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0000 ADVERTISiNG--Continued.

prices than you can buy then elsewhere. The one thing we
emphasize is that when you buy from us your purchase is
guaranteed, as we take back or replace anything that is not

exactly as we represent it to be. We are here to stay, and we
will at all times guard our customers' interests." Of the two

advertisements, I notice that one is much more conpactly set.
As they are both the sane size, it suggests the thought that
perhaps Murphy & Co. have contracted for a certain space,
which they are bound to use. In one of the advertisements.
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Inay be enough. and. next day. a half.page may just fill the
bill. Of course. the agreement ta use a certain space on
certain specified occasions is vcry comforting ta the publisher
and hie usually i; willing ta malle same allowance for it. but it
Sall wrong from the advcrtiser's standpoint. Tht way this
sort of thing works out is : Sometimes thie space is crowded.
and. even then. things that ought ta have a showing are 'eft
out. wh'ilm, on other occasions. thN space has a halofîlled and
unbusinesslike look. Tht net resuit is moncy lost. Thec
proper way where it is nectssary ta have a conwract is te

engage te use a certain number of lines or inches. say. in a
year. Use thm space as you want st.

pete iw *a

F. jaitîcs Gtlhson.anroiton

l)cjtr Sir.-lly ste entîte ritait 1 %nt i ng y woi tlice dad pagie rs

aydu a' Ill be mw e ranio .also ny .%y ilacy could ma justpuovcd. f %%ouil

al. Oikf ou tr tse fictieous arees if lotiliuoeîd rprorluce any o e on

c ihere thd use of his nave is not pertthed by an adver.

tiser requesing criicism of his ; dvertisnents it folow that

the advertisement can't be rcproduced h n this is the
cas. h is obvius tat the objmect with which this section cf
Taie evuwe was stablished will b a great exlent

deoatd. In other words. mus insis that when an adver-

tisenient is ta bc criticized it must bc reprouluced in full.

i have before me tw fur advertisements. The Fairwather

adveptisement takes up almoss as touch roant as tht other
which t uecently cut eut cf a wholenpagu advertisement et John
Wanaaks a lthileaelpha. yet it mus have been practically
tseless as a buiinessoringer. Tht Wanamker advcroise.

hent, on the othfr hand. is fu t ovellowing cf good inter-

esting information, such as prices and deicriptions. This is
the sort of advertising that brings resuits.
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I think the regular piano dealers' advertising os about asbad
as any kind. Probably. regular piano dealers advertise because
they feel that it is a good thing to keep their names, addre>ses
and business before the public and not because they expect
any direct returns that they can see. But. when it comes to
the departiment store. now we find a person who advertises
pianos because he has pianos for sale and expects tu seli some
of them directly through his
advertisement. He argues that
people who want pianos will be
intuiested in facts about pianos.
One of the most important of
these facts is the price. If the
dealers have pianos for sale
on the instalment plan. how
nuch by the week or month the
buyer bas to pay also niakes
interesting information. So the
depaitient store man liastens
to furnish these facts. The
regular piano: dealer, however,
seen- to scorn such methods.
lie apparently believes that

-n;nar asv
unm .10 '010com.

-as..tie. . ...
flsaox£$r..

his namteand address.with the added information that hedeals
in pianos. is all the information the public wants or ought to
have. and then he wonders, poor fellow, how it is that the


