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have often served to confuse rather than to enlighten
the consumer.

The new sizes and markings will begin to appear
on the market in about six months, and, within a year,
all manufacturers will be producing toothpaste accor-
ding to the new sizing. The system will be made
mandatory by regulations to be passed under the
recently-adopted Consumer Packaging and Labelling
Act.
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however, the proportion of tourists in the audiences
increased considerably and so there is no doubt that,
given sufficient publicity early enough in the year
for people to include a visit to the capital in their
holiday plans, the festival can become truly national.

Prominent among the events of this first summer
festival were a production of The Marriage of Figaro
in English, which achieved 92.1 per cent of its box-
office potential during its five performances, and three
new works presented by the Royal Winnipeg Ballet -
The Last Rose of Summer, choreographed by Walter

Gore, Rondo (a North American première), by John
Neumeier, and The Ecstasy of Rita Joe, by Norbert
Vesak. The ballets achieved a 96.8 percent total
sale.

Other box-office percentage figures were: Monique
Leyrac, 88.7 per cent; Les Belles Soeurs, by the
Théâtre du Rideau Vert,7 5 .6 per cent; Ian and Sylvia,
98.1 pet cent; Mary, Mary, by the St. Lawrence Centre,
92.8 per cent; the National Arts Centre Orchestra,
81 per cent; The Jest Society, 88.8 per cent, and
Pauline Julien, 68.3 per cent.

These results, together with the acclaim given
to the Festival by both audiences and critics has
encouraged the Centre to begin planning for the i972
festival on a more extensive scale.


