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THAT MESSAGE TO THE WEST.

We published mot long ago a letter
written by Rev. C. W. Gordon (Ralph
Connor), which appeared wunder the
heading of a “Message to the West.” It
was freely used in the election cam-
paigns of the mew provinces, and the
impression conveyed was that it had

*been written as a contribution to the
current political literatu;e. Despatches
emanating from Winnipeg state that
“the letter was a private one, written
at the close of last February or the be-.
ginning of last March to the secretary
of the Canadian Club, Toronto. It was
mever intended for publication, and
reached the mewspapers through inad-
wvertence. It dealt with the situation as
it existed at the time it was written,
immediately after the introduction of the
autonomy measure apd before the recon-
sideration of the matter consequent
upon Mr, Sifton’s retirement.”

‘We are quite willing to make this ex-
planation, in order that our readers may
not be deceived. The letter in question
was reprinted from & Winnipeg ex-
change as it appeared there. The fact,
however, that the letter was written pri-

vately, without premeditation, and for
the purpose of expressing the author’s

real convictions makes it all the more
convincing and effective. Had Ralph

Connor thought that his letter was go-
ing to be published he would either not

have written it at all or have materially
modified it. The altered political cir-
cumstances, occasioned by the resigna-
“tion of Mr. Sifton, .does not make it
Jess applicable today than then. 'The
eduncational clauses which Messrs. Sifton
and Fielding and Senator® Templeman
were finally induced to support were the
same old Fitzpatrick clafises under a
mnew verbal guise. So far as we have
seen, Ralph Conmnor has not recanted his
heresy, or stated that his objections ap-
plied less forcibly today than last Feb-
jruary. Nevertheless, in justice to our
{Liberal friends the circumstances un-
der which it was written should be fair-
ly stated.

CO-OPERATION.

. We are glad to see attention being
called to the claims of co-operation as
a principle of business and industry. ‘It
has been so successfully exemplified in
Burope and in special lines of industry
in America that it is really surprising
that more are not familiar with what
is being done. We are glad, too, to see
the Liberals urged to study its principles
and its practice. The party that has
become synonymous—in the past—for
reform is badly in need of revamping in
order to sustain its reputation. Co-oper-
tion, however, is not a principle that can
be made subservient to political require-
ments, and has-to be worked through
the intelligence and common sense of the
people in everyday life. We have many
instances of successful co-operation even
in this new country, and by this coun-
try we include the whole of Canada.

" Practically, the entire dairy business—
cheesemaking establishments and cream-
eries—is purely co-operative, and in
British Columbia we are applying the
system: to fruit growing in several of its
phages. It is also recommended for the
poultry business and small farming gen-
erally, as carried on in Denmark. Hon.
Sidney Fisher, minister of agriculture,
thas bgen inspired by the example of
British Columbia, and in speaking at a
meeting of fruitgrowers in Tdronto the
other day he thought that it was high-
ly important for the people of that pro-
vince to profit by the examples of Cal-
ifornia and British Columbia. Ontario
farmers and fruitgrowers he said must
adopt co-operative methods and give
more attention to the selection, grading,
packing and marketing of their fruit if
they hope to extend their markets or
even hold their own.

There is a much wider app]icatiox; of
the principle than to dairying and fruit
growing, but it is better that it should

be well and practically demonstrated in :

one line of industry before proceeding
to apply it to another. Some day it will
probably be found to solve practically
many of the serious social problems of
the day, the chief of which is involved
under the general title of “Labor and
‘Capital.” It means simply that the two
will work together in a business way
,ffor mutual benefit instead of in anta-
gonism, either open or passive. If Hon.
Mr. Fisher can induce the people -of
Canada to adopt it as a governing prin-
ciple he will put Sir William Mulock’s
labor department ‘“‘out of business” for
lack of something to do, v

GOOD ROADS ASSOCIATIONS.

