds,
noweyer, volced a big truth. They
told of & man who recognized that the
termer must stuay conditions If he
would be a sueccess, and not stay in a
*ut while conditions changed. 1
started a train of thought In my mind
along the line of adaptability.

1 dom't believe that there wre any
+a0 farms that can be handied exaot:
iy alike, In my farming experience T
find that it is seldom that (wo fieids
exac ly  alike. 1
would go even further. It {5 doubtful
two farmers, good ones, would
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means of buyers news):
sdvertising was.  Auctioneers
began o notice that the sales wi
were advertised In country mew:
ers generslly were most profit
and they advisad their clients
vertise in the pap rs and not d
on ‘he oldfashion d bills. N
isn't an auctioneer in the county )
does not ask the farmer advising
him about & sale; what advert
has been arranged for. The au
eers always want sucoessfvl salc
(Continued on page 'l.)

nd

There s ilso avother extrem
trying to farm too poor land ‘hat
should be in bush. The man who
stays on such land as we bave |
Trent Valley distrivt, which s
has attained notoriety, Is the
adaptable of all men and he sur
flying in the face of the inevital
man on such land should eithe
for reforesting If he has the
to wait 30 years or so for a cr
move elsewhere.

1 have in mind at the presen
one field on my own farm 1) t
would be extremely unwise 1o w
It is on a steep side hill of very
sble sofl, Not a few of my n
are plowing land of a similar
acter. They call it Jnte ive «
tion, keeping all their land und
tation, and so forth, but I call
1shness,

Adopt Side Lines.

The true test of a farmer's n
{lity is the net ineome that he ca:
from 100 acrves of whatever s
farm may be. On some farm
money may be made by spec
in dairy eattle than in anythir
Other farmers are 60 siluated

and ends of his income

bis astonishment, that if he cu' Lem
all out and specialized ia dui7ving
s ho thought he was dolng. (1o bhe
would lose more fhan half his (1 une
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