
THE CANADIAN MERCANTILE ANNUAL.

THE HOUT ELEGANT, HhTLI AMI PERFEI 1 lit H. IN THE IHHIIMON.

T):i« H.I m ktiuwV-dKv* no rival, either
whh,»Uin.“‘R“1"1 ,,""lM,trl"'tlv'' v|, w "r l-'1

In It* management, nunnlntimui -ration. In Un- latter nupw t It alf-r-U il« 
Like Ontario. The Fille* W*lerwn|' w in t ’anail i. It lm* 2.H1 rooms, fuml-li. -l

MeGAW & WIN NETT, Proprietor!,

By itdJniformly Excellent Quality and Neatness of Style, 
ip «n sfit iàWt $ us* )nii 23 ii çb-ypS fc BMlMmM

tAKING POWDER
HAS MADE ITSELF

THE FAVOlTE with DEALERS as well as CONSUMERS.

55 COLLEGE STREET.
TVEOISTTRE AIL,

Proprieto Qf the Trade Mark.

Liberal Induciients to the Wholesale Trade.
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