
A talk with a Kid cont. .
“really honest films about relationships. Did you see sex 
lies and videotape? That's, like, to me, a perfect film. 
That's a comedy, but it’s a rich comedy; it's also a drama. 
And it's got really fascinating, drawn out characters. It's 
very honest about what it has to say.”

"Sexuality in film is unbelievably dishonest," he 
explained, "and I'd like to be really honest about 
sexuality."

This brings Thompson to the controversiality of his 
material, which has caused a minor uproar about the 
morals of the show. "No one's really at fault," he 
explained. "CBC has to be stringent on what get’s on and 
what doesn't, and HBO (the American pay network, also 
showing The Kids in the Hall) is pretty good, although, 
there are certain limits that HBO won't even cross yet."

On the other hand, Thompson said the CBC has "let us 
do things that I don't think anyone's ever done on CBC 
before."

He credits the CBC’s new liberal attitude to program­
ming chief Ivan Pecan who, along with Lome Michaels, 
helped get the Kids on Canadian television. “He’s one of 
the guys who's championed us from day one. He fights 
like hell to get stuff on. He's got people fighting him, to 
stop the CBC changing." Although he said he "loves the 
freedom of cable (HBO)," he also described the CBC as

"much more lenient than an American network would be. 
We wouldn't get a lot of this stuff on NBC. I think Canadi­
ans are generally a more liberal people.”

Thompson is fully aware of the Kids’ uniqueness. “In 
some ways, I think we're like a transition troupe; I don't 
think there will be [one] like us in the future. You won t 
get, I think, a troupe of five homogeneous males who are 
middle class, because Canada is changing so rapidly. 
Thank God! I don't know if there should be a troupe like 
us again."

Reflecting the changes taking place in Canada, the 
Kids' humour is not typical satire and parody, à la Satur­
day Night Live. "We write about what personally gets to 
us ," he said. "We don't write about Bush and Reagan.”

"We’re radically different from SNL," he emphasized, 
"[because] they didn't find each other. Even SCTV didn't 
find each other. Python did."

And how do the Kids feel about being the new Monty 
Python? To Thompson, the label is ironic. “As a kid, I 
didn't like Python; I hated it. I hated all the boys in school 
that quoted it,” he said. “I just turned right off and fled to 
the sanctity of Maude, because that's what I was into ... I 
was a little gay kid, I was a fag. Maude was there for me, 
far more than Python was.”

But, like drama, Thompson is beginning to enjoy Monty

Python. "I let myself, finally, start to watch them," he 
explained. Yet, he does not condone comparisons 
between his group and their's. "It’s kind of a drag being 
compared to people constantly," he said.

Thompson believes one show the Kids are compared 
to, Saturday Night Live, is similar in that it “came out of a 
certain generation of comedians that really spoke for the 
time that they were in. They really liked each other and 
wanted to work together. And they had a history together 
before, which the casts that have come since don’t have. 
They were definitely trying to get things on television," he 
said, "that had never been on before."

Following SNL's tradition, Thompson believes he has 
helped the group go places it wouldn't have otherwise. 
“They weren’t playing women when I first came in. I 
thought that should be addressed," he said, “because it's 
easy for a gay boy to play women. I think I allowed them 
to femme out, which I think was important. I think being 
honest about what I was has definitely affected the 
troupe."

And being honest seems to be what Thompson feels 
comedy is all about. Compared to acting, he says, . . 
being a comedian is much more honourable, because 
you're saying what you think. It takes your mind and your 
emotions."

The creative writing page will make its debut November 9. Get your 
submissions in now! Please drop off your poetry and prose (500 words 
max.) in the manilla envelope in the editors' office in Room 111 Cen­
tral Square Paul,Newman
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In 1942, (he United States secretly 
set out to build the worlds first 
atomic bombs. They called them 

“Fat Man” and “Little Boy."

ftramount Pictures is proud 
to present Academy Award winner 
Paul Newman in a film by 
Roland Joffé, acclaimed director of 

“The Killing Fields."
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DADDY G’S• QUALITY EUROPEAN EYEWEAR
• PRESCRIPTION EYEGLASSES

• LATEST CONTACT LENSES 
PROFESSIONALLY FITTED BY A CERTIFIED 
CONTACT LENS FITTER

• EYE EXAMINATIONS ARRANGED
• PROMPT & COURTEOUS SERVICE

TAKE OUT RESTAURANT
1290 Finch Avenue West, Unit 13 667-9690
(North East Corner of Keele Street & Finch Avenue—Beside Nicey's Food Mart)

“Bring in this ad and receive 
j) a 10% discount on your 

purchase.”

DADDY G wants to know are you tired of cafeteria food?
WE SPECIALIZE IN WEST INDIAN & CANADIAN CUISINE
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Eye Care 
'entres • roti (chicken or goat)

• curry goat
• jerk chicken

• jerk pork
• patty & coco bread
• rice & peas

Participating EyeCare Centres:

3101 Bloor St. W., 239-1255 
1867 Yonge Street, 481-8585

COME ON OVER AND TRY US!
Bring this ad and receive one free D&G drink with each purchase over $5.50 

(LIMIT ONE COUPON PER CUSTOMER PER VISIT)
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