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Tuition Fees

If fees are still unpaid after October
17 a student’s registration is subject to
cancellation for non-payment of fees and
the student to exclusion from classes.

Students who expect to pay their
fees from federal and/or provincial

government loans are referred to Section
F of the Registration Procedures booklet
or to Section 152 of the University

Regulations and Information for
Students Calendar.

Fees are payable at the Office of the
Comptroller on the 3rd floor of the

Administration Building.

Office of the Comptroller
The University of Alberta

. own business

cont. from page 5

SU should mind

If Ronald Reagan, Jerry Falwell or Jim Keegstra
knew about it, I’m sure they would be elated. I’'m
speaking about the recent decision by Students’
Council to pull Playboy, Penthouse, and Playgirl
from the shelves of the University Bookstore. | find
the action incomprehensible and borders on
hypocrisy. If it is a question of morality does this
mean | will have to look elsewhere for a copy of Lady
Chatterly’s Lover? Can | never again see Marlon
Brando doing funny things with his girl and a little
butter in the SU Theatre? If the magazines were
pulled because they are sexist, how is it that | can still
find Chatelaine et al. on the Bookstore shelves?

f Council wishes to tell me what is right and
wrong, the least they could do is be consistent about
it. | have always been under the impression that
moral preaching was up to churches and not
Students’ Councils. If Council wishes to tackle the
big bad issue of sexism they should be prepared to
go all the way. | personally think they should stick to
South Africa.

Tracy Pelland
Arts 11

To lampoon or not

1 was pleased to see the degree to which the said
ad was chastized for its apparent poor taste and lack
of tact. Indeed, these charges are not without their

Pustification. Perhaps the Cateway is not the proper
forum for such “tasteless and disgusting” ideas.

St

However, after reading and considering the ad at
some length, | came to the conclusion that it was

that very “Tasteless and Disgusting” aspect which]

gave the ad a meaning of greater virtue that that of
its surface content. | don’t fault those who did not
consider this possibility and quickly vented their
spleens with prompt censure, in fact | admire them.
Yet | think the ad should be given some deeper
reflection.

We live in a society where millions are made by
‘companies who produce cures for such dreadful
afflictions as underarm perspiration, facila puss, and
oral fumes. Such mundane problems when you
consider the plights of others in the world, and yet
these receive a paramount priority in our lives (we
are all guilty).. The Pepsi Challenge, the best tasting
dog fooe, aids for the sexually inept, these are the
foundations of our society. The Journal (CBC) ran a
spiel on designer dog clothes (over $100 retail) the
same week as the evil ad was printed

Natueally, we all put up a pretentious front of
more worldly cares. but | don’t believe many of us
would be very happy about giving up our hair dryer
for more than a week, ifthat long. This pretension
carrys itself into many aspects of our “concerns”’, |
believe the point the “ad’”’ was trying to make, if you
looked at it hard enough, was that the same
pretention even carries into such good intentioned
areas as forelgn aid (i.e. CARE, OXFAM, etc.) Not
that these in'stitutions themsleves are gu1|ty of such,
but that they are often tools for guilt withdrawal.

The starving kid in Bolivia wouldn’t care, |
suppose, whether the aide he was receiving was
given because of this or not. Bu:t we all fool ourselves
with our sympathetic blubber tor the poor. Most of
us really couldn’t care less. The ad, | felt, had as its
message that we haven't the slightest clue what
these people “need”, given our own “needs”. At
least it is a point to ponder. That “disgusting”
humour had a greater intent that it has been given.

Joe MacKenzie
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One of two designs available.
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STUDENTS

mov‘e into GARNEAU V| I.I.AGE today!

(Utllltles extra)

“Extradition, Expulsion, and Kidnapping

The Faculty of Arts

presents

a lecture by
University Professor

Dr. Leslie C. Green
Department of Political Science

"

Wednesday, October 12, 8:00 p.m.

Lecture Theatre 3
(Audio-Visual Wing)
Humanities Centre
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SPECIAL AIRFARES ¢

From Edmonton: (return)

Los Angeles
San Francisco

Kingston (Jamaica)

from 159.00*/269.00
from 129.00*/269.00

Mazatlan from 338.00
Puerto Vallarta from 362.00
Mexico City from 507.00
Acapulco from 507.00
Phoenix .from 339.00
Palm Springs from 309.00
Honolulu from 449.00
Vancouver from 129.00*/155.00
Toronto from 159.00*/209.00
e per person Montreal from 159.00*/209.00
Ottawa from 159.00*/209.00

from 584.00

o London (Heathrow) from 598.00
2 g orpeay ] ks % o Amngc 7 v1ewmg, ak.)ne . “.”th a_group The above fares are for travel on specified dates. Please contactour
S L /“.’-,-r ue — and if l'Cqul'Cd, assistance is available to offices to determine applicable dates and booking requirements.
4 ; . Tk % F and insurance extra.
- B help you find a compatible roommate. o
L storage Rt 2 ' *These fares are applicable between 27 Oct. - 08 Dec. only. 21 day
] P advance booking and minirmum stay of seven days. Paymentat time
s o ﬁ’- of booking. These airfares are not applicable during Christmas 4
Folry & i > ,“/ e : ‘ o J e
HALRERN : \ 7 g i PHON E 432' 42 81 Space is limited so book early! Many destinations filling fast. e
=1 = === I3
g : 1. --a— Edmonton Travel Agency Co. Ltd. 1l &
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Housing and Food Services, U - Egmanion, aiberta et i i .Mﬂ‘ !
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