
"I'he V'orth A merican Free TrFtde

Agreement (NAFTA) expands Canada's

European Union and one with a total North

Ircc-tradearea of 270 million people into a

market of 360 million. - a market larger than
the population of the 15 countries of the

American output of $1, trillion.

Mexico is Canuda's most impurtunt trading

partner in Latin America. Two-way

merchandise tradesvith Mexico exceeded

S5.5 billion in 1994 and is expected to exceed

$7 billion by the end of the decade.

Cannelitln direct investment in Mexico is
glrowing rapidly, increasing from $4,52 million
in 1992 to over $1.2 billion in 1994.

This guide has been prepared with the
problems inherent to the initiating exporter in
mind, but itis not exhaustive. The differing,
circumstances, interests and needs of
individual companies will influence their
stratc^.lic^ for the .llcxiciun niarkct.

Furthcr ahsistclncc can be ohtaincd by
;ldclreti int; rcqucsts to:

I>epartment of Industry (DI) through the
provincial International Trade Centres
(see R'here to Get Help) or to the InfoCentre.
ct C

, ... - . . . . .. .

Tel.: 1-800-267-8376 or (013)l)-14-4000
Pax (613)996-9709.
I'^ueLink: (613) 944-454)0
InfoCentre Bulletin Board ( II3B):
1-800-628-1581or(613)944-1-581

AN INDUSTRY IN TRANSITION

THE MEXICAN FOOD PROCESSING INDUSTRY

Industry Growth

Subsectors

Imported Food and Beverages

Product Trends

FOOD PROCESSING AND PACKAGING EQUIPMENT

THE ROLE OF IMPORTS

CUSTOMERS

Baked Goods

Beverages

Canned Products

Confectionery and Candy

Dairy Products

Edible Oils

Processed Meats

Salty Snacks
OPPORTUNITIES FOR EQUIPMENT SALES

Baked Goods

Beverages

Canned Products

Candy and Confectionery

Dairy Products

Edible Oils

Processed Meat

Salty Foods

MARKET ENTRY STRATEGIES

Establishing a Local Presence

Finding an Agent or Distributor

Promoting the Product
Trade Shows
Trade Magazines
Sales Visits

Service

OPPORTUNITIES IN MEXICO:

FOOD AND BEVERAGE PROCESSING AND PACKAGING EQUIPMENT
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