A few years ago a Good Roads Asso-
clation for this province was formed.
Like so. many other organizations
formed with useful objects in view, it
went the way of all things. A “hurrah”
meeting and a few general meetings
and we have heard no more of it. This
was probably the fault of no one in
particular. The association in its
personnel covered the whole of the
province; the expenses of attending
meetings and carrying on the work
were provided for voluntarily; = the
results, if any, would have been gen-
eral and not particular, and so it nat-
urally lapsed into 'a condition of
“innocuous desuetude”;. in fact, died
out of existence. This may or may
not be a matter of regret. It is ques-
tionable to what extéent a voluntary
association can do good unléss there
are some “sinews of war” behind it to
assure permanency of effort. There
are many illustrations of that in Brit-
ish Columbia, but one that comes to
mind is the Provincial Mining Asso-
ciation. It is not, it'is true, dead, but
it sleepeth, and it may be questioned
if sufficient funds can be again sub-
scribed to awaker it to its erstwhile
vigor and to keep it awake.

A good roads association could do
good work in this province, as it is
doing elsewhere, ‘but there are special
difficulties in the way. One is the
extent of the roads amd the sparsity
of population. Another is that, out-
side of the comparatively few muni-
cipalities, the roadwork of the prov-
ince is in- the hands of the govern-
ment, and the, road official, of what-
ever grade, is not too amenable to
the gentle and persuasive influence of
the outsider. He is more apt to re-
sent than to accept advice on .the
subject of road-building. It is, there-
fore, .much easier ‘where there is a
measure of local control to exercise
an influence in this direction and to

complete effective organization. An-
other thing to be taken into cohsid-
eration is that the government work
is usually of a better or more per-
manent character than that carried on
by municipalities. This we find ex-
emplified in the neighboring state of
‘Washington, where theé country roads
are an object lesson in the methods
of how to do things the worst possible
way. They are simply abominable,
although the natural conditions for
road-building are very similar to what
they are here. ~The roads there are
constructed and maintained under
county supervision. A We are not sur-
prised, therefore, to find that in Wash-
ington state, where such' a necessity
exists for improvement, that the good
roads movement is taking root -firmly.
An enthusiastic meeting of the Wash-
ington Good Roads Association was
held at Walla Walla on the 10th and
11th instants, and many subjects per-
taining to good roads were discussed.
One of these was the working of con-
victs on the roads for a portion of the
time. Resolutions were also gdopted
providing for. the employment  of dn |.
organizer to form a road-organization
in each county 'of the state. Another
asked the various boards of county
commissioners, city councils, chambers
of commerce and commercial clubs to
contribute according to their popula-
tion. to make up a fund of $4,000 to
pay the salary and expenses of the
organizer. A resolution was also
adopted: providing for the appoint-
ment of a committee of five on legis-
lation. This committee is to draft
and secure the introduction at the
next legislature of all necessary good
road measures. This is. sp#eified to
include a bill for the employment of
convict' labor not' otherwise ‘required
to operate the jute mill and other in-
dustries as may be required to prop-
erly: maintain the penitentiary, on the
puklic highways of the state; also a
bill defining the duties of the state,
highway commission, and such other
legislation as the Good Roads Asso-
ciation may consider advisable.

We are told that the efforts of the
association have already resulted in a
general improvement of the roads. It
seems, however, evident that state aid
is necessary in order to provide suffi-
cient funds for carrying on the work
on an efficient basis. It all’ depends,
after all, upon an efficient and zealous
secretary and directorate, who must
have money at- their disposal. We
should llke to see the local govern-
ment take into consideration the put-
ting of the roads of the province on a
‘basis of ' scientific construection and |,
maintenancg. It costs a litthk more
atf the outset to apply the best methods,
but the results in economy in the long
run would amply repay the province
for the increased expenditure. One
difficulty whi¢h exists in the province
in respect to road-building is that a
road or trail is wanted to a mine or a
new setftlement, and expedition is the
most important feature of the work.
There is wusually neither time nor
money available to build the road as
it should be built. One never knows,
either, whether a road built in this way
is going to be permanent. There is a
number of roads that are practically
in disuse now from the fact that the
excitement which gave rise to them
has died out. Under such circum-
stances the money is wasted at best.

