
1. EXECUTIVE SUMMARY

r A. The 'Meaning of Trade

For Cartadi.arrs, trade is 'Irc^cks and logs," and it is irnportant. WhL:,n asked what "kind of

industry or products is Canada best at producing which Canada could s^!l1 world=wide,°'

the overwhelming response mentioned resour[e_ produc#s. Over one-third (3896) of

respond&its mentioned renewabl^-_ re"sources -- prïrnarily agricultural products. Forest

produ&s stood second at 22%, while energy 'wa5 third with 10%. While all mentions of

manufacturing or production stood at 1496, this can be broken down into heavy

manufacturing {primarily autos} at 596, traditional martufactkiring (e.g., tL^,xtifbs) 3co, and

fu#ute-oriente d ^rnanufacturing and prac esses at 696, 1h all, t his is a very clear pictUre of

a country which sees as its .compar.ative ad+ran[ag^; its resource rjr-hes. From other work

we know that there is no denigratian of being "hewers of wood and drawers of water."

Instead, buRding on that comparative advantage by doing further ^r-ocessirtig of those

resourci^ riches i5 often seen as, the besrt. economic development strategy.

When these data are xooked at on a re&nal basjs, we see'that there is a tendency for

each province to be more likely to beïieve that its products are the sort of products

which the country is best -able to produce and sell: Table I makes this clear.

Table I

BEST PRODUCTS FOR EXPORT BY REGION

CANADIAN AVERAGE R^ G IQ -N

PRODUCT

Primary Renewabre
(agriculture-& fisheries) 33 Prairies 58

Atlantic 48

Fc;rest Products-

lëner.gy

Heavy Martufactur ing

DEClMA RESEARCH LI MITE D

!G Alâerta^ 26
Québec : 16

5 Ontario 8


