
ictivlies heir ivolvement ln the UK dates back to August 1987 and took
the shape of a sules office starlSd by th*i marketing manager
(DtçIhman who ived 20 yeai, In Canada). The use of an agent
was not seiouslycopnsidred since a speciaised diatributor
system was reurdbecause:

* Codes have.ashort shed Ide.

0 Competition Is very strong.

* Freshnesis vital to the consumer.

An agent would havbeen an expenslv umneoessary lnk.

French market.


