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THE FOUR CORNERS AND THE METROPOLIS

« Men, my brothors, men the workers, ever reaping something new 3
That whlek they has ¢ done but carnest of the things ths they shall do.”

CORNER YONGE AND QUEEN STREETS.
Toronzo.

T is said of Napoleon Bonaparte that,
H having an imperative call to get a

batch of military documents com-
pleted in short order, ho asked the chief
of the department concerned to point out
to him the very busiest man on his stall.
On his being called, Napolcon gavo him
chmge of tho work, explaining, after his
1ctirement, that a man having a very
great deal of labor to perform in a ve-
stricted timo was much more apt than
another to have his faculties alert and
capable, wnder wnusual pressure, of per-
forming expeditiously any special task.
‘This k d disturber of the destini
of Emopo voiced a principle which is in
n0 direction better d d than in

—Lockeley Iall.

cnsure their being able to afford proper
facilities, and, in the sccond placo, that
such enter prises shall bo developed to the
point where these facilitics can perform
their most satisfactory service, which,
naturally, is, when they aro fully used.
On the other hand, the customer soon
recognizes that ho can get promptest ser-
vice in establishments where tho whole
cquipment is on tho qui vive to cater to
his wishes. So, docs madam decido only
to-day, that to-morrow night she must
appear in costume, rich and new—it does
not occur to her to visit then tho deserv-
ing and faithful dressmaker on the side
street, who sometimes renders her good
service. Madam must have, and all at
once, vauiety to chooso from, certainty
that her robes havo tho latest Paris
influence, and organization pus at her
command whichwill give instant,general
response to her controlling touch.

It is not within the limit of this article
to trace the history of trade fiom the
days of primcval man, when time was
‘not an essence of any contract, to the
present, which seems gliding past the
period when * time is money "—for oven
now theso terms are rapidly becoming
anything but synomyous, and it seems
likely that *“time” will soon reach a
heavy premium over gold. *“Tho mill
will nover grind with the water that is
past,” and tho hours that aro Jost will

the tendencies of trado in all civilized
countrics of tho world. Accordingly, it
is the aim of successful business men to
provide, in tho first place, that their
enterprises shall bo large enough to

nover gain, while gold willalways
awaken on recciving tho truo Midas
touch,

A rather curious series of develop-
ments in retail trado is traceable with-
in our own country, but whilojt hasbeen




