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APENTA

THE BEST NATURAL APERIENT
WATER.

Bottled at the Springs, Buda Pest, Hungary.

‘APENTA

THE BEST NATURAL APERIENT
WATER,

“We know of no stronger or moré
favorably-constituted  Natural  Aperien

Water.”

oyal Councitlor, M.D., Professor of Chemistry,

ul )ami Dir«-for'o/' the Royal Hungarian State

Chensical snstrtute (Ministry of Agriculture),
Buda Pest.

APENTA

THE BEST NATURAL APERIEN1
WATER.

PRICES TO RETAILERS:

$5.50 per case of 23 large glass bottles.
$8.50 per case of 50 small glass bottles.

APENTA

SEE.that the Labels bear the well-known
RED DIAMOND MARK of the

Sore ExronTers:
THE APOLLINARIS COMPANY, Ltd.,
LONDON.
CANADIAN SUR-AGENTS :

WALTER R. WONHAM & SONS,
Montreal.

Canadian Druggist

WILLIAM J. DYAS, PUBLISHER.

Subscription 81 per year In advance.
Advertising rates on application.

The CANADIAN DRUGGHS ¢ is issued on the 15th of each
month,and all matter for insertion should reach us by the
sth of the month,

New advertiscinentsor changes to be addressed
Canadian Druggist,

TRAVERS' BANK Cr.atingrs
63 YonGE STKEET,

TORONTO, ONT.
EUROPEAN AGENCIES:

London, England : 145 Fleet Street, E.C.
Paris France! 18 Ruedela Granee Bateliere

CON'TENTS.

EviTORIAL.
A Dominton Pharmaceutical Associatiou.
Making Both Ends Meet,
Physicians as Pharmacists.
Old-Time Apprenticeship.
College of Pharmacy Examinations.
The Apprentice of the Present.
Business Letters.
The Fountain and Accessories.

GLBANINGS.

PuarMACY 1IN ENGLAND,
Amendnients to the Pharmacy Act in Great

Britain,

TRADE NOTES.
Montreal Notes.
Nova Scotia Notes.

PUHOTOGRAPHIC SUPPLEMENT,
Druggists and Photo Supplies.
To the Amateur Photographer.
Child Portraiture.
‘T'o Preserve Phyro in Solution.
Photographs on Ivory.

Ten Prize Hygiene Rules.

Recent Patents.

The New Poisons Regulation.

ADVERTISING.
Practical Hints on Advertising,
Practical Optical Advertising.
FORMULARY.

College of Pharmacy Examination Papers.
American Pharmaceutical Association.
OrTIcAl DEPARTMENT.

Optical Examination,

AMONG QUR ADVRRTISERS.

A Dominion Pharmaceutical
Association.

At a meeting of the Ottawa branch of
the British Medical Association, held
March 3rd, Dr. Roddick, M.P., read an
ablc paper strongly advocating legislation
by the Dominjon Parliament along the
lines of making it possible to obtain Do-
minion Medical Registration.

This is precisely on the lines which we
have advocated for some time in relation
to pharmaceutical legislation, We want
a Dominion Pharmaceutical Association,
not necessarily, nor do we believe it
would be expedient, to touch the matter
of similarity in educational qualification,
but more on the lines of a united body of
pharmacists whose interests would be
made identical no matter in what part of
the Dominion they lived, and who could
in matters affecting legislation in the
provinces, such as recently enacted in the
Province of Quebec, act unitedly and
with such extended influence that the
rights and interests of pharmacists in
Canada would not suffer.

Making Both Ends Meet in a Centre.

This, perhaps, looks like a difficult
task, but one of our advertisers reports to
us this week, although it is not by any
means the first time we have been told of
like results that his “ first insertion of an
advertisement  brought returns from
British Columbia aund Charlottetown,
Prince Edward Island, as well as points
between.” Thus we have druggists at
the extreme ends of the Dominion of
Canada, over 3,000 miles apart from
cach other, sending their orders to one
common centre in Toronto, and all from
onz advertisement in the CaNapian
DRUGGIST.

Advertisers should make a note of this.

—

Do not rest satisfied in the belief that
you control the trade, and that it is sure
to remain with you without effort.




