WANTED—MALE HELP,

WANTED—TWO PAINTERS. AP-|
ply Geo. R. Craigie, 58 Harrisons
street. 26818—5—3 |

TWQ MEN WANTED WITH SOME |

experience in pressing.—Apply at once|
to Maritime Clothing Mfg. Co.,’' 193
Union St. 267711—5—5

WANTED — A GOOD BAKER.|
Third man. One accustomed to work !

on bread.—Apply Lauckners, 119 Sydney |
streect, ' 26763—8—5 ‘

WANTED—PAPER HANGERS AND
Washers at once—A. R. Milton, 206
"ewman, Phone M. 8559. !
- 26784—5—5 '

WANTED — SALESMAN, GOOD
proposition for workers.—Room 15, 108
Prince Wm. St. 26711—5—3 |

|

WANTED—BOYas FOR GROCERY
. Business, also experienced grocery !
clerk.—Apply 2 Barkers, Ltd, 100 Prin-
ceds St. 26654—5—3

VANTED—A MAN WITH A GOOD
Team of Horses; also & couple of men
to clear land and assist in general farm
work—John O’Regan, 13 Mill St. ;
26550—5—3*

WANTED — BOOKKEEPER OR |
salesman to invest $2,000 in going con-
cern. Must be capable of taking charge
of branch office. Money secured and

used in development of business.—Box ?
9, Times Office 26521—5—3 |

MAKE MONEY AT HOME—§156 TG
$60 paid weekly for your spare time

- POOR DOCUMENT

SHOPS YOU OUGHT 10 KNDH

Designed to place before Our Readers the Merchandise, Crafts-

manship and Service Offered

by Shops and Specialty Stores

ACCOUNTANTS

—. ' ACCOUNTING SERVICE —BOOKS
opened, written up, closed. Income Tax

and Financial Statements pre

Terms moderate—Box G 54, Times.
25670—56—3

E———————ee———

AUTO STORAGE

BRING YOUK CAR TO THOMP-
son’s wash stand, get it washed for 16
cents.—55 Sydney St. °

e

emm——— =]

BABY CLOTHING

BABYS BEAUTIFUL LONG|

Clothes, daintily made of the finest
material; everything required; ten dol-
lars, complete. Send for catalogue. Mrs,
Wolfson, 872 Yonge street, Toronto.

11—1--1921

BARGAINS

WALL PAPER AND BLINDS;
Floor and Table Oilcloths—at Wet-

7 more’s, Garden St.

m
DANCING LESSONS

writing show cards for us. No can-
vassing. We instruct and supply you
with work. West Angus Showcard Ser-
rice; 87 Colborne Blag., Toronto.
1+—5—T.f.

e ——————————

r WANTED

"ANTED—MAN WANTS WORK
house cleaning or anything.—Main
i66, 26788—5—D5

"ANTED—MOTHER’S HELP, HIGH
school girl to go to Renforth after
‘hool hours.—Apply “between 4 and §
» Mr. Wilson, 98 Prince Wm. St. |

26717—5—8

fTANTED — BY THREE YOUNG |
ladies, furnished room in sunmer
ome along C. P. R. Please write loca-
ion and price either by week or i © sea-
on to Box S 4, Times. 25527- o—7

s oo —

SALESMEN WANTED

A 1 SALESMAN WANTED TO SELL
sheet music. Exclusive territory to live
wire. Hearst Music Publishers, Limit-

ed, Winnipeg.
W
HOUSES WANTED

S

-

WANTED W!

House or flat of at least seven
rooms; modern and central; small
family, Particulars to Box ZZ 4, !
jTimes Office. 26443—5-5 )'

i, ) |

-

———t——

' FLATS WANTED

WANTED—TO RENT SMALL
Flat, furnished or unfurnished. Adults.
Apply Box G 73, Times. 25971—5—4

AUCTIONS
NOTICE

BOOK YOUR DATES/
NOW for furniture sales |
at residence. If you are
thinking of selling your!
housebold effects it would |
pay you to have us con- |
P duct sale for you, With ;
owr long experience in handling furni-|
ture sales we can assure you of the
highest prices for your goods, v\‘rith
everything cleaned up in quick time
~nd prompt returns made for sales. We
Hove a few good dates still open for )|
this month, i
F. L. POTTS, Auctioneer. |
Office 96 Germain Street,

‘Phone M. 973.

