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THE SECOND TERM.

The return of the students from their Christmas holidays marks
the beginning of the second term of the scholastic year, the one most
favourable for tranquil and effective study. The difficulties of the
first session—adapting one’s self to new matters and irksome class-
work—have been overcome; all that now remains is to master
these subjects. There are no longer important games to distract the
student’s mind ; the strenuous football season has been conducted to
a successful close; the college man has nothing to do but face his
hooks. He is now, so to speak, on the home stretch, with the goal
of the June examinations looming up in the distance. Accordingly,
those going up for degrees should put forth consistent efforts, it
they wish to crown their course with success. Punctuality, so es-
sential in all sorts of industry, is indispensible in college Diligence
in every-day tasks is a capital prize-winner. The student who al-
lows his work to accumulate day after day, with the intention of




