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“Busy 
as Bees”

Good-bye to dull days in the store 

when goods of standard quality come over the threshold. 
Good-bye to that shame over the fly-specked packages of 

uncertain worth on the shelves. A hearty welcome to 

known values and reliable quality. “Busy as Bees” is 

the watchword now.

Griffin dr* 
Skelleÿs 
Dried 
Fruits

Apricots, Peaches, 
Pears, Nectarines, 
Dried Plums, 
Prunes and Rais­
ins. The pick of 
the pack — clean, 
highest quality and 
full weight always. 
Right from the 
vineyards and 
orchards on the 
Pacific Coast.

“GRIFFIN” Brands

Castile Soap 
“ Shell 
Brand"

SHELL BRAND''
(LA COQUILLE)

contains 67 per 
cent, of pure oil, 
instead of 60 per 
cent, as in the or­
dinary CastileSoap 
of trade. In Bars 
and Pressed Cakes. 
The leading brand 
of highest quality 
in the Dominion.

Felix dr- Co.
Italian
Macaroni
High grade macar­
oni from makers of 
long experience. 
Tastefully packed 
and labelled. 
Tender, delicate 
Mac a r o n i . 
Satisfactory 
and p 1 e a s i n g— 
always. Profitable 
to you and the 
user, too.

SOLD H1 LEADING WHOLESALERS

Arthur P. Tippet &. Co., Agents,
aoX Front St. E., Toronto8 Place Royale, Montreal


