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When YO“ A CALICE Castile Soap rings
as honest “and true as the
matchless <teel blades of the

T k St k' old Spanish town from which it
a e oc ] 3 takes the name “(fastile.” Tt=
purity never has and never will
: ; he questioned, friend!
I'I' would certainly be a task to find
a grocer who prefers to list goods I_a calice SOap
. on hand rather than money in the L J
' bank at stock-taking time “money
talks”—“a bird in the hand iz worth
two in the bush,” friend! il N\
Standard, trade-marked goods are a HE virtue of absolute ¢lean-
bulwark of safety, and as desirable to liness i firmly linked to that
have on your shelves as money on your of evenness of quality in the
i pass-book, for they turn themselves Gritlin: & Skelley line of Dried
- quickly—and with absolute certainty. Fruits.  The standard remains as
If you write them down as fixed as the stars—it never varies!
“eash,”  vyou mneed not discount
a penny from their fixed retail 1] e 99 . .
selling value. The more you lean G"ffln anEd Frults
on their virtues, the pleasanter vour
surprise will be when you inventory up )
at the close of vour business year.
b
NU other canned  Asparagus
. & can mateh the  delicate,
Ar‘hur P. Tlppet Co. tender, deliciousness of the
v Agents Gritlin & Skelley brands, because
T no other i nurtured under such
g - MONTREAL - - TORONTO : s e ;
g4 ideal conditions of =oil and ¢li-
mate. The Gritlin & Skelley Sacra-
L 3 mento River Asparagus beds are

unrivalled on the Pacttie Coast.
“ Griffin ” Asparagus
. S




