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Engineers in high demand

g;f:iada needs 50 per cent more post-
dustUa,te engineers if it is to meet in-
jectsr%’hs demand fqr them by 1985, pro-
4 e Natural Sciences and Engineering
Iflamh Council of Canada (NSERC).
delp SERC president G.M. McNabb told
iy f8(;1tes to. a recent petroleum research
. terence in Calgary that the engineer-
El%hsw‘tor will require 3,100 new people
ngin}'ear, but only about 2,100 qualified
Cers are available.
o adSE'R~C’ a Crown corporation created
it ﬁmlmster schol‘arship programs, bases
si()negli)res on a five-year plan commis-
y the federal government.

eVer:I McNabb. said the council assumed
ing . econom{c factors before formulat-
€ plan, including a 2.2 per cent
°reas§:1 rate in gross national product, in-
i0q gy industry involvement in research
fate elopment and a 7 per cent attrition

prO%IC:OIQing to the study, the major
Sep i;n is a shgrtage of manpower, and
Wil - ?)ther <_:r1ter1a are met, the target
3 ¢ achieved by 1985.
Othe, tthe past, shortages of engineers and
b recrefil}mcal personnel have been met
oty Uiting pegple from other countries,
tign y 'th_e United States, but immigra-
th.en.pOhmes have been tightened since

In o
Peop ea("ldl.tlon, competition for qualified
ices fIS 1n.creasing world-wide as higher
Loty O oil and gas spur record industry
1ty levels.

i ;
Ship hi Council has increased its scholar-
.(c‘)lnp udget ‘to $30 million this year
f“crea:red with $12 million in 1979) and
LI fed the amount of individual grants
studem:rts to attract more graduate
«‘0 '. >
g ; uir Jjob is to provide basic assistance,
thay asss'the industry’s job to supplement
My kﬁcNI:tt:tl)ITce in specific areas,” said
the l?n:i)ouncil levies no restrictions on
Wy holg er of scholarships its applicants
¢ s
o, C\:}rdmg to John Feick, a vice-presi-
SO, Nova Corporation of Calgary,

. 'Panj ’
Sty genmtes are faced with increasingly
f th recruiting problems as a result

. Shortage,
e
Ny, rstlmated that about 30 per cent of
?Illont Y Vvacancies are filled within three
hj

hs, o
» and about 55 per cent are filled
€ Months, :

Canadian yogurt company savours popularity abroad

An age-old technique for preserving milk
is the cornerstone of a Montreal firm’s
export strategy.

“We export our yogurt bacterial cul-
tures and yogurt by-products to the
United States, Australia, France, England
and Africa,” says J.N. Perreault, vice-
president, international marketing for
Rougier Inc.

Rougier Inc., a holding company, con-
trols a diversified pharmaceutical com-
plex, comprising Les Laboratoires Nadeau
Ltée, Desbergers Ltée and a yogurt manu-
facturer, Institut Rosell Inc.

Institut Rosell, purchased by Rougier
in 1977, began in 1934 as a laboratory to
aid Quebec dairy farmers. “Yogurt is the
oldest milk preservation technique known
to man,”’ Mr. Perreault states. ““The lactic
bacteria cultures added to the milk coagu-
late and acidify it, and destroy putrifica-
tion bacteria.” Milk acidified in this way
will last from five to six weeks.

“We started exporting our yogurt and
lactic bacteria cultures to the United
States after the Second World War,” Mr.
Perreault adds. “It was an unknown pro-
duct there. We were among the first to
introduce this product into that market.”
Rosell developed a new strain of bacteria,
which gave its product a different taste
to that of its European competitors. “Our
yogurt is smoother, and less tart than the
European.”

In the early 1970s, Rosell management
decided to seek markets outside North
America. “We chose France as a test
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market, and the reception was beyond
our expectations.” Successful market
penetration in Australia and England
paved the way for more ambitious plans.
“We have sold cultures to South Africa
and are in negotiations with authorities
in Zaire and Gabon. We soon will be
showing our products to an international
trade fair in Algiers.”

Rosell research programs have develop-
ed new yogurt-based products that have
received wide acceptance in Canada and
the United States. “We have yogurt-based
hand and face creams and shampoos,”
Mr. Perreault adds. The bacteria cultures
in these products work o: the skin and
scalp to kill unwanted bacteria, giving a
cleaner, better complexion.

Rougier’s pharmaceutical division has
been exporting pain-killers, antibiotics,
syrups and tonics to Western Africa and
the Caribbean for a number of years.
Sales in recent years have been dwindling.

Success in yogurt and lactic bacteria-
based exports has prompted renewed
efforts for these products. The company
is pursuing a two-phase program: expand-
ing its share of the two main export
markets — Western Africa and the Carib-
bean — and growth into the Far East.

Mr. Perreault feels the future is bright
for his company. ‘At present, exports ac-
count for over 50 per cent of our yogurt
product sales, but only 2 per cent of our
pharmaceutical sales. I feel we can
increase that total to over 10 per cent in
the next two years,” he says.