¥. L. POTTS, ]
Real Estate Broker, 1
Appraiser and |
Auctioneer. |
If yous have real estate |
for sale ,consult us. High-
est prices obtained for |
ceai estate, Office and Salesroom, 9€
Germain street.

|

11242,

Joseph Mitch

PRIVATE DANCING LES SONS,

Main 4282.—R. S. Searle.
24248—5—6
—

DYERS

NOTICE TO MQURNERS—FAST
black returned in 24 hours. Phone 4700,
New System Dye Works.

E————————————————
- ENGRAVERS

WEDDING INVITATIONS, AN-
nouncements and Cards, For correct

Sp——

forms and styles see A. G. Plummer, 7

Charlotte street, up-stairs.
S—————e————————

FURNITURE MOVING

FURNITURE MOVED, CITY AND

suburbs, experienced man, careful, rea-
sonable rates—McGuire Bros., Ihone
) 26731~ -6—5

PIANOS AND FURNITURE
tly moved by capable men.—A.

Phone M. 2437. |
26649—5—15

PIANO MOVING

PIANOS MOVED BY EXPERI-

enced men, up-to-date gear, at reason-
able price—W. Yeomans, 7 Rebecca St.,
Phone M. 1788, 26448—6—5

HAVE YOUR PIANO MOVED BY

Auto, modern gear and experienced
men. Orders taken for May 1st. General
cartage, reascnable rates.—Phone A.
Stackhouse, M. 4421.

PIANO MOVING BY EXPERI-

engced man at reasonable rates. Orders
taken- for May 1.—J. A. Springer,
Phone M. 4768.

facd

PAINTING

PAINTING AND WHITEWASHING
promptly attended to.—821 City Road.
26780—5—6

TELEPHONE M, 33-21, PAUL HAN-

tal, Painter—Painting, Paper Hang-
ing  and Whitewashing. All orders
promptly attended to,.109 Hilyard street,
St. John, N. B. 26628—5—8

PAINTING, DECORATING AND
Repairing; Flag Poles Painted.—Phone
your wants, Main 3548, 26430—5—30

PICTURE FRAMING

PICTURES FRA!\&) AND EN-
larged at lowest prices at Kerrett’s, 222

Union (opposite Opera), Main 8644.
i 22315~—6—1

PLUMBIISIG

G. R. MURRAY, PRACTICAL
Plumber, Steam and Hot Water Heat-
ing a specialty. Repmir work promptly
atten to. Satisfaetion guaranmteed.
Address 22 Clarence St., Phone 4501,

STAR, ST. JOHN, N, B, TUESDAY, MAY 2, 1922

.

FAIGL

NEW YORK MIARKET,
(By Direct Private Wire to

MeDougall
& Cowans, 58 Prince Willlam
: street, citw.)
New York, May 2.
Open High Low
66% 67Y, 66%
451,  45Y,
49Y, 48Y,
1173 116
46% - 45%
T6Y, 15%
92 917%

Am Int Corp ...... 4%
Am Sugar 6%
Am Wool 2

\ THE
y BUSINESS
COLUMN

ted by
Mansfield P. House
(Copyright)

Says Stores Need Ads
as Much as Salesmen

“The logical and ideal selling-publicity
for the retail merchant is newspaper ad-

Am Smelters

1218,
58Y,

Atlantic Guif

Beth Steel

Balt & Ohio

Butte & Sup ...... 30%

Bald Loco ......

Can Pacifie

Corn Products

Cosden Oil

Crucible

Cen Leather ...

Ciiban Cane

jie & BEIIIC ....

Chic & E Ill Pfd ..

Chandler

Columbia Gas

Ceco Cola

Erie Common

Great Nor Pfd ....

Gen Motors

Inspiration

Inter Paper

Invincible ..... el

Indus Alcohol

Kelly Spring

Kennecott

Lack Steel

Midvale

Mex Pete ... ......
Mo Pacific ¢
NY,NH&XH....
North Am Co ..,.
North Pacific

| Pennsylvania

Pan Am Co

Punta Sugar .
Pacific Oil

Pure Oil

Rock Island

Roy Dutch N Y ..
 Retail Stores

CHAS. H. McGOWAN, SANITARY |

Plumbing and Heating Engineer. Sat-
isfaction teed. Repair work

-

promptly attended to—8 Castlg street.

G. W. NOBLE, PLUMBER AND
Gas Fitter, Jobbing premptly attend

ed to.—56 St. Paul street, M. 3082. .

