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I t is easy eiiotghi for asiyonc to
ice'bord the faut tlm.ît tiadue imiter ttlhei -
tvâig lias abatte îîîateri.îl atirances dur-
iig the past test ye:îrs, and lias xîaîde

sîieeially uiarked inhlroveilleit during the
past rive yelrs.

1 do ui believe th:ît, îîotwitlstzuîd.
ing atî tliat lins hecît done, a tithe of
wliat is possible lias becît acconiî>lislied.

Ileuse orans flourislî; sîlecial xnethods
or advertising~ hiave increascd appropria-
(jitls te tlue dctriîncîtof tie tradle press.

aind Il.ack of ail thtis. the large ilantufar-
tîirers3 tlîroîugont tluce country-rapital-
ists wlie coitrol-givc seau, attention
to thec question cf trade paper advertis-

iiîur, andl seeretly have littie respect for
it. n<>r do these prime factors in tlîe
:îdvertisinii apipropiriations bclieve th:ît
tlivir interests railî be nîatcriaIly advano->
est li liberal publlicity in the cliosen or-

ginîs of ilicir t rade.
'rte imnpulse of evcrv large publishier

Witt ieo to rise up] and disputle tlîis state-
aienot. buit if hoe docs so, lot our frieuîd,
the disputant. seview the fart that trade

1-ai or avrsi expenditures b)y our
laiLe inanuificturers are but minute.
fractinal portions of tlie total Sain ex-
l:eitle(l for selling the factories' pro-
di;rt1s.

lis severil instances cf uhlicli I have
kuîîwlcde. tlie large nnfctru

Coîrisoîi ions spots(]. fur ndecrtising np-
uîrapriations. less titanî Ose.tentla or Oise

pe'r cent. cf their gros-, sales!
l.refortunes nre boiutg traite j.%- pub-

lislwîs in ti iteld of -,obtrai publioity,
ivliili' comparativcly sali unes are ia-
rsi lv hypublisicrs sai the specialized, or
:;raoe jouiinal field.

'rte :t:alkers of the îîopuL.r magazines
r:-1 cniumîlacently cross their legs and
-,i that thiis is not only as it shmild lie,

lins thait it is ineviiable. %vile. en the
otîter hand. tu-ado paper puiblishers do
agit seout In o lind bi the spîirit te mnalke

sutatteri, hetter for theinselves They,
too. helieve that the comparastivcly snmall
lInsiticux thait tlicy ecculey is a reatsonai-t)e

Things -irc fot reasonalîle, ixnercly tir-
cause tlicy exîst.

Thec boomplaenry cf te biz lrrotlicr
uiiav lie alil ri"iît, but 1 do not hclieve

th<.ac<,îisceceof Isis finneinilv lesser

A lithsctl;n unircst shi-ild stir
Éie goentle sisal cf the tracie-paper own-
er.

Whv Atmots) the rnonilitr. o'r iveck-ly.
cirenleîl ta amuse pople. ]lc a wotiter.
fui stiontcY niaker while tumainît it ael-

vcri ses cliCazl), iiîconsequential tbings,
m.i.le Ille trade pa:per, the serionis ex-
biennt o f licavy finisiaii: interest.:-, is

relegatud te aui obscure coirler iii the
cong-re,-:îtioii of putblicationîs?

Tl'le peîîîtil.r niagazine rmolies Issus-
dreds oif thciisands -ilîcre tlle trade jiaper
rca.w.ies tests cf thotisands . bat the gonds
<)ffes ed fur sale, and rcally sold, throngli
tlic iillnteîie cxertod b)y many trade
pape'rs. largely e'%ceds the volante of
trade sobi tlirougli tlîe influence of tige
priiniiiiient. popul ar iag-azinîes.

If l>ostui P>ost wvas nt tlîe hieai of
soutîe urent steel coisnpany, %voilti't vu
se the fur fly iii the ,ttvertisisi- lie did,

1-1V ni1 Ille Iron A-~e or tlîe Engineering
Recc ld?

If thie General Eleetrie Company wvas
owiied bvy (le 'Uneeda Biscuit cromd.
wlmnt a serions factor advertising in tlîe
Electrical World wvoîld liecome.

Ili tie steel andl iron business cf this
cointryv 1 ventutre tu siy tlîat the pro-

pc, hon sp'eut iii advertising to inîfluence
sales %voluld be lbat an ilitiiitesiuîîa.l part
of Oise per cenit. (if tlle amsouini cf tho
sales.

Witlit tlle mntias of brai;into the
archives of tîte gentleman %visu is swav-
ingë Aineriraîî breakfast destiîîies froin
the mnagical preoincts cf Bnttle Creck. 1
dIo tint tlîimîk 1 will lie gats i ni v es-
tiiraîe tliat nearly cuie-lialf cf lsis total
retce îs expiteic for pabbUcity.