Winnipeg Telegram: That smug jour-
nalistic hypocrite, the Calgary Albertan,
is ready to acknowledge the injustice
of the Alberta gerrymander now that it
has achieved its purpose, saying: “This
is the first opportunity since the pass-
ing of the Autonomy Bill that has oc-
curred for the changing of the divisions
lof the ridings of Alberta. This is the
time that the Albertan insists upon a
redistribution of the seats, and the Ai-
bertan is prepared to produce reasons
why there should be a change in the
[representation,

A
SUCCESS IN ADVERTISING

What Space an Adverfisement Should Oc-
cupy—That Should be an Easy Matter to
Settle—There Are Certain Rules Which
Apply to All Space Buying. -

2 (By Allan West.)
CHAPTER 6.~

iHow much space should an advertise-
ment occupy ?

‘How much space should a city occupy ?

As much as it needs, to accommodate the
people. <

How much space should a store occupy ?

‘Ag much as it needs to accommodate its
stock, and by the same token an advertise-
ment should.occupy the space it takes to
tell the facts.

Most advertisers do not figure this way.

They buy a set space'in a newspaper and

SHOTBOLT'S “ ORIGINAL

First made at Horncastle, England, over one hundred years ago.
NEW SAMBLE SIZE. ......... 0ot i siiiniinsictn 2B Cotits
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figure out their advertising to fit that
space.

To fit advertising to the space is like fit-
ting the clothes to the.man.

Newspapers do not proceed on that prin-
ciple in presenting the news. )

The Rule in the Newspaper Office.

The rule is to fit the space to the sub-

ect.

A big item of pewe comes in. The editor
says: " »

“Give it a_-good story on the ﬂrst page.”

“How much space?’ asks the reporter.

“What it needs,” answers the editor.
An unimportant item comes along,
ciety or gomething.

“What space?”’

“Boil it down to
scarce tonight.”

A big shipment of new goods arrives at
the store. i

New styles,

New fabrics,

A bewildering array
wants to know about.

Common Sense Says “Tell the Story.”

It’s news to the purchasing public.

Sense says:

“Tell the story. Tell the whole story.
Give it the space it needs.

‘““‘People are interested in that stuff while
it’s new. They want the story now while
it's news.

“Don’t cut down the story by leaving out
the interesting facts. Interesting facts are
too precious. News . that peeple want to
read is hard to get—just as hard or harder
in getting stt}re news as in getting news-
paper news.

“So follow Greeley’s, Dana’s Gillam’s
advice—print the news while it is news.

‘“The news, the whole news and nothing
but the news.”

Remember, the public do not like cold
news any more than they Iike cold hash.

So serve- it hot.

Serve it fresh.

The Case of a Merchant Who Knew
His Business.

I know merchants who do that-—and win.

I have one In mind.

“I go to New York and put thousands
into goods,’”’ he told me,

“I come back and the goods begin to ar-
rive. My money is wrapped up in these
goods. My money stays wrapped up til
they sell.

*I tell the public about ‘the goods fast
as they arrive. 1 sell just as fast as I can.

“The faster I sell, the hetter the prices
1 get.- Because the price depends on the
freshness of the goods, the newness of the
styles. Season advances and prices must
drop till I am selling at a loss at the tail
end but glad:to get my money out to -put
Int%tsomething new that will sell at a
profit.”

Incredible folly for that man to cut dewn
his space to something contracted for in
telling” that story—almost as bad as ex-
@panding his story whe; e hasn’t wuch to
say to fill some cut and dried space that
he is paying for.

The experience of George P. Rowell is
that a full page always pays.

Wise Advertiurlv?_lhy Space to Use at’
ith

80-

a stickful, room is

that everybody

So wise advertisers now try to buy space
to use at will—a column, half a page, even
two pages when they require it.

Half a column, two inches, ne space. at
all, when they do not fieed bigness fo tell
their story.

Newspapers meet them half way—give a
rate of so much an inch for so many inches
to be used within the year and the news-
papers benefit by the arrangement,

The benefit is first of all the advantage

“the plan is to the advertiser.

