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capable young advcrtiscmrrst writer t0 assist himn in that
brancb of the work.

The new conccrn wili be a pioncer in its line in Canada,
and will run on much the sanie lines as the large American
ad.-bureaus. It siarts under favorable auspices, witb orders
froru thc Kennedy Co., tIse Corticelli Silk Co., and the
Albionite Co.-proprietors of IlDentofoss".-which will
keep the staff busy for the next three months. Mr.
McConnell does not intend to seek retail advertising but
wvill devotelbis atten)tionto0genierali idvertising. I-e should
bave the support of publisliers and advertising men, because
a welI-managed ad.-bureau, turning out good, result.bringing
advertisements for wbich a fair price is charged and flot
secking any Ilrake-ofi" Ilrom the papers, is an invaluable
aliy to the solicitor for legitimate mediums.

rite SPI'INX SPEAiKS.

1 bave referred more than once in this column a 0tIe

Sphinx Club of New York, of wbicb a former Canadian,
Mr. F. James Gibson, is tbe courteous and efficient secre-
tary. Tîseir annual dinner took place recently. One o!
tise features of the evening was an address by Morris S
WVise on IlTrade Marks in relation t0 Advertising." Sonie
quotations (rom bis speech will be appreciated. He sbowed
how old trade marks ivin, and lie gave a number o! rules
that ougbî t0 guide their empîcyment for advertising pur-
poses : They miust flot misrepresent ; tbey must not offend
public mnorals; tbey sbould be a mark which others equally
bave a rigbt to use, etc. He said, in conclusion :

IA new feature bas recently been added t0 the adver-
tising qualities o! the trade mark, by the addition and use
of what are known as 'catch phrases,' as instance the
following:

"Ayer's Pili, announced as ' The pili that wili.'
The porous plaster wbich is arinounced as 'Does ils

work wbile you do yours.'

IlThe Geo. W. Childs' cigars, boomced as being 1 Geuîr-
ouslv good.' Another cigar, wlîiclî is clevcrly dcscribed as
being 1 In Everybody's Mouth.'

The , Good Morning' or l'car'$ Sorti.
'Knox tbcrn a),' of Knox's gelatine.
It takes the ache,' of tise Cherry Pectoral plister.
Braces Body and Brain,' of Vin Mlariant.
You press the button, and wc do the res', of tIse

Kodak canmera.
1Chidren cry for it,' of iNr. Pitcber's Castoril, and
«Meet me at the Founrtain ' of the Big Store.

"Thcse and miany others are very clever catchi phrases,
and admirably serve the purpose for svhichi tbey are intcnded.

IlI is evident, therefore, that the trade mark advertises
the wares ta wlîicl it is attached, so, by advertising the
trade mark, the merchant advcrtises bis wares.

"The good*will of a business is to tise grcater extefit
representcd by the value of its trade marks. The great
advertising given ta various cigarette trade marks, nuade
tbem wortb millions upon million of dollars, and to-day the
cigarette trade marks of The Aniericani Tobacco Co. are
wotth f uliy $40,000.00o, and the company is paying a
steady dividend year in and year out on tbis ware.

IlVhat wouid those trade marks have been worth if
they had îlot beers properly and f ully advcrtised ? Nothing!
And wbat would that business be wortb to-day without
those trade marks ? Not a dollar !

Il Vhat is the Royal l3aking Powder trade mark worth
Miliioni

I What would it have been wvorth without the Royal
advertising the ivord Royal lias received ? Probably
notbing, or very little.

"And so on.
Run the gamut froru Sapolia up or down the lisi, and

then, 0 Sphinx, answer the riddie yourself.
Il James B. Duke put every dollar hie bad in tbe world

into advertising bis 1Cameo ' cigarette trade mark-and
to-day bie is a multi-millîonaire, and the head of one of the
most successfui mercantile corporations iii the world."
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"Che--p* Power, Mr. Printer, with
a.F

The, Xortitey Gttsoiiie Engisie co5is Io t~t
bcglit sith-the ruting expcîta.,s are iowv. li4 ee,ît
per Iour-tiîc etiglue la aioays ready for wvork-can
blc mnauuacil ity nniyonels always under compi.te
control. The Nortiuey 'Enîglue liasi becoine a grIcat
favothc ivith siews.papc men. Iteai thte experience
of Nir. J.A~. McLares,. nt The Biarrie Ex\àtninier: -The
eniglue purcli&cel froua yoti bus IK-cit ruuuuuttg for
ovcr tlirŽc moiffis RI lias giveuu us crcry satisfa,,.
tiont. fi I, elen. sale. nIways rcaily (In a fev
minutes), «aves time. labor aw ntiruauut'c. eie
thec saviuug «If fuel. As Io power. the, sniali ciine
tai, ire hnrc givcs ampile panter Co uti ali our
presses stitilt.iiiously auli the adiIrale goverti',
g1vc perfect control of &M4e. In (set. thec maciiuc
~.tipplied lsis en btttr thaui you r presente l t to
bic. Sucit. ai. leait. [t our explerliluce.*"
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