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CONTEST

Profitable Advertising and Art in Adver-
tising, THE ADVERTISER'S TRADE JOUR-
NaL offers $375in CASH PRIZES for
best original ’ﬁnwsx’.\nn and MAGAZINE
Desions. No restrictions. Five compe-
tent judges. Valuable publicity for all
competitors. Send for printed prospectus
giving particulars and requirements of
the contest. Address PROFITABLE
ADVERTISING, BOSTON, MASS.

Do You Ever Have Occasion
To Use a Legal Directory ?

Forty-two law firms who jolntly forward over two
huadred and fitty thousand items of business to their
legal correspondents ily, and who are necessarily
posted as to the best attorneys to use at a distance,
communicate to a central office constantly their experi-
ence with their various correspondents, and trom this
{nformation is compiled monthly the dirastory which
they use, That such a list is superior to one compiled
in the ordinary way and published annually or semi-
annually, goes without saying. Each issue contains,
in addition to the legal list, a complete Bank Directory,
the collection laws of the varlous States, tabulated, be-
sides a good deal of general information of value to
iawyers and credit men.

o directory (complete each month—no supple-
ments) can be obtained for Five Dollars per annum by
addressing

The Mercantile Adjuster,

'P. O. Box 609,
150 Nassau Street New York

Every Issue of
The Office Magazine

A. O. KITTREDGE, F.LA,C.P.A,, Editor
contains information on office topics

Worth Many Times its Price

Per Year.
It publishes onl: actical articles on practi-
p“cnl subjectsybijpmtlcal business men,
Sample Copy Free

Issued monthly, subscription $1 a year. Adver-
tising rates on application.
ACCOUNTIOS ASSOCIATION, Publishers
28 Pine S8t.,, NEW YORK CITY

“Short Talks on Advertising”

994 pages 183 {llustrations; sent post-paid
on receigt of price.

Paper binding, lithographed cover, 35 cents,
Cloth and gold, gold top, uncut edéet. $1.00.

CHARLES AUSTIN BATES
Vanderbilt Building, New York.

‘¢ Mr, Bates' Masterpiece. It is lnteresdndgly and
readably written—more readable than one would believe

ible on so hackneyed a subject as advertising—and
t 18 illustrated by pictures i dedtolenda h ous
turn to many of the sentences in the text. For those
who want a generalidea of advertising principles, the
pook will be found valuable, and even the readers to
whom its subject is more than familiar will find it an
interesting companion for a leisure hour. It is full of
apothegms, every one of which rings with a true note.”

. P. Rowsll,

7 Excellent Work."—Buffalo Evening News.

+ Interesting and profitable."—Baltimore Herald,
T“ Lively and Sensible.”—Philadelphia Evening

elegram.

* Handsome and Clever."—New York Press.

“ Should be read twice,"—Cleveland World,

“ Should be on the desk of every advertiser.”"—Cleve
and Press,

+ Best thing we have seen.”"—Buffalo Express.

¢t Most practical and helptul.”—Minneapolis Journal

« Every advertiser may read with profit."—S¢. Louis

Pqut—l)igpatch.
« Mr, Bates has rendered a service to all progressive
business men."—Philadelphia Record

* Most} nteresting of all instructive Books."—Buflalo

Times.
““Full ot ideas of value,”"—Cleveland Leader.
* Nothing humdrum or commonplace."—Buffalo

ommercial. .
* Full ot snappy, commonsense hints."—Boston 4d-

“ Striking and readable,"— Baltimore American.

 Cannot fail to prove interesting."—Pittsburg Press.

‘' Should be In the hands of every business man."—
Philadelphia Ledger.

and the great number of visitors in To-
ronto these days is giving both whole-
sale and retail men plenty to do. There
has been a drop in some lines of iron and
steel, while cut nails have advanced some-
what, in one or two weights. Regard-
ing the condition of the metal trade in
Great Britain, ‘'we are advised that pig
iron has been firmer. At the same
time, very little business has been trans-
acted, the fear of a corner in Scotch war-
rants having forced prices up. As a con-
sequence, consumers continue to’ buy
from hand to mouth, though manufac-
turers seem more inclined to meet buyers’
views. The higher priced metals have
been moving well, although copper,
owing to increased supplies, has dropped
during the past three or four weeks about
£1 per ton. Lead is 5s. per ton lower.

Hipes aND SkiNs.—No change has
taken place in hides and skins since last
issue, and the market is dull. Similar
conditions would appear to prevail in
Chicago. Many of the largest buyers
there are well supplied, while, on the
other hand, the packers have not many
on hand. The market, therefore, will re-
main pretty steady, probably.