.. ]

PROFESSIONAL

BELYEA AND MacNIECE, CHART-
\ ered Accountants and Auditors. Ex-
pert assistance in compiling all income
tax returns.—42 Princess St, Barnhil}
Bidg, Phone Main 428.  22056—5—3

| SECOND-HAND GOODS

OOFING, ALSO GAL-

GRAVEL
- work.—

vanized Iton and Copper
, Phone 1401.

W
LADIES’ TAILORING

EVERYTHING IN LADIES AND
Gents’ Tailoring and Furs. Made to
order. A. Meorin, Artist Tailor, 52 Ger-

main.

W
MARRIAGE LICENSES

MARRIAGE LICENSES ISSUED, 8.30
a. m. to 10.30 p. m. daily.—Wassons,
711 Main St. and 19 Sydney St.

————————
MATTRESS REPAIRIMG

'ALL KINDS OF MATTRESSES AND

Cushions made and repaired; Wire
Mattresses re-stretched. Feather beds
made into mattresses. Upholstering neat-
ly done, twengy-five years’ expcrience,—
Walter J. Lauib, 52 Britain street, Main
587. TS

W
PAINTS

H. B. BRAND PAINTS, $3.50 TO
$4.00 per Gailon. Send for Color Card.
—Haley Bros., Ltd. 6—9—1922

M

PIANO TUNING

PIANO AND ORGAN TUNING AND

repairing. All work guaranteed, rea-
sonable rates.—John Halsall, Phone Main
4421.

000 trees, and will entirely réforest the
94 - acres bought by the township for
this purpose.

26707—5—8 "

1
SECOND HAND CLOTHING, JEW-

elry, diamonds, old gold, silver, guns,
ete. purchased'—H Gilbert, 24 Mill street,
P}mne 4012,

WANTED TO PURCHASE—LADIES’
and Geptlémen’s cast off clothing,

boois; highest cash

write Lampert Br

Phone Main 4463.

WILL PAY MORE FOR SECOND
Hand Clothing, etc.—People’s Second
Hand Store, 5§73 Main street. Maln 4466.

L ]
WATCH REPAIRERS

migsd 5 ;vA%*V% R(l:?..'lPAIRING A
s ity. es, Clocks, and Jew-
elry, Ernest Law, Est. 1888, 3 Coburg.

DIAMONDS BOUGHT AND SOLD.

Watch and Clock Repairing a Spec-
iai;y.—-G.' D. Perkins, 48 Princess street.

rices paid. Cali or
o 056 Main street.

WELDING

WELDING AND CUTTING OF ALL

kinds of metals by Oxy-Acetylent pro-
cess.—C. J. Morgan & Co, Ltd., 43 King
Square

e e —————
STATE OF TRADE

(Toronto Globe)

A good many lines of industrial oper-
ations have shown ~distinct improve-
ment since the beginning of the year.
Thus far, however, 4t is doubtful if a
corresponding expansion can be traced
in wholesale and retail lines. Irregular-
ity continues to mark the wholesale
trade with businéss on .the whole of a
restricted echaracter. D goods - are
moving slowly and jn sniall lots. Most
orders are for immediate and of a size
which makes it impossible’ to ship by
freight; hence shipments are often made
by express. In some cases where ‘a
good demaund for cottons had been re-
ported businéss is now said to have fall-
en off somewhat, but merchants are

. . %

Reéading

Southern Pac

]Southern Ry

| Studebaker 120%%
| Sinclair Oil 32
Texas Company .... 48
Transcontinental ... 117
Tex Pac C & Oil .. 293
Union Oil ..a..... 223,
United Drug 1%
Union Paciflc 1378
U S Steel

Westinghouse
Sterling—4.48.

Abitibi

Atlantic Sugar- .
Asbestos Com ......
Brompton

Brazilian

Bell Telephone

B E 2nd Pfd

Can Car Pfd

Can S S Com

Can S S Pfd

Dom Canners

Dom Glass

Gen Electric ......
Mon Power

Nat Breweries
Price Bros

Quebec Ry

Cpan River Com ..
Span River Pfd ....
Steel Canada
Smelting

Toronto Railway .. 661
Wayagamack 51%
1928 Victory Loan—100.
1924 Victory Loan—99.70.

94>
67%
28Y,

1987 Victory Loan—105.50.
1984 Victory Loan—101.

667,

N. Y. Funds—1Y, per cent.

MONTREAL MARKET.
Montreal, May 2.

