
I.INTRODUCTION

idy is to provide an assessmnent of the market potential for
ta1produt and services (EPS) in five New Enlgland states: Maine,
[ampshire, Rhode Island and Vermont.

?ortunities begins with understanding the structure of the EPS
~coomi foces prdues ad ervices specification and buying

issues. Some aspects of this study will require further
ýally, the New England sales and market potentiel for a
,tal product or service marketed by a specific Canadian company.
)otential is more generally available for the U.S. nationally than on
state basis.

f this study to rely on primary market research, although some of
was rather to identify, mnterpret and sumnmarize existing relevant

aid interpretations of data and information collected are based on
experience i assessing and marketing to the EPS market.

udy included trade publications, reports, and interviews with
minent agencies, associations and other industry groups. Data i
atibility due to the variety of sources used and the fragmeuted
segments. This is a problem widely recognized by marketing research


