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GOOD NEWVS HIIDJEN.

WHY do some papers crowd the births, deaths and mar-W nages mbt a corner? These notices are firsî-class news,
even whun they relate to persons about whom nothing cati be
said in the regular news columns. It is a column îvhich ought
to be prominent and as far as possible in the same place every
issue. Haif the success of live news editors is in tlîeir display
of news. But that does not imply that malter is to be charuged
about every issue wthout regard 10 the conservative teuidencies
of the aveîage reader wbo neyer likes change for change's sake.
Vou can afford 10 displace a reugular department on the first
page if you have something really startling 10 put in ils place.
But a certain consistency in the arrangement of news is a neces-
sary Icature of any paper that goes to the home, as a wi-ekly
does. A daily with a street sale works on différenît lines with
success. The births, deaths and marniages alvays make inter-
esting reading and 10 size them up somewhere with smail ads.
is not the best policy.

AN INSOLvENCY LAW~.

The press are being asked 10 advocate an insolvency law in
order to save Canada's commercial reputation in Britain, wliere

,.business men think, badly of us just now in this respect. The
local merchants should be consulted on this question, for il is
certain to come up at the approaching session of Parliament.
Sorte of them oppose a law. Their reasons for doiuîg so might
be ascertained, as these objectionys could be met in the framing
of the Act. If any merchant abjects to lîaving his views printed,
il might be pointed out t0 him that al the merchants aria being
interviewed and the omission of one or two fromt the list wotild
appear strange. It is cettairiy in the interest of the press that
uhey should advocate thi, passage of a Dominion law on this

LOCAL NEWS IN 111.11E BOOKS.

The Parliamentary B3lue Books will be coming to hand
shortly. The weekly papers get them, but some scldorn rnakc
any use of them. There is ofien a good itemi hidden away ini
the pages. The sîîrnmaries that appear in the daily papers
are of a general character and neyer go int mratters or strictly
local concern. Remember that f3lue Books are rarcly scen by
the general public, and that officiai information, uinless printed,
is apt to be left unnoticed. There is hardly in official report
that does not contain something wvhich can be worked up mbt
readable items for the locality 10 wlîich a wcekly paper caters.

TII VALVUE OF A\DVERTISS'(..

During Christmas week one of our rnerchants, says the
Orillia Packct, received direct evidence of the indirect value of
advertising. He fiad for several years past made a prac.
tice of holding Chiristîmas sales and advcrtising thern pretty
extensively. This year, however, hie did flot do so. But a
gentleman who had cone to town front the north ivalked in
one day and said :'I You hold special Christmas sales, doni't
you ? " IlWell, we have," replied the merchant. IlWhere
did you hear of it, may 1 ask? " "lOh, 1 don't
know about this year," said the visitor, "lbut for the
last two years 1 have noticed that you have adver-
tised special reductions at Christmas. 1 did flot want what
you were advertising tiien, but I do noîv." And the merchant
made a good ..,ale. "lNow, that is a case," said th2e delighted
advertiser to a Packet reporter, Ilwhere 1 have direct proof that
my advertising, though it did flot bring me Ibis customer at the
time, made such an impression that Mien lie did waiiî some-
thing ini my line, though it was a year aCter, he caime to nie.
And for c- se of the kind that I hear of I calculate that
there must be many who neyer mention wliere they have learned
of my business. l'bis is in addition to the direct and immedi.
ate returnis fromn the advertising, which ivere very satisfactory."

TIIE CANIPAIGN AND ITi PROFITS.

A newspaper man said 10 PRuNTER AND I>IBLISIIER the
otiier day that if there was a coritest in lus county at the
approaching Ontario elections it wvnuld bring $300 in printing
and advertising to the office. If an acclamationî, the office
would be that much the poorer. Anothcr wcekly publisiier wlîo
was present said he wishied hie could reap that anloutît out of a


