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In the Trade Office's opinion, Canadian export performance in this sector 
(sub—sector) in this market is lower than optimum mainly because of: 

— a lack of interest in the market on the part of Canadian exporters 
— the apparent limited sectoral capability in Canada compared to other 

competing export countries 
— other factor(s) described by the Trade Office as follows: 

"BUY AMERICAN" IN SOME SECTORS/SUBSECTORS. 

Some Canadian exporters to this market in this sector(sub—sector) 
have enjoyed success previously as a result of a variety of 
factors which the trade office reports to include: 

— aggressive marketing on the part of Canadian Exporters 
— support provided by the PEMD program 	

1 
— participation in trade fairs 
— use of Canadian Government export promotion activities 
— use of provincial governments export promotion activities 
— competitive export pricing for this market 

In support of Canadian exports in this sector (sub—sector) the 
Trade Office is currently engaged in activities which include: 

Activity: CONTINUE TO BUILD "CONTACT" NETWORK OF BOTH CANADIAN SUPPLIERS 
AND S. E. U.S.A. AGENTS, DISTRIBUTORS, REPS, ETC. 

Results Expected:  CET AN ADDITIONAL 200 CONTACTS AND ENTER INTO 
WIN. DIRECT SALES $300,000. 

Activity: DETERMINE IF RESULTS PROJECTED IN ACTIVITIES UNDERTAKEN IN 87/88 
WERE ACHIEVED. 

Results Expected: REPORT $400,000 SALES. 

For the next fiscal year, the Trade Office is planning to 
undertake the following new export support initiative(s) in this 
sector (sub—sector): 

Activity: ORGANIZE AND IMPLEMENT FIVE PROMOTIONAL EVENTS AS APPROPRIATE 
TO EXPAND EXPORT SALES AND INTRODUCE NEW CANADIAN COMPANIES TO 
THE S. E. U.S.A.. WAS SET. 

Results Expected: ACQUIRE 150 NEW CONTACTS (AGENTS, REPS, ETC.) 
ACHIEVE DIRECT SALES $500,000 AND PROJECT ONE 
YEAR SALES OF $1 MILLION. 

Activity: UNDERTAKE BRIEFING (WORKSHOPS) AT POST BETWEEN U.S. END USERS, 
REPS, ETC AND CANADIAN FIRMS TO INCREASE AWARENESS OF MARKET 
NEEDS. 

Results Expected: FIVE WORKSHOPS. 


