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Organization
f ifum rK*ntl> ctmptM show that (k« 
**»•• of doingjbueine** in the branch»* 
of a number of important tire manu
facturer* varie* all the way from V . to 
If . of the git r* buemeee done
This difference must be reflected in the 
•ailing,price. Hence it ia important for 
you to loob into the manner in which 
different tire ocganiratione are con
ducted.

Michelin user* have sometime* won
dered hew it can be poeeible to sell 
Michelin* at such low price* in view of 
the umurpeeeed quality which ie built 
into the»» tire*.

The «newer lie* in the Michelin 
watchword t "Economical Efficiency". 
F.ier since Michelin invented the 
pneumatic automobile tire 23 year* 
ago, Michelin engineer* and efficiency 
r*pert* have studied mean* of produc

ing and selling tire* more efficiently 
Every expenditure that will result in 
better lire* or service ha* been cheer
fully made) but every ripens* that 
cannot stand this teat is scrupulously

In few. if any. factories will you find 
efficient manufacturing so thoroughly 
developed a* in the Michelin plant* in 
*United State*. England, France and 
Italy. In no other tire sale* organisa
tion will you find extravagance so con
spicuous by It* absence as in Michelin’*. 
Always important. Michelin Efficiency 
i* doubly significant in these time* 
when the welfare of the world demands 
the elimination of waste.

"Economical Efficiency" ha* enabled 
Michelin to supply the motoring world 
with "better tires for less money".
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Michelin Tire Company of Canada, Ltd.
782 St. Catherine Street, West - Montreal, Canada
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