The sales (if the Genrie.l Electric W~est-
inglionse. andl the Allis-Clîalincrs inter-
esis alone. iii the electirmal %vorid, 1uusI.
in cmbisntion rept osenit over one liait-
(trc] nmillionis cf dollars; per assassin.

I wvondcr. if the gentlieen cotitrollita.r-
tliCse elecirical -Mants conilbitied. arc
slictmdin_- tlie sosîuiir nt iî:n <Jiftv
tl:ousaad i s- %car tlîils te trnqile

Can it he thai tlie -eller cf trilles.
lozieaillv sloîld spend lîuîîdreîis of thon-
s.itds <of ilollar, th.,a. ie rcally
large business iiitereçis. liaving a iniich
ivider field. thiîîk tlicv have exlîaîtsted
(ho possilbilitiesý whIen tlicv have expenîl-
ed a fcw îIitifnsl thousinss

ises tl:c reason for muis lay nctsîng-
ly nt tiîc oloor cf citlior tIi0 traite paper
plîliiier. or Isis cîmtoiner. or shoinld the
lindeui <f actîsation ho sireîl itpar-
tiallv lIb* hoth. Steiclpodv haF got to
ssolder il.

To mv inid. neither the publisher nor
lsis alivcrtiser. have Set -rmqpc(l the
tlent oj>portimiutzes finit exist in tradle
loaler pubiiiity. Ili- t le itiv cf the
îliliiiislîer tîîale tlir.se IKosilliiliis t.1

itle illantîfilcttrer i f thle laitiei- eau îot
.'par Ile tinie bo stuidy tlîeîîî hli îsel f.

lit soute lises, Oise sinîgle irade pibtllit':î-
tion renelies liuictically eveîv bîîver iii
the field-cvery tani %visu eti intituence
ail or<ler-and< Sct thie ndvertiser wvii
muillionis of dollars cf possible sales, ks
conteîit tu inerely plny %witlî the traite
paliîer advcrtisin piropositioni.

Wilit Iikewiýso slîall lhe said of the
lack cf advertising lîy the tlîoisaiids oif
siilier inantificturers cf iîachiinerv %vite)
coîîld Iliebeitied e'-eu saute tlîaîî tlie
fev large inantif:îeturers li a grenter

nmotciit of, and more intelligenît. puîllie-
il-e?

Spîeakiîig broadly, I don'i. believe t1ui
tlîe lîresidents amd board cf dirertors of
cuir average qiaîfcuiî orpo)ratimis,
give tive mniutes' lieed a year te trîde

papisî or wvlat. thie [rade papers eail
<le for tVient. Tlîcy are content [o sîwiid
a fev tlîeîsand dollars in advertisiig
accout andl lot il go at that. Tliev
shîowv int tliev have no0 rcspior.t four tlîeir
pîiblicity departinenîs. hecauise tlîe sal-
aîries cf Ille naniagers cf smiels depart-
mnits are invarialv the lowest i. id

licaîls by mmaîi tlîensnnids of dollars of
alir dleî'ar1iît-ts n:aiuîtaitted, ad [lic
ndt:sii coisellur is inolee4I a rara

avis.

Tliey- tlîink enoug-li in otîter directions
about rnaking sales, bat nic sinmgle force
iii the tracte plier field Las Set grapll
"vitl Iili. struick tlîein s<îîarely lietwveen
tlîe cyes. aîîd inade tuenti sit il-, andi
take sîctice that a great fore %vaç ai,

flicir door-.. wondcrfui force andl fac-
tor liat cnld lie ttilized in incîensisi-
tlîeis sales. B1eause in the similitudoe
cf their duties the liends. cf iiitaîttîfn-
tuînng orgîIl:zaliolis omsit .111' roîisigier-
[ion of ndvcrtisiuîg. ivill fite 1îîîllislluers sf
tlue tu-nde press Ieo conitent tu :iaiuîtaiîi

(lie 1isition 1lntictheim?
Lect the tu-ado liiei- brother girà liii

his Joins. nmiff Iiiiiiclf elr l e brasr ulo
Afica. if I inav hoe allovcdl to se rîuicly
shifi, miv sti--estion.

lit plain. îiractical1. cery-da-.V Englislî.
1 Wo18t.1 sav that il i 1n; te. -the t'mde
1hiler litnlîlisitjer to bitsiseif dlevise selling
plans thirotigl pubilicity, andi lIringr ilium
tes ilie attuntioti (of lu fis <>fC'.hj

ania liitle.
Mhen ton, let lîim inake Ili-;

reiding colimns more attrartive te) tlin
rmil pCohilé wlic Imyî thie kiuîd cf ,.zossis

t.Il lîi dvertirs hîave in soit. Tliiis
uma. ri a ahinila u'rnimimio h»t it ro>-

tains cuing of tiioliglit, tel iiltie nIe te
rense ivritin. l'riier'4 Tnl<.


