3 6 LHOSPECTES ALBLICATIONS

The EC market of 324 million consumers represents a tremendous
potential that qualified Canadian firms should not ignore. The
emergence of the Single Market will lead to more competitive and
aggressive performances by EC companies both within the EC and

i in- global markets. Failure to secure a presence in Europe could
lead to a competitive disadvantage in global markets — and today

that means within our own domestic markets. Your company
needs to prepare itself for this new and more competitive
environment.

How Will You Cope with These Issues?

Cost Technology

Efficiency Quality
i

New markets

Innovation