LeaTHER.—Nothing very startling is
the order of the day in this market.
Prices in some lines have made little ad-
vance, principally in Gambiers, Sumacs,
and Degras. Trade is dull, perhaps in
sympathy with conditions in the United
States, where probably there will be little
real activity in this line until after the
elections,

. Provisions. — Everything continues
about the same at present. Butter is
scarce, with an activée demand for best
grades. Cheese is quiet, though steady.
Hog products are going out freely at un-
changed prices. Eggs are steady. There
will be no beans in the market until the
new crop comes in next month.

WooL.—No change has been made in
prices since our last quotations, and not
very much is being done in the way of
business. We understand that in Boston
the market has been equally inactive.
What demand there is has been prin-
cipally for medium and low wools. On
the whole, prices seem to be in favor of
the buyers.

CHINESE BANKS.

_ Apart from the political considerations
involved in any great political disturbance
in which the dynasty of a country is
seriously involved, the troubles in North-
ern China just now are of peculiar inter-
est, if only for the very large commer-
cial and financial interests which are
bound up in the development of the ter-
ritories most directly interested. Below
is a list of the banks operating in Pekin,
in Tientsin, the lafge commercial centre,
and in New Chang, the terminus of the
Imperial railways of Northernn China,
which last year obtained over £2,250,000
from Great Britain. While the banking
interests are largely in the hands of the
British, the French, Russians (owing to
the Russo-Chinese bank), the Germans
and the Japanese have also an interest.
The Hong Kong and Shanghai Banking
Corporation, which was responsible for
the loan for the railway to join
Pekin with New Chwang, has, strange to
say. no branch at the last-named port, the
development of business probably not hav-
ing been sufficient to warrant this yet.
The folowing are the banks, most of
which have London offices: Hong Kong
& Shanghai Bank. Russo-Chinese Bank,
Tientsin: Hong Kong & Shanghai Bank,
Chartered oM™ India, Asia and China,
Peu'sche-Asiatische, Russo-Chinese Bank,
Yokohama Specie Bank, New Chwang;
Yokohama Specie Bank, Russo-Chinese
Pank,

ENGINES AT PARIS FAIR.

Reviewing the locomotive exhibit af
Paris, as a whole, Mr. Charles Rou$
Marten, in the Engineering Magalmeé
says: I think the points which strike 0%
most forcibly are:

(1) The enormous preponderance
compound type of engines over
simple high-pressure type.

(2) The comparative scarcity of ecce®
tricities in design. s

(3) The immense increase in size 3:;‘
weight of locomotives since the
exhibition.

(4) The specially huge size and POWC‘
of certain Russian engines. ‘

(3) The almost universal employl‘_ﬂ‘"‘l
of coupled wheels in express engin¢
and the consequent all but complete 4%’
appearance of the single-driver type..

(6) The large augmentation of heat"’g_
surface and of steam pressure.

of
the

These were the points which struck B¢
most in my general survey of the EX
bition, On the whole they represent ¢
principle of development in locomof!
practice. They tend in the direction ?
increased haulage power rather than -
that of any attempted addition to exist
ing possibilities in respect of maxim®
speeds.

LAUGHLIN

FOUNTAIN -
PEN

The Best at Any Price

A Seasonable Suggestion—A
gift of never ending usefulness
and a constant pleasant re-
minder of the giver.

Your oholoe of these popu-
lar styles, superior to the

$3.00 STYLES

of other makes, for only

o

Try It a week. If not suited
we buy it back, and offer you
$1.10., We are willing to take
chances on you wanting to sell
we know pen values, you will
when you own one of these.

Finest quality hard rubber
holder, 1&. Diamond Point
GoldPen,anydesiredflexibility
in fine, medium _or stub, and
8 the only perfect ink feed.

One Pen Only tooneaddress §
on this special offer, by mail,
postpaid on receipt of $1.00,
(registration 8c. extra.)

b b cn s T

Ask your dealer to show you
this pen, if he has not or won’t
get it for you (do not let him
substitute an imitation, on
which he can make more profit)
send his name and your order
to us, and ceceive free of
charpge one of our Safety
Pocket Pen Holders.

Remember — There is no
“Justasgood” asthe Laughlin,
insist on it, take no chances,

Address—

§ LAUGHLIN MFG. CO.

Laughlin Block,
DETROIT, - MICHIGAN.

L e