It is good for him, it helps him sell goods
to -buy-.good space of the newspapers and
learns to appreciate the value of advertis-

ing.

gecond, it encourages advertisers to use
large space periodically and thus keep the
papers well filled.

The proprietor of the Democrat and
Chronicle of Rochester, N. Y., once -told
me how he kept his columns well filled
all the year round by expanding advertis-
ers into Dbigness when season was ripe and
letting them  subside when "the season
wasn’t ripe.

Advertising Space Regulated by
Seasons. :

_For instance, a carriage house.

All the year round it runs a little adver-
tising—just to keep the name before the
public.

Carriage season arriving it comes out
with half pages to picture new styles.

Show advantages of its stock or make,

Quote special bargains.

Then some other concern that does not
wish to advertise big at this time finds
that its season is a little later and in turn
uses big space-and subsides to smallness
the rest of the year. 5

Applied to specialty advertisers this
works out fine for it gives the advertiser
an advantage of a yearly rate for his big
spaces which would otherwise cost him too
much at transient rates.

Applied to all-the-round advertisers it
works equally well, for all advertisers have
times when they need large space to pro-

‘claim new goods or special sales or for the

purpose of telling a special story of some-
thing regarding the public requires to Le
educated.

Do Not be “Cut-and-Dried.”

Totalized this argument about space
sums wp in the advice not to be cut-and-
dried in your methods.

The newspaper is not. It gives subjects
the space and the position they deserve,

Of course if you' happen to have a finé
position and 'a set space in which youn -have

ucated the public to look for your an-
ouncements,,you have an advantage which
t behooves you to stick to, but the best
advertisers who have these gilt edge posi-
tions and run a certain style of advertis-
ing year in and year out with -profitable

nresults, depart from' precedent occasionally.

For instance, the Paine Furniture Company
of Boston, which 4s about the best furni-
ture advertiser in the world, has a regular
space every day on the front page of the
best Boston papers, but semi-annually it
runs big spaces to announce special sales.

It could still further improve its advertis-
ing by running special articles once in a
while on new styles in furniture, glving
the public much needed information.

For the advertiser who has not been able
to secure one of these elegant positions
'which seem to advantage him over others,
can offset things by using spaces of differ-
ing sizes and position, and thus get before
the public eye equally as well or better
hrough following the best methods known
0 wisest advertisers, .methods which place
fact-telling first and space second.

How Much to Spend in Advertising?—What
Is the Proper Proportion that Should
Prevail?—Advertisers Can Determine
This Item Without Mueh Difficulty.

(Chapter 7.)

- “w?How much shall I spend in advertis-

ng

l-Every advertiser asks himself this ques-

on,

The apgwer is not only not obvious, but
it is as #aried as business enterprises are.

A patent medicine concern may profit-
ably spend seventy-five per cent. of its in-
come in advertising.

A circus spends twenty to twenty-five
per eent.

Many merchants believe two to four per
cent. the proper ratio. o=

The only rule that can be made is to say
that a firm must spend enough money to
sell its goods.

This must be true. If it does not eell
its goods it will mot prosper.

Tais rule proves itself.

Take the man with $10,000 worth of
goods that he expects to realize ten per
cent. on—or §1,000. If he’sells only $7,500
worth, and has the.rest on his hands at
more or less of a loss he will probably
wipe out that ten per ‘cent. profit.

An Easy Alternative, Open to Eve;-yone

8
_| tising is bad .policy.

't*m:es for space
at'a profit ahd so he Is In ‘bétter position| Juft th

l,the best they can get;

" BALSAM: OF *ANISEED

two alternatives—
He could advertise and sell his full stock
at a profit, or :
He could have boagnt fewer goods.
Buying fewer goods, he will have less
trade, for his store will suffer from in-
sufficient stock, will not be able to satis-
fy as many customery, and the dissatisfied
ones will be apt to 'go elsewhere mext
time, and his business will bulld backward
instead of forward.
0 buying fewer goods and mnot adver-

Take the other policy and the merchant
who applies it sells his ten thousand dol-
lars’ worth of goods and has the ten thoun-
sand dollars to put into more goods, new-
er goods, and umore advertising.

