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600D ADVERTISING—Continued.

ptices than you can buy them elsewhere. The one thing we
emphasize is that when you buy from us your purchase is
guaranteed, as we take back or replace anything that is not
exactly as we represent it to be. We are here to stay, and we
will at all times guard our customers' interests.'’ Of the two
advertisements, I notice that one is much more compactly set.
As they are both the same size, it suggests the thought that
perhaps Murphy & Co. have contracted for a certain space,
which they ate bound to use. In one of the advertisements,

n » about 25 per cent. of
the space is wasted.
I am sure that it
scarcely ever pays 2
store to contract for
a certain space in
newspapers or any
other advertising
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$1.00 Shirt

Is the et Anlue eser offened fn the
trvle.

Fine colorsl jwreales, open front,
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stripes and checks—well mnde and
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Noucwd to pay 2150 when vou ean
b set atich \n)m‘s #ix these for $Ln, can tell a week
—_ ahead exactly how

¢ If it comes from Clements'~it's
correct.

§ GEO. CLEMENTS,

4 Men's Furnishings,
Fine Talloring.

. Mcintyre Block—Main Street.
b Telephone 130.
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much space a store
will need for its ad.
vertising ; the unex-
pected is always
happening. To-day,
a2 whole page may
be required: to-
* morrow, 130 lines
may be enough, and, next day, a half-page may just fill the
bill. Of course, the agreement to use a certain space on
certain specified occasions is very comforting to the publisher,
and he usually i3 willing to make some allowance for it, but it
is all wrong from the advertiser's standpoint. The way this
sort of -thing works out is : Sometimes the space is crowded,
and, even then, things that ought to have a showing are left
out, while, on other occasions, the space has a hall-filled and
unbusinesslike look. The net result is money lost. The
proper way where it is necessary to have a contract i3 to
engage to use a certain number of lines or inches, say, in a
year, Use the space as you want it.

- * -

F. James Gibson, Toronto
Dear Sir,—By the same maul 1 am sending you thiee daily papers
containing our advertisements. 1 wish yonr opiion of them, as to bemng
such av will draw trade, also any way they could be improved. 1 would
also like you to use fictitious names if you should reproduce any of them
in Tug DRY Gools REVIEN
Youzs, sincerely,

CUNSTANT READER,

\Vhere the use of his name is not permitted by an adver-
tiser requesting criticism of his zdvertisements, it follows that
the advertisement can’t be reproduced \When this is the
case, it is obvious that the obj=ct with which this section of
Tie REeEviEw was established will be to a great extent
defeated. In other words. 1 must insist that when an adver-
tisement is to be criticized it must be reproduced in full.
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1 have before me two fur advertisements. The Fairweather
advestisement takes up almost as much roon: as the other,
which 1 recently cut outof a whole-page advertisement of john
Wanamaker, of Philadelphia, yetit must have been practically
useless as a business-bringer. The Wanamaker advertise-
raent, on the other hand, is full to overflowing of good inter-

z

esting information, such as prices and deicriptions. This is

the sort of advertising that brings results.

Furs
J. W. T. FAIR- .

A v The Opening—yon are welcome.
WEATHER & Thia is the greatest fur season
CO., successors It the history of lheﬁnmcl

» The rage began five years age-
o). &J. Lugs. In Betlin, sptead to Patnand St

Petersburp—we expected it here
Last yeae; but it only began.

1t is here now, in full force, and
wall doubtless surpass everything
we have ever before known,

We are prepareds .

Magninent fursin great vatiety;
and the prices are far,
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furriers.
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] of the city ot only & visitor
here duricg Fait time, to-
day will be a good day for
you 10 vist ourfur showe
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I think the regular piano dealers’ advertising is about asbad
asany kind. Probably, regular pianc dealers advertise because
they feel that it is a good thing to keep their names, addresses
and business before the public and not because they expect
any direct returns that they can see. But, when it comes to
the department store, now we find a person who advertises
pianos because he has pianos for sale and expects w sell some
of them directly through his
advertisement. He argues that
people who want pianos will be
intecested in facts about pianos.
One of the most important of
these facts is the price. If the
dealers have pianos for sale
on the instalment plan, how
much by the week or month the
buyer has to pay also makes
interesting information. So the
depantment store man hastens
to furnish these facts. The
regular piano: dealer, however,
seen~ 1o scorn such methods.
He apparently believes that
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his name and address, with the added information that hedeals
in pianos, is all the information the public wants or ought to
bave, and then he wonders, poor fellow, how it is that the




