
6. MARKET ACCESS

Sales in Mexico are usually made through local agents and distributors, normallyoperating on a commission basis. Decisions should be taken on whether to use anagent, joint venturing or licensing with a Mexican company. Meico's market is highlycompetitive and companies which maintain an active presence in the market andestablish a good track record by virtue of product performance, competitive price andservice will do well.
Ait suppliers of equipment or services, whether local or foreign, to a MexicanGovernment entity must be registered with the Secretariat of Programming and Budget(SPP) and with the Purchasing Department of the agency itself. AI purchases over aspecified minimum are subject-to bidding.
As a resuft of Mexico's accession to GATT, the Mexican Government has graduallyopened the economy to international suppliers. Import duties have been lowered froma maximum 100% in 1983, to 20% since December, 1988. The officiai import pricesystem has been totally eliminated and import permits are required on only 325 of thetotal il1,950 items in the Mexican Tarifi Act, none of which correspond to this industry.Mexico adopted the Harmonized System of Tariff Nomenclature on JuIy 1, 1988.
The import conditions for training and educational systems and equipment haveimproved significantly as a result of this commercial liberalization. Imports under thiscategory are subjeot to a 0% to 20% ad valorem duty assessed on the F.O.B. invoicevalue. In addition, a 0.8% customs processing fee is assessed on the invoice value. A15% value added .tax is then assessed on the cumulative value of invoice plus the above


