nska, Business Development Officer
Division, ul. Matejki 1/5, 00-481

eci.gc.ca
nfoexport.gc.ca/pl
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steadily, reaching 3% of GDP today. Most expenditures are
financed by the private sector with some limited support from
the state. A large part of the total went toward controlling
air-pollution from power stations. The overall level of environmental
expenditure is not likely to decrease in the future, given the new
requirements related to EU legislation—the new environmental
laws conforming to EU legislation are now in force.

However, in spite of recent improvements, there still exist
continuing high emissions of carbon dioxide; a large portion of
the population being exposed to extensive noise from transport;
some larger cities and Prague wards being in the category of
“slightly polluted air” according to the International Air Quality
Index; almost 5,000 municipalities (with 100 t010,000 people)
not having plans for sewer and wastewater-treatment facilities;
approximately one third of the total length of monitored water
courses (especially smaller streams) remaining in the category of
“highly” and “very highly” polluted water; 25.4% of the population
still living in houses that are not connected to public sewers; and
land-filling remaining as the most common means of

waste disposal.

The following areas all offer opportunities for Canadian exporters
and service firms: energy efficiency, disposal of hazardous waste,
waste management, alternative energy sources reduction of
carbon dioxide emissions and renewal of ecological systems.

Other Information Sources

Ministry of Environment: http://www.env.cz

For more information, contact:
Jitka Hoskova, Commercial Officer
Canadian Embassy, Mickiewiczova 6, 125 33 Prague 6,
(zech Republic
Tel.: (420-2) 7210-1800
Fax: (420-2) 7210-1894
E-mail: jitka.hoskova@dfait-maeci.gc.ca
Web Site: http://www.dfait-maedi.gc.ca/prague

~ INFORMATION AND
“COMMUNICATION TECHNOLOGY

POLAND

The information technology (IT) market was worth

US$2.7 billion in 2000, constituting 1.7% of Poland’s GDP. Its
strongest segment was hardware (almost 43%), then services
(over 36%) and software (almost 21%). Despite the general
economic slowdown, the Polish IT market is still expected to
grow, mainly due to the further development of the Internet and
e-business, the necessity to update equipment, and the need to
adjust the country’s standards to the EU and the North Atlantic
Treaty Organization (NATO). Polish companies constitute the
majority of the large players on the market (the largest being
Prokom, Tech Data, Optimus and Techmex), although foreign/
international firms have been well-established here for many
years (HP, IBM and Compagq having the strongest positions).

Main IT customers include banking, finance and insurance sectors,
transportation and communications, manufacturing industry,
government and administration, and the retail sector.

The telecommunications market, which was worth about
U$$8.38 billion in 2000, has the following structure: operators
services (67%), installation and integration services (almost 14%),
distribution/sales (almost 10%) and telecommunications equip-
ment manufacturing (over 9%). The national telecommunications
Telekomunikacja Polska S.A. is still the major player (almost 95%
of the market), although several alternative operators continue

to compete. The most successful are three cellular operators with
7.5 million subscribers at the end of 2000 (a dynamic growth of
83%). The number of mobile phones may reach the number of
fixed lines within a year. With 10.8 million lines, Poland reached
a density of 28 lines per 100 inhabitants by the end of 2000

(on average, 34 lines in the cities and 17 lines in rural areas).
The telecommunications market will grow and further evolve as
demonopolization and deregulation continue (monopoly on
international calls will be lifted as of 2003), and a difficult interna-
tional situation will result in takeovers/mergers and sometimes
bankruptcies, changing the core group of players. Also, the
worldwide trend of blurring the line between information and
telecommunications industries will affect Poland.

Opportunities exi
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For more information, co

Hanna Mroz, Business D
(anadian Embassy, Trade
Warsaw, Poland
Tel.: (48-22) 584-3354
Fax: (48-22) 584-3195
E-mail: wsaw-td@dfait-maeci.gc.ca
Web Site: http://www.i
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