THE CANADIAN GROCER

Canned Haddies,

2 ] é AV / r ** Kippered Herring,

Tunny Fish

Haddies that are never anything else] but rca/ Haddock, caught,
cured and packed at St. Mary’'s Bay.  Natural flavor
distinguishes them from all others. Tunny Fish
\\'}?osc careful selection and packing compel approval
from the Epicure. The ** Thistle Brand.”
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Cox’s Gelatine S
Pure—ubsolutel_\' pure, and hence certain to produce } i
the most economic results for the®cook. Powdered e :
or Shredded as the cook prefers, but always ful- 55 %
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filling the most exacting requirements. Pedid

Taylor’'s Peel 43

aylor s reels ikl
Candied or Drained, but in either case admitting of no b
argument as to their high quality. Made from spec- 334
ially imported fruit from which the essential oil has 214

not been extracted. Lemon, Citron and Orange.
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The name “‘Griffin” on a package or can of dried or
canned fruit is a symbol that points the way unerringly
to the highest quality. In selecting, in growing, in
caution in packing, the “Griffin” brand excels.  Seeded
or seedless Raisins, Prunes; Apricots, Pears— each is

the best there is or can be.
Griffin €& Skelley’s Y3 G/y‘ Lt
Dried and Canned Fruits / ] S

ARTHUR P. TIPPET & CO., Agents
Montreal
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