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The young men and women who enter our universities
are quite possibly the most important people in the
community.

Practically all speakers who address student bodles
grow eloquent as they poilnt out how the future of
the country will be in their hands; even though
the occasional citizen wonders a bit sometimes over
the kind of future these students may create for

of thelr corporate intelligence, maturity and gener-
al character, Thils, of course, 18 the normal view
one generation frequently takes of another.

On the whole, most people accept as fact the oft-
repeated statement that our future is in the hands
of young people whose talents and industry, develop-

dustry and busineass are willing to foot the bills.

Even without being too concerned about the ultimate
fate of our nation at their hands, it can still be
sald that unlversity students ar e important people,
Moreover this i1s a fact of the present, while these
young men and women are adding to their educational
experience and in this community (or any other)
where the university is located.

The Halifax Board of Trade 18 acutely aware of the
lmportance of the university student body, and for
several excellent reasons. The first one can be
found in the nature and purpose of the Board itself-
a body of public-spirited citlzens who having vol-
untarily banded themselves together to support pro-
Jects of maximum benefit to the community. Many of
them serve on special committees whose duty it is

to keep a sensltive and often prodding finger on the
pulse of current needs, trends, and developments,

For example, there 1s one relatively small but im-
portant group included among the 4200 students who
wlll thlis year enter Dalhousie and Kings Univer-
s8ltles. These are the forelgn students, who will
be seeing Canada for the first time, The Halifax
Board of Trade, with its 2500 business and profes-
slonal community leaders, extends a cordial welcome
to these visltors from foreign lands, with the
earnest hope they wlill find their studles rewarding
and thelr stay in Halifax equally so. A great deal
depends on how well the general public tries to un-
derstand their varied backgrounds and meets the
speclial needs of this group. For the Board 1s well
aware that when they return to thelr respective
countries their viewpoint of the entire country
will be colored by their experlences whlle attend-
ing our universities. The public, including Can-
adian students themselves, 1s urged to keep in mind

how effective this translient group can be as pro-
motere of our city and country, when they leave
here.

University students, no matter where they come from,
are important for another and very practical, ecO-
nomic reason, Together with thelr professors and
clerical staffs, the people who are on campus make
up a market of no mean proportions. The Board of

welfare of the business community, reminds its mem-
bers and others who offer merchandise and services,
that this market is worth careful scrutiny. The
Board 1tself goes on record as being empathic to

the needs of students on many levels, and 1s con-
stantly calling upon its individual members to share
this attitude.
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There are the material needs - housing, goods and
services, not all of which are supplled on campus,
For example, besides the professors and their fami-
lies 534 students are married, many with famlliles,
In the Board's opinion, business has an obligatlion
to recognize the varied needs of the university com-
munity, on and off cempus. According to recent es-
timates each student spends an average of $1,000 in
the area, exclusive of room and board, FPosslbly
they could be encouraged to spend more; not through
hiked prices, but in a greater varlety of merchan-
dise geared to their particular needs, But any way
you look at it a market with an estimated spending
potential of $3,000,000 18 worth cultlvating.

The Board of Trade, as an orga nization, can express
certaln of its hopes and define 1ts pollcles. A
student body, through the sheer welght of numbers,
can be influential in the community. But the most
enduring and most effective contact still remains
the one between the individual citizen and the in-
dividual student; the merchant and his customer;
landlord and tenant; nelghbor’and neighbor.

Students are usually eager to be accepted by the
community as a whole., It 1s true thelr ideas may at
times be thought brash or unacceptable by adults
outside the univers ity. Still they must be permit-
ted to think freely and to express those thoughts
freely so their ideas can meet the test of public
opinion in the cold light of publicity. The commun-
1ty, by a good-natured but observant tolerance of
this exercise, can keep abreast of youthful view-

points,

The students eagerness for community acceptance can
be readily observed in their comments on the local
situation and their initlative in starting things
the community can enjoy and benefit from. The Dal=-
housie Winter Carnival is a case in point. Begun
as a purely on-campus activity, the students have
tried to interest the public in this colorful mid-
winter event. It lends itself to lmaginatlive pro-
motion ideas which could be extremely profitable to
the merchants of the city. A full particlipation,
the students believe, could make the event one to
attract many visitors to the city at a time of year
when visitors are not plentiful.

The students have also taken the initiative in pre-
senting musical programs to the publlc at no cost;
they have invited the public to art exhibits and in
many other ways have tried to enrich the city by

their presence.

The Board of Trade commends this eagerness to merge
interests and experience with the community at
large. In return, the community may be expected

to help these searching young people in every pos-
gible way. And these ways, the Board of Trade
feels, includes nelghborliness, reasonably priced
goods and services geared to this market's spec-
121 needs, and whenever possible, asslstance in ob-
taining summer and permanent job opportunitles.
These personal contacts glve a warmth and generates
a spirit of mutual empathy which financial support,
crucial though it may be, can never hope to equal.
Both then, are essentlal so that students and com=
munity alike may derive the richest reward form our

guniversity.