He’may not have made a tremendous
profit, but he has done more business,
brought more people into the store, satis-
fied them and sent them away feeling like
coming again.

‘He has built business forward instead of
backwards.

Seelng his trade . grown larger, he can
buy twelve thousand dollars’ worth of
goods thig time, and feel sure of selling
them. His capital is" at his disposal to
turd it into” the best the market affords,
and the best houses.give him early choice
of their best offerings, and send their men
to him with advance .éamples and ‘with
special offerings. So he is able to buy bet-
ter and cheaper, and thus gets an advan-
tage again over his competitor who went
backward. ’ f

I have talked with scores of the most
successful Cangdian merchants, and find
them all agreed that by advertising they
are able to grow each year and buy bet-
ter goods on, better terms, thus placing
them in position to grow still larger and
do still more business. .

A Sample Statement by a Successful
Advertiser | :

Take Tooke of Montreal—the largest re-
tail shirt and haberdashery establishment
on the contipent.

“I advertise my goods all the time. I
sell them. %

“In the season I sell the mew goods on
their merits.

“Soon as the season {s waning I adver-
tise reductions and clean up my shelves—
nark my shirts down to a dollar, my tles
to fifty and twenty-five cents.

“lI take my money and go to the best
producers and buy’ their exclusive stuff,
1 go to Europe and bring home things that
not even Budd of New York can get, be-
cause I am the largest buyer of such
things on the continent.

“I make up special lines of shirts.’

“They cannot be duplicated.

“Kaskell & Kaskell in New York would
sell them at-two-fifty and four doliars.

“I can sell them at @ dollar and a half.

“Why? : 3

“Because I have built up such a large
trade through advertising that-I can make
shirts infinitely cheaper than my competi-
tors who do mot advertise.” .

Take the Semi-Ready. ..

It advertises .all aver the 'country. It
creates a great demand for high class
clothing. It hires the best taitors and best
designers it can get. It buys the best
progucts of the best mills getting special
prices by reason of ‘its large orders.

It rushes ordinary competition off the
boards, and all because through advertising
it eduncates the publiec to advantages of
high class clothing, and then other cloth-
ing concerns follow  suit—a  few do—and
they in turn bring”their clothing up to a
high standard of perféction, but without a
corresponding incrédse 'in price, and the
public is enormouslyibenefited. *

LOOK
FOR
THE

NAME

We have just received
% large shipment of the
famous Libbey Cut Glass
for which we are sole
agents in Victoria.

This Cut Glass has no
rival for brilliancy and
depth of cutting.

Some marvelously
beautiful pieces are
shown in this collection.

ENGRAVED
bbey " on
-  : EVERY,

PIECEY]

"Perfume Bottles, each
seeeseans . $4.50, $6.00, $7.50

Claret Jugs, each ,.i....
eerer.$10.00, $12.00, $15.00

Decanters, each $12.50, $18.00

Flower Vases, 6 in., each,.
seesecencasvsssssecas $3.50

Extra Fine Cut Designs in
6 in., each, $5.00; 8 in.,
$7.50; 10 in., $10.00; 12 in.,
$12.00.

Water Catafes, each, from..

$7.50

Dolly Varden Baskets, each
e $10.00
Oil Bottles, each $6.00 to $10

Preserve Dishes, each......
$3.00, $3.50, $4.00, $5.00,.
$6.00.

Candlesticks, each

‘Water Tumblers, doz

$16.00,

Bon Bon Dishes, each .....
$4.50, $5.00, $5.50, $6.00,
$7.50.

Communjon Serving Cup....

Rose Bowls, ¥
oo $10.00 to $14.00
Petite Violet Bowls, each..
g $3.50
Whiskey Jugs, each...$12.00
Sugars and Creams, pair....
tseeeess.ass.$6.00 to $10.00
Rich Cut Bowls, each «..... §
ceeernease.$7.50 to $40.00 S5
Olive Dishes, each ......... 8
wesssseses...$3.00 to $6.00 §

ENGRAVED
ON

Really there is nothing
imparts such luxurious-
ness and splendor to the
table as a few choice
pieces of Artistic Cut
Glass in its scintillating
grandeur.