59
1607
63%3
1218,
538,
361,
8%
4754
3034
120
1419
103%
43
667
387,

121
321,
48
11%
301
227
718,

137%,
987}

67
62Y,

55
19
57V,
82,
44%,
109
27
57
621,
22%
53Yy
33
67
92y,
913,
57
45
25
83
94%/5
679
281
66/
5114

1938 Victory Loan——108.85.

1981 5 P. C. War Loan—98.80.

Schools Provide Milk,
In the state of New York milk-feeding

58%,
1607%
627
1213,
58V,
36%
8%
47,
80%
1183,
1413,
108%
42%
66Y4
881,
15%5
35%
57%
74]/'§
8%
56
14%,
4%,
18%5
41Y,
517%
18
507%
51%
833
60
8814
15
181V,
247/,
27%
595,
76
41Y,
64
40Y,
61%
837%
46
64%
513,
65
7%
90
247
1208/
813,
47%
113
29%,
22%4

54%
18%
57Y
30
443,
109
27
56%
62
22
51%
33
66
92Y,
91%
54%/,
449
24%
83

667,

for under-nourished school children has
been introduced into forty cities and
twenty-eight incorporated villages. In
most cases the children pay for the milk.
In nécessitous cases the funds are gener-
ally provided by local mothers’ clubs or

of the same kind.

parent-teachers’ associations.. Home and
schoel clubs are doing a fine bit of work

vertising,” G. R. Schaeffer, advertising
manager of Marshall Field & Co., re-
cently told members of the advertising
club in Louisville Ky.

“Nobody can realize the value of this
agency to the retail merchant,” he said.
“We often spend as much as $120,000
a month with the newspapers, and if the
result is not satisfactory we do not look
for the fault in the newspapers, but in
ourselves.

“Advertising should not be used as a
medicine,” he declared, “nor should it be
used as a food. It will not necessarily
cure a sick business, nor will it perma-
nently offset poor merchandise and poor
service. It will not create confidence
and prestige unless it is founded on de-
pendability in your goods and integrity
in your business methods.

“Advertising is the printed representa-
tion of your business, the projected per-
sonality of your business. It should re-
present you just as efficiently and faith-
fully as your best salesman. It should
tell the story of your merchandise and
service accurately and enthusiastically.,
In the same way it should set forth
your policies and your ideals. It should
reveal your vision and your character.

“It is printed salesmanship. Its big
advantage is that it reaches thousands
or hundreds of thousands of prespective
customers while the salesman is reach-
ing one or a very few. It costs money,
but figured on the per-prospect basis it
is usunally dirt cheap.

“If your advertising is right it will
eriable the public to understand just
what sort of merchandise you offer; just
what sort of service you give; just what
sort of men are running your business.
First of all, it will ‘sell’ your business
as an institution to the public. It will !
build confidence and good will. Surely
it is more important to sell your busi-
ness as a whole than it is to sell a spe-
cific item of merchandise. Sell your
store to the people and they will come
to buy as a matter of course.

“Competition is keener than ever be-
fore in business history. We believe that
an intensely aggressive advertising pol-
icy is ylta.lly necessary in meeting the
situation. We are strong believers in
newspaper advertising. The bulk of
our appropriation goes into the Chicago’
.dailies.”

Wiegand’s Drug Store
Is in a Market,

Karl Wiegand of Cleveland, O., has
proved that a drug store in a market
house can be made a profitable business.
Two years ago, while other druggists in-
sisted that he would fail within two
months, he went ahead and opened up
for business in the new Euclid Forty-
sixth Market Arcade with a storercom
space sixteen to thirty feet.

Sales grew and soon he had to have a
balcony built to be used for special stor~
age space.  In spite -of the general busi-
ness depression, the volume of Wiegand’s
sales “has continued to increase. 'Today
he has a standing offer from two pharm-
acists to buy him out at a good price.
With the aid of one assistant, he does a
volume of business that is usually
handled by a drug store employing four
people. Wiegand’s store is open from 8.80
a. m. to six p. m. every weekday, except
Saturday, when he locks up about ten
o'clock. 'On Sundays and holidays his
store is closed. The night before each
holiday he sells as much or more mer-
chandise than he could possibly hope to
cell were he to keep open all the holiday.

How does he get the business?

