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THE OPPORTUNITY 
The Mexican market for giftware 
products offers interesting oppor-
tunities for some Canadian 

manufacturers. 

• Mexicans exchange gifts exten-
sively and some of their gift-giving 

occasions are not traditional in 
Canada. 

• Almost half of Mexico's population 

of almost 100 million are under 
20, creating a large market for toys. 

• Although low-cost domestic 
products and imports from Asia 

dominate the market, there are 

niche markets for some higher-
priced, imported items. 

• The best prospects are for items 

that are uniquely Canadian, which 
have been packaged for the up-

scale market segments. 

SUMMARY REPORT 
This market information on Mexican 
giftware products has been produced 
and published by Prospectus Inc. under 
contract with DFAIT, along with other 
market profiles and summaries on busi-
ness opportunities in Mexico. It is avail-
able from: 

InfoCentre 
Tel.: 	 1-800-267-8376 or 

(613) 944-4000 
Fax: 	 (613) 996-9709 
FaxLink:* 	(613) 944-4500 
InfoCentre Bulletin Board (IBB): 

1-800-628-1581 or 
(613) 944-1581 

Internet: http://www.dfait-maeci.gc.ca  

*FaxLink is a faxback system which provides 
summaries on a range of Mexican markets. 
It must be contacted through your fax 
machine. Dial from your fax phone and 
follow the voice prompt instructions. 

The market profiles are available in elec-
tronic form from the IBB and in hard copy 
at a cost of $10.00 plus shipping and appli-
cable taxes, from Prospectus Inc. Please 
contact: 

Prospectus Inc. Order Department 
Tel.: (613) 231-2727 
Fax: (613) 237-7666 
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MEXICO'S GIFT-GIVING 
TRADITION 

Mexicans love to give and receive 

presents. The family is paramount 

in the Mexican culture and exchanges 

of gifts reinforce this value. Even in 

business relationships, it is normal 

to establish a personal friendship 

first, before seriously discussing 

commercial issues. Exchanges of 
gifts are often part of that process. 
It is customary, for example to bring 

a small gift when invited to a busi- 
ness associate's home for dinner. Gifts 
are exchanged on all the occasions 
that they are in Canada, including 
birthdays, anniversaries, religious 
holidays and weddings. A high pro-
portion of Mexicans are Catholic, so 
religious occasions and associated 
gift giving are especially important. 
Giving gifts is also part of the indige-
nous tradition of paying tribute to 
someone. 

Mexicans exchange gifts on two 

occasions that are not generally 
observed in Canada. Dia de los 
Reyes, Epiphany, which is celebrated 

on the evening of January 5, features 
a second round of gifts for children 
following Christmas. Diu de tu Santo, 
literally "your saint's day" honours 
the saint after whom a person is 
named. There are also saints' days 

allocated to occupations and profes-
sions. Small gifts, and sometimes 
cash, are considered appropriate 

on these days. 

The type of gift depends on the 
nature of the occasion. Expensive 
gifts are reserved mainly for birth-
days and Christmas within families. 
Popular items range from jewellery 
and apparel for adults, to toys and 


