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it is easy to give more than a due
amount of admiration; and, as the
instance shows, the adaptation may
issue in something bordering on the
absurd. As an example in Latin
versification, take the following.
Every one who has not quite forgotten
his schoolboy days remembers the
line in Virgil ending with non imitabile
fulmen. A good scholar, prematurely
lost to his college and university,
having for an exercise to translate into
Latin the passage in Milton relating
to the moon’s peerless light finished a
line with non imitabile lumen. One
can hardly wonder at the tendency to
overvalue such felicitous appropria-
tion.

The language of the shop and the
market must not be expected to be
very exact : we may be content to be
amused by some of its peculiarities.
I cannot say that I have seén the
statement which is said to have
appeared in the following form:
“Dead pigs are looking up.” We
find very frequently advertised, * Di-
gestive biscuits ” — perhaps digestidle
biscuits are meant. In a catalogue of
books an ““ Encyclopedia of Mental
Science ” is advertised ; and after the
names of the authors we read, “inval-
uable, gs. 64.7; this is a curious ex-
planation of invaluable.

The title of a book recently adver-
tise is, “ Thoughts for those who are
Thoughttul.” It might seem super-
fluous, not to say impossible, to supply
thoughts to those who are already full
of thought.

The word limited is at present very
popular in the domain of commerce.
Thus we read, “ Although the space
given to us was limited.” This we
can readily suppose; for in a finite
building there cannot be unlimited
space. Booksellers can perhaps say,
without impropriety, that a “limited
number will be printed,” as this may
only imply that the type will be broken
up; but they sometimes tell us that

“2a limited number was printed,” and
this is an obvious truism.

Some pills used to be advertised
for the use of the “ possessor ot pains
in the back,” the advertisement being
accompanied with a large picture re-
presenting the unhappy capitalist tor-
mented by his property.

Pronouns, which are troublesome
to all writers of English, are especially
embarrassing to the authors of pros-
pectuses and advertisements. A wine
company return thanks to their
friends, *“ and, at the same time, Zey
would assure #em that it is #heir con-
stant study not only to find improve-
ments for tkeir convenience . . .”
Observe how the pronouns oscillate
in their application between the com-
pany and their friends.

In selecting titles of books there is
room for improvement. Thus, a
Quarlerly journal is not uncommon
the words strictly are suggestive of a
Quarterly Daily publication. 1 re
member, some years since, observing
a notice that a certain obscure society
proposed to celebrate its Zriennial
anniversary.

In one of the theological news-
papers a clergyman seeking a curacy
states as an exposition of his theolog-
ical position, “Views Prayer-book.”
I should hope that this would not be
a specimen of the ordinary literary
style of the applicant. The advertise-
ments in the same periodical exhibit
occasionally a very unpleasant blend-
ing of religious and secular elements,
Take two examples: “ Needlewoman
wanted. She must be a communicant,
have a long character, and be a good
dressmaker and milliner.” ¢ Pretty
furnished cottage to let, with good
garden, etc. Rent moderate. Church
work valued. Weekly celebrations.
Near rail. Good fishing.”

A few words may be given to some
popular misquotations.  “ The last
infirmity of noble minds” is perpet:
ually occuring. Milton wrote mind