“People mow have the habit of shop-
ping here when they come to market,”
explains Wiegand. ‘“They bring in their
prescriptions, buy proprietary medicines,
toilet articles, rubber goods and the like.
1 do not bother with a seda fountain or
ice cream, but I do sell a lot of choco-
lates and cigars and cigarettes. '

“Because the store is in the arcade and
not far from the vegetable and meat
stands, virtually all the thousands- and
thousands of market-house buyers pass
the front. Electric signs catch the eyes
of these shoppers both as they enter and
as they leave the stalls. They can‘t very
well escape knowing that there is a drug
store right in the market house,

“To get new business I join the other
dealers in the market and in their co-
operative newspaper and dodger adver-
ti ts, using my proportionate share

in around Easter.

looking for retailers to come back on
repeat orders to replenish their stocks
as they are reduced by public buying.

Retajl trade continued in a passive
state this week. Some business is pass-
ing, but retailers are not finding a con-
tinuation of the excellent trade that set
They are not down-
cast, and are expecting that the tide
will turn with the opening of
Men’s stores report a fair business in
clothes, but are finding furnishings slow.

May.

of space to call attention to the week’s
specials and to the fact that I operate a
drug store in the mafket arcade, always
convenient for every shopper. Each week,
ewo specials and two window displays
call attention to these bargains. One of
these specials is invariably a seasonable
product, such as cough syrup displayed

during a week of changeable winter |

weather. I always try to display in the
cases and on the counters as large a vari-
ety of goods as the space will allow.

“‘I also use all the special advertising

'are distributed amoag market-house
| shoppers and placed in the automobiles
in the market parking space.”

Paid * Finds
Errmsm

Just how a better business bureau’s |
activities may prove a valuable aid to.
the individual retailer in the merchan- |
dising problems of his own store wasl
illustrated recently by Edward O. Green, '

|

ness Bureau, in addressing a meeting of
business. men under the auspices of the|
Des Moines Advertiging Club. !
A feature of the” Cleveland bureau’sl
activities, he explained, is the work of |
the shopper, or professional merchan- |
dising scout, a woman unknown per-
sonally to the merchants of the city and
their salesclerks, who constantly cir-
culates among the stores, making pur-
chases here and there, observing and
reporting on the attention she gets
from .the salespeople uli
from the stores with which she coves in
contact. ‘ .
. Her wo’rk is by no means confined to
fletectlng’ instances of unfair adver-
tising and unethical business methods,
but is really comstructive in that she
unearths many instances of “loose eon-
nections” in the stores which the mer-
chants are unaware of, and of which
they are glad to learn. 5
Green cited an instance of this sort.
A certaln sgtore had advertised a sale

of children’s sleeplng garments and an- !
nounced  that the garments would be |

furnished in all giges. The shopper
appeared as an ordinary customer on
the appointed morning, early enough to
be sure that the stock would nét have

l been disposed of.

She reported that the clerk was
courteous and anxious to please, “Tuc
was unable to give her the size she
9sked for first and one or two others.
The clerk did not understand it all when
the words “all sizes” were shown to
her in the advertisement. She was still
courteous, though regretful, and did her
best to smooth things over with the
“customer,” who then left.

The subsequent investigation,
lowing her report, revealed that the store
had made no mis-statement in its adver-
tising. It had the sizes the shopper had
gskei for. The “loose connection” lay
in the fact that the other sizes were in
another' department.

This Silver Room
Appeals to Women

2 Ir. days gone by, when cut glass was
the ?age," most every large jewelry
estabhshme'nt bad a special cui-glass
room. This was a glittering affair, re-
plete with handsome - plate-glass mir-
rors, Today silver is more in demand
and jewelers are devoting every effort
to stimulating the silverware business
to its unmost capacity.

. Jeeger Brothers, of Portland, Ore.,
have solved the problem of novel dis-
play by means o fa little silveh room,
well up at the front o fthe store. A
§ma]l oval gateleg table, of mahagnany
in period designs, is laid with a com-
ﬁlete set of sterling table service, on a
andsome oval-shapped, cluny laced
edﬁed linen cloth—perfectly appointed
and directly appealing to the discrim-
inating shopper.

On small stands about the room,
which is situated well up at the front
of the store in such a manner as to
give perfect seclurion to the silver pur-
chaser, there are displayed the various
patterns in flat and hollow ware in both
sterling and plated goods. -

Jaeger Brothers state that silverware
sales have been materially increased since
the formal opening of the “silver room”
a few months ago.

Use the Want Ad. Way

WOOD AND COAL
HARD and SOFT
COAL

In Quantities at Your Convenience

DOMESTIC COAL CO.

