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Background  

0 	This study, undertaken on behalf of the Department of Foreign Affairs and International 
Trade (DFAIT) was conducted  ta  help evaluate the réaction  of Canadian exporters to the 
InfoExport website which was designed to increase awareness of The Canadian Trade 
Commissioner Service and the  as  and support they provide to exporters. 

CI 	Acbordingly, 2 foCus,group's (one angli4hone, ohe,francophone) were conducted at a cyPer 
café in Montreal on February 2, 2000 with a total of 1.4 Canadian 'exporters. 

• 	,Participants were all managers with various years experience in exporting within 
Small:to rhodium size.companies drawn from the service and manufacturing sectors. 
All used the Internet in their workon a regular basis. 

O 	Each 2-hoUr group had 3 main components —  an  introductory discussion, a 30-minute 
browsing segment including 15 minutes of free time and 15 minutes to search for 2 specific 
pieces of information, and a f011ow-up  discussion . Clients were on-hand to observe and to 
p.rovide assistance  when  necessary,  and a technicien  was  also available to provide 
technical support. 

O 	Before browsing the infoExbort website r  participants were queried about their information 
needs and sources, including the Internet. After browsing, they were probed for their 
reac ti on to the overall website r  and to specific 'elements; such  as  content, visual 
presentation, thé entry and home pages architecture  and the guideO browse tasi.É. 
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