
(d) recruiting and training of sales promotion, marketing and
after-sales service personnel, and aller-sales training of
customers' employees, where such costs are identified
separately for sales promotion, marketing and aller-sales
service of goods on the financial, statements or cost
accounts of the producer,

(e) product liability insurance;

() office supplies for sales promotion, marketing and
aller-sales service of goods, where such costs are
ideaitified separately for sales promotion, marketing and
aller-sales service of goods on the fnancial statements or
cost accounts of the producer,

(g) telephone, mail and other communications, wkere such
costs are dnto e separately for sales promotion,
marketing and aller-sales service of goods on the financial

sttmnsor cost accounts of the producer,

(h) rent and depreciation of sales promotion, marketing and
aller-sales service offices and distribution centres;

(i) property insurance premiums, taxes, cost of utilities, and
repair and maneac of sales promotion, marketing sud
aller-sales service offices sud distribution centres, whiere
such costs are identified separatoly for sales promotion,

mreigand aller-sales service of goods on the financial

j) payments by the producer to other persons for warranty
repairs;

shlppig and packing costs means the costs incurred ini packing a good for
shipinent sud shpigthe good from the point of direct shlpment to the buyer,
excluding costs of suprigad pkaigthe good for retail sale;

tariff provision means a chpe, headlng or siubheading of the Harmonized
System;
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