698 MAIN ST.
Phone M 2554,
(F. H. GIBBON, Mgr.)

Queen Coal

A SPLENDID KITCHEN COAL
Per ton of 2000 1bs

UEEN COAL
CTORIA NUT
BROAD COVE
VICTORIA SCREENED
BEST SOFT COAL, delivered in
small lots
3 bags $1.75; 5 bags $2.75; 6 bags $3.25

McGIVERN COAL CO.
12 DRURY LANE
Phone Main 42 and Main 3666

.

10,000 Trees. !

Nine schools in Watson, Lewlis county, |
N.-Y., have ordered 10,000 trees from tlie !
state comservation commission — 5,000 |
white pine and 5,000 scoteh pine. These !
nine schools are uniting in an arbor day |
celebration to institute a township school |
¢,rest that will ultimately contain 100,~

|
|

‘A

. GOOD

' CHEAP
SHINGLE

' PExtra No. 1 shingles for barn
and shed walls.

T UREBPUTR

This lot has the Clear Walls in

it, making them better value than
the grade usually sold.

Only $2.90 Cash With Order.
MAIN 1893

The Christie
Woodworking Co.

Limized 4

65 Erin Street.

!

Canada's Favorite
Pipe Tobacco
T{w [obacco
lity

=

Tand dealers’ helps I can secure. They!

1
|

1 Cook Breakfast

chairman of the Cleveland Better Busi- |

Quick with
FUNDY

—the quick-lighting, free-burn-
ing, even heating soft coal that
spends best and costs little.

the treatment i

fol- |

’Phone Main 3938

Emmerson Fuel Go, Ltd

335 CITY ROAD,

A Clean Burning Soft Coal.

Broad Cove
Gonsumers Coal Go., Lid.

M, 1913 68 Prince Wilitam St
[ ST e i S e e TS

DRY WOOD

We have some choice hard
wood for a quick fire in a kitchen
range. Also hard wood for the
grate, and nice dry kindling.

Also heavy soft wood.

City Fuel Co.
257 Gitv Road 'Phone 468

COAL

AMERICATN ANTHRACITE
All Sizes
SPRINGHII.L RESERVE

GEORGE’S CREEK BLACKSMITH
KENTUCKY CANNEL
A Wonderiul Grate Coal

R.P.&W. F. STARR

LIMITED
49 Smythe St. 159 Union St

" HARD COAL |

SHIPMENT JUST ARRIVED.

sizes (Quality Coal) ¢
ut, Bgg.

Followin
Chestnut,

Telephone for prices,

Maritime Nail Cc., Lim:ted.

: COAL DEPT.,

LPhone M. 3233 t.u

Choice Dry Hardwood
Sawed, Ready for Use.

- $3.50 per load (1-4 cord)

DRY SOFT WOOD
$2.25 per load (1-4 cord)

PROMPT DELIVERY
- D. W. LAND

Corner Erin and Hanover Streets,
Phone 1185,
Evenings 874,

RESERVE SYDNEY COAL
Well Screened.
$11.50 ton Dumped.
$12.00 ton in bags.

L. S. DAVIDEON,
'Phonz Main 3813 27 Ciareuce Street
Soft Wood, Hard Wood

. DRY, BEST QUALITY.
Broad Cova Victoria and Sydney Coal:
Well Screened and Delivered Promptly.

A. E. WHELPLEY.
226-240 Paradise Row.
1227

Tel. M.

( FOR BETTER 1

Coal and Dry Wood
Colwell }mo., Ltd.

Phone West 17 o- 90

)

7

If you want thu best soaf coal
on the market, ask for a ton of
cur McBean Picton.  After that
vou will burn no ather.

Call Main 382
CITY FUEL CO,

R G A, Clsck Mar. 34 Smythe S J

FOR SALE—SAWED AND SPLIT
hard and soft wood, $ per load.—

Phone M. 2441-48, Little River.,
26621 —5—8

FOR SALE—DRY CUT WOOD, $2.5¢
large truck—W. P. Turner, Hasen
Street Extension. ’Phone 4710.

FOR SALFE—DRY SLAB WOOD. C.
A. Price, corner Stanley-City Road
Main 4602 $8--1039

BOUND COVE COAL, % TON $5.15,

ground floor; 6 bags, $8; 8 bags 81.65.
Call M. 3808, North End éoa.\ Yard, 118
Harrison St.

FOR SALE—BUNDLED KINDLING,

80 cents dozen, delivered; 3 dozen for
$2.26—Call Gibbon & Co, Ltd., Main
2686. 26308—8—4

KINDLING WOOD—§8 PER LOAD,

isouth of Union St.—Haley Bros., Ltd.
City.

Use the Want Ad. Way

L]