This Collection we have
just opened out is a mag-
nificent assortment of

LIBBEY’S

LATEST
PRODUCTIONS

o

NDCLUB FURNISHERS <%

NOTICE Is hereby given that, 60 days

after date, I intend to apply to the Chief
Commissioner of Lands and Works for per-
mission to purchase the following describ-
ed land, situate at Maple Bay, Portland
Canal:
alongside W. Noble’s 8. W. cornef, mark-
ed “J. L. P’s N. W. cor.”; thence East
i{o chains; thence South 20 chains to J.
West 20 chains along said boundary
shore line; thence Northerly along shore
line to point of commencement, containing
40 acres more or less.

Commencing at a post planted

Collison’s - North boundary line; thence
to

J. L. PARKER.
i A. A. Wakefleld, Agent.
Portland Canal, B. C., November 4, 1905.
nl4

Now what -has thiscto do with: expendi-
in, yewspapers? .
3 this: g
Space Fits the Adyertising and Sells
the Goods
These concerns couldn’t sell their stuff
if they didn’t spend . money enough to
make people want to buy it.
They have to buy ‘enough space to pre-
sent the facts. |
Tell the story; ;
Get a favorable verdict,
And if they did not do this they wonld
not - succeed.
They: do their advertising just as they
do the rest of thelr business—they buy

They do it buying brains, employing the
most capable men’ in every department.

They do i§ in buying materials, never al-
lowing their reputations to be risked on
shoddy stuff. - i

They do it hiring stores, always aiming
to have shops that will be bright and up-
to-date, and attractive to the buying pub-

LN ,
e e

lic.
’cThey do it in their advegtising, buying YOU CAN'T GE.r ALONG WITHOUT

enough space.in the best papers to give
the readers adequate and interesting treat-
ment of the subjects they discuss,

They figure they want to put all their
money into success making, mot any of it
into failure making.

They believe it’s better to spend a hun-
dred dollare in a newspaper than- to keep
that . hundred dallars tied up 4in unsold
goods on. the shelves.

They are men of action.

They put action into thelr goods and
their goods move.

good harness.
breaks you' will realize this.
better to realize it before and get good
harness when you buy.
avoid accidents and won't risk spoiling

f A § your horse.
Live Men Keep Their Stores Alive |jight harness for little money.

When your harness
It is

Then you will

We sell a dependable
Every

harness we sell is reliable in material
and make.

B. C. Saddlery Co ., Ltd.

44 Yates St.

Victoria, B. C.

They are not content to hdve things
stand still.

So they succeed. .

And as they succeed, they spend more
money to keep the public informed of their
success;

Spend more money ip making that “sue-
cess certain and 'secure,

Investing increased income in better
methods, materials, and men—

In better advertising,

And more of it.
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lovely BHACON HILL PARK. Number
ilmited. Outdoor sports.
Business Life or Professions’' o:
sity Examinations.

: CORRIG :: COLLEGE

Beacon Hill Park, VICTORIA, B. C.
Select ‘ngh-Clm BOARDING College

OYS of 8 to 15 years. Refinements
ell-appointed Gentleman’s home in
Prepared for
Univer
Fees Inclusive ang
L. D. Phone, Victorla,

strictly moderate.

Principal, J. W. CHURCH, M. A.

2 BIRTHS, NARRIAGES, DEATHS

BORN

BAILEY—At Victoria,” B. C., on Novem-
ber 20, the wife of Hedley H. Bailey,
of a son.

HALL—On the 20th {nstant, the wife of
W. B. Hall, of a son. :

NEWTON—On the 16th, the wife of the
Rev. Canon Newton, Ph. D., of a son.

HURST—In this city, on the 16th instant,
the wife of W. A. Hurst, of a son.

MARRIED

HOWE-TYLER—At Vancouver, B. C.,.by
the Rev. James Hicks, on Sunday, No-
vember 12, 1905, Ethel, eldest daughter
of Alice J. and (ieorge L. Howe, of
Vancouver, to Harlan Adelbert Tyler,
of Tacoma, Washington, U. 8. A.

