duties, the traffic was too thick. But
he left like a man moving in some
weird dream in which the world has
suddenly assumed a wrong perspec-
tive. It was only by a firm effort of
will he kept his mind fixed upon the
steering wheel, and brought the car
safely back to the Maisonette in time
for luncheon.

The boy in buttons ran down the
steps and carried in the parcels. ;

“Dinner’s ready,” he grinned. “An
if you want any grub you’d better be
Spry.” &

With a nod, John Grey turned the
car towards the mews. He would
rather have had his meals wit'h the
Smillies, and felt a strong dislike to
the present arrangement, as he
sauntered back to the servants’ quar-
ters,

ELLA, the smart parlour-maid,
was a decided flirt. Phebe, the
house-maid, supposed to be en-

gaged—was open to further offers;
while Mrs. Law, the cook, a stout
lady bordering on fifty, stated plainly
that she was not averse to another
trial of the matrimonial yoke, she be-
ing a “lone widder.”

The boy in buttons was not a for-
midable rival. The females regarded
John Grey as their legitimate prey.
There was a warm outlook befo_re
him which it would require the dxp-
lomacy of a Secretary of State to win
through, and at the same time keep
the peace and his liberty intact.

Loaded with flattering attentions,
and open compliments, the new chauf-
feur was forthwith placed in a deli-
cate position that required great tact
and caution.

There was no false modesty on the
part of the ladies in the matter Qf
seeking information respecting his
past life and previous places. He
drew largely on a vivid imagination
to satisfy these feminine cravingg,
but the position, full of danger, irri-
tated him,

John Grey was soon made familiar
with the family history of the Praggs.
Bella, Phebe and Mrs. Law each gave
her own version. Thus he learned
that Lady Assitas was Miss Pragg's
married sister, and lived at Stone
Hall in Kent, when she was not at
her town house in Curzon Street.

“Sixteen servants, I ’ears they
keeps at Stone ’All,” said Bella, im-
Pressively.

“You can’t believe all you ’ears,
Bella,” said Mrs. Law bridling.

“Mr. Smith told me hisself, he
ought to know,” retorted Bella.
“Quite the gentleman is Mr. Smith,
he’s ‘’er ladyship’s shooffer. You
might like to know ’im,” observed
Bella, turning to John Grey.

“Delighted,” he murmured politely.

“I don’t know as I’d trust that man
too far, Bella,” warned Mrs. Law
darkly.

“For why, pray?” asked Bella.

“I may ’ave my reasons, or I may
not,” replied the cook mysteriously.

Bella tossed her head and sniffed.

“Lady Assitas has three daughters,
an’ Miss Peggy is the youngest,” ob-
Served Mrs. Law by way of changing
the subject.

“An’ she ain’t too young,” remarked
Bella pertly.

“She won’'t see
more,” giggled Phebe.

“Lady Assitas can’t abide ’er nei-
ther,” proclaimed Mrs. Law authori-
tatively: “she’s all for the other two
Wot'’s married titles, they done well
for thersel’s,” she added impressively,
as she helped herself to pickles.
“Enery pass that there beer! Mr.
Grey, sir, you ain’t a-takin’ any,” she
€Xclaimed in distressed tones.

“I prefer water, thank you.”

, “Lor! you won't get fat on water.
Ave a drop, do,” urged the lady.

“I really prefer water, or lemonade.”

Bella sprang to serve him.

“Miss Pragg’s writin’ a new novel,”
She giggled, as she poured the lemon-
ade for him. “You coufdn’t guess the
title now?” She cast a side glance
Coquettishly at him.

“Miss Pragg says everything is in
2 title, I heerd her say it—an’ she do
8et some queer ones an’ no mistake.

his one is called “The Dust-bin.’”
b With great gravity he declared it to
© .2 remarkable title.

“T looked under the typewriter and
Saw it myself,” Bella assured him with

twenty-five no
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year prices.

prices?

come the most popular
tires in the world ?

Do they claim better
features? Note that the
four greatest features
‘used in tires today are
found in Goodyears
only.

Costhest to
Make

The fact is that Good-
years are the costliest
tires to make. But we
save by added output
and efficiency.

They are the only tires
which have All-Weather
treads, or any anti-skid
device which compares
with them.

Many tires —particularly anti-skids— are
sold at advances up to 30 per cent over Good-

How do makers justify those vastly higher

What Do They Say?

Do they claim that they have an anti-skid
better than our double-thick All-Weather
tread? If so, won’t you make a comparison?

Do they claim greater mileage?
how have Goodyears, in the test of time, be-

Mr. Tire User,
What Does Extra Price Buy?

What More Than Men Get in No-Rim-Cut Tires
—the Most Popular Tires in the World?

cost per mile.

Bf=soy

The Limit in Low Cost
Per Mile

No man knows of any way to lower our
. And, in all probability,
nobody ever will.

At Akron we spend $100,000 yearly on
research and experiment.
ville factory, where Canadian Goodyears
are made, we employ the same scientific
methods. 'But we haven’t in years found a
single way to better formula or fabric ma-

(jOCDSYEAR

TORONTO

No-Rim-Cut Tires

With All-Weather Treads or Smooth

THE GOODYEAR TIRE & RUBBER COMPANY OF CANADA, LIMITED
" Head Office, Toronto

Factory, Bowmanville

At our Bowman-

terially.

On a value basis, No-
Rim-Cut tires should be
the highest-priced tires
in Canada. Butnow you
can get Goodyear All-
Weather anti-skid treads
for less than most
others.

They can’t be rim-cut.
And no othermakerdoes
what we do to save blow-
outs and loose treads.

A higher price means
simply higher profit.
Else it means small out-
put or inefficiency. Yon
cannot wish to pay for
things like that.

COUNT THE
PLEASURES

e with the ownership of a canoe,
&z&ioﬁ%ayﬂ or evenungs on the water, gaining
health and strength with every dip of th)e
paddle—the days with your canoe will be ones
you will always remember.

PETERBOROUGH
CANOES

aristocrats of the canoe world. They
:;g ‘l;ihgilh.nyet‘ strong, and designed tor speed

1 as satety. |
Mlyey-)?: lo »k)fur the Peterborough Trade

Mark on the deck you will be sure of the
quali.y of the canoe you're buying.
Write for Catalogue.
PETERBOROUGH CANOE Co., | imited
9284 Water Sireet ¢

Peterborough, Ont.

The

portation.

CHARLES LEIGH TAYLOR, President

our Canadian advertising agents,

SELLS LIMITED, .

“In the Heart of Things”

Canadians visiting New York will find that this hotel not only
offers - unusual accommodations but that practically  everything
worth while is right at hand— Theatres, Department ¢ tores, the -
most exclusive shops of every kind, and various means of s

HOTEL MARTINIQUE

““The House of Taylor’’
BROADWAY AT 32qad TO 33rd STREETS

WALTER CHANDLER, Jr., Manager
provides three fumptuous restaurants for its guests—the Lcui
3y, 4.V salon,_ the Cameo R90m and the Dutch Rgoom 1§e n(;::;:
selegt music, voqal and instrumental, and a refined vaudeville en-
tertainment provide cheerful setiings for dinners and
Table d’hote dinner $1.50. Club breakfast 60c.
and bath $2.50 per day. For literature and reservations address

Shaughnessy Bldg., Montreal

WALTER 8. GILSON, Vice-President

suppers.
Pleasant room




