
Auto Parts

cal seminars and press briefings, all intended to portray the Canadian auto parts 
industry as "A Full Service Supplier".

The federal government has seconded an automotive sector expert from Industry 
Canada for two years to the APMA office in Toronto, to strengthen co-operation 
between Canadian and Japanese industry. The officer will be working closely with 
APMA’s newly formed Japan Committee, which will help Canadian manufacturers 
succeed in exporting to Japan and in supplying Japanese assemblers in North 
America.

III. The Industry Lead Group: Auto Parts

The Japan Committee will be the "lead group" for the Action Plan for Japan’s 
automotive-related activities. Its purpose will be to develop a strategic plan to 
improve the level of Canadian auto parts business with the Japanese auto industry 
located both in North America and in Japan. The Committee members are:

Dennis Bausch, Vice-President, Marketing, Magna International

Bill Nusbaum, President and Chief Executive Officer, Long Manufacturing

Bruce Dolson, President and Chief Executive Officer, SKD Company

Hugh Duffy, Vice-President, Marketing, ABC Group

Bob Fitzhenry, Vice Chairman, The Woodbridge Group

Myron Garron, President, Progressive Moulded Products

Wayne Olson, Vice-President and General Manager, Fleetwood Metal Indus­
tries

Jim Robinson, President, B.M.G. North America

John Rodzik, President, NARMCO Group

Mike Spencley, President, Hudson Bay Diecasting

Doug Court, Executive Vice-President, Court Industries

Don Warren, Vice-President, Autosystems Manufacturing
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