SHARP-NEATE—At St. James’ church,
Victoria, on Wednesday, November 15,
1905, by Rev. J. H. S. Sweet, rector,
Lily Mabel Neate (Byrnes) of Victoria,
B. Cﬁ tg James Sharp of Port Simp-
son, B. C.

DIED @

WOLLASTON—On November 17, Kenneth
Percy, the only son of Pen Wollas-
ton, jr., in the 25th year of his age.

WANTED—TO LEASE

WANTED—To lease, good farm.
stating particulars to H, P,
Garbally road.

Apply,
Winsby,
n22

POULTRY AND LIVESTOCK

FOR SALE—Cheap, good working horse.
Victoria Steam Laundry, Yates stréet.
n21

Now he could have taken either one of

FOR SALE-sThree dozen pullets, Address
Box 356 this office, 021

We Dispense
Only First Quality Drugs

Our pharmacy is noted for sup-

plying just what the
doctor orders.

Bring to us your prescriptions

CARUS H, BOWES

CHEMIST

98 Government St,,
Near Yates Street,

DIXI

== S FAMOUS FOR ==

5 IT’S DELICATE AROMA
IT’S RICH SYRUPY FLAVOR

IT'S RELIABILITY

TEA

35¢c AND 50c¢

DIXIH.R

PER POUND

OSS«CO.

CHRISTMAS FRUIT IMPORTERS
111 GOVERNMENT STREET

'CHLOR

ORIGINAL AND

DR. J. COLLIS BROWNE'S

ODYNE

ONLY GENUINE

.Each Bottle of this well-known Remedy for ’
Coughs, Colds, Asthma, Bronchitis, Neuralgia,
Toothache, Diarrhoea, Spasms, etc.

bears on the Government Stamp the name of the Inventor,

DR. J. COLLIS BROWNE

Numerous Testimonials from BErtninent Physicians accompany each

ottle.
Sold, in Bottles, 1|1/%, 2|9, 4|6, by all Chemists.

Wholesale Agents, Lyman Bros. &

Sole Manufacturers, J.T. DAVENPORT, Ltd., London

Co., Ltd.,, Toronto.

And on each LABEL must be found

No'ricm
CHARLES DAY & CO, London,

ARE THE SOLE EXPORT BOTTLING AGENTS FOR

JOHN JAMESON & SON'S WHISKEY

the following Notice and Signaturs.

“In order that Consumers may feel assured of genuineness, we would re-
quest attention to this our Special Export Label, and to our Trade Mark and
Name on all Corks, Capsules, and Cases, also to age mark o .. it a1

flpecson o7,

The.Sprott:Shauw
BUSINESS

VANCOUVER, B. C.
336 HASTINGS ST., -W.

Offers a Choice of 2 to 4 Positions

To every graduate. Students always in
” Great Demand.

Commercial, Pitman and Gregg Short-
_hand, Telegraphy, Typewriting (on the six
standard” makes of machines), and Lan-
-guages, taught by competent speclalists,

R. J. SPROTT, B. A., Principal.

H. A. SCRIVEN, B.-A., Vice-Principal.
L. M. ROBERTS, Gregg Shorthand.
H. C. SKINNER, Pitman Shorthand.

Monkey Brand Scsp makes copper liky
gold, tin like silver, crockery like mexble,

sad windows like crystal,

Clean White

mean sound teeth, fit for their
Teeth work, the condition they are kept
in by the use of

CALVERT’S

' Carbolic Tooth Powder.

(At all druggists, 15, 30, & 45 cents.)

It is made for cleaning the Teeth, and
does it, too, thoroughly and pleasantly.
‘That is why it has such a large sale in
England. Our booklet tells more and is
free for the asking.

F. C. CALVERT & Co., 807, Dorchester Streek
MONTREAL.

HOTEL ESSINGTON
Port Essington, B.C.
R.Cunningham & Son, Ltd

\\

)
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