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Grocery Line Wntes as Foﬂom

"Atutimewheanomeonldhopetomm
the dealer eagerly reads trade mews, profit news, news of
price changes. And advertising is news. So he reads the
advertising too. i he doesn’t, then the advertiser is at
fault, The Grocer introduces you. to its readers—it’s now
up to you to plead your own case.
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