" GEO. WATERSTON & SONS,

BOOKS AND NOTIONS.

13

“Bee’” Brand &'

BOTTLING, PACKING,
AND ENGRAVER’S

Manufacturers of

TER,
EXPRESS,

For all Purposes, and Guaranteed for Every Climate.

“The Premler Wax of the World.” * Tho Standard of Excslisnce in the wax trade.’ 8old by al! wholesate deajers.

LONDON, -

EDINBURGH.

BLAME LAID AT THE DOOR
OF THE TRADE.

MONTREAL, 15th June, 1891,

To the Editor of BOOKS AND NOTIONS.

S1R,—Your editorial remarks on the sub-
ject of bookselling in Canada in the June
issue of your paper hit the keynote of the
unprofitableness of publishing works of merit
in this country. It has long been claimed
that the Canadians are not readers, and that
their literary tastes are confined to dime
novels and the like. This is the opinion ex-
pressed by booksellers. Now, from personal
observation and knowledge, I can positively
assert the contrary, as can all energetic per-
sonal canvassers, such as the agents for the
Encyclopxdia Britannica, the Virtues, etc,
and if there are not more buyers of works
of a higher literarv calibre at the stalls of
booksellers, it1s entirely due to the ignorance
and apathy of the bookseller and his staff.
There may be one or two exceptions in this
country, but I am sorry to say I do not know
where they are. 1 produced a book in this
city which received the enconiums of some
of the highest literary critics in France,
England, and the States. Every copy seat
to those countries was readily sold, but what
was the result in Canada? About a dozen
score of copies sold in the whole Dominion!
And when simmered dowa it was found that
the bulk was sold.upon démand of the pur-
chasers at one store and in one city. Every-
-where 1 traveled, the leading booksellers
would reply, *Never heard of the book,”
“\Would like to see a copy,” “Send a book”
As you describe it ought to sell well; “1am
sure so and so would like to have a copy.”
When this was reported to the publisher, the
reply was “A circular was sent to him, and 1f
Je wanted the book he should have sent for
it” Al this goes to show conclusively that

there are no publishers worthy the name n
Canada, that there are no booksellers who
understand their vocation, and that to pro
duce a book of merit 1n this country as mat-
ters now stand is simply to have it fall flat
and a waste of the author's time and money
Had I put no publhshers name on the title
page, 1 would have been much better off, as
a friend of mine, by issuing a private circular,
sold more copies than the so.called book-
seller, and other authors have told me the
same story. AUTHOR.

Work ocan always be found {n a store without
double-million microssoyre.

The trader who pays his way must soll at a
profit, and cannot afford to « ut bolow othors in
the samo line.

BUSINESS CHANCE.

N OLD ESTABLISHED BOOK. STATION-
ory. and Fanoy Goods Busincss, (with Bind.
ory attnched); situato in ono of tho cities of On.
tario, {8 offcrod for snlo, owing to the fli.hunlth ot
the pro‘rrlolor. Goodwill and leaso of prosent
commodious protises may bo had. or stock would
bosold ata por_cunt_u%\. Addross ** Statlonery,”
caro BOOKS AND NOTIONS, Toranto.

Gommercial Travellers.

To any traveller who will send us one
new subscriber for three months we will
send all the back numbers of the paper con.
taiming * Drum Taps.” A wmost entertain-
ing skeich of a week spent on the road by a
well-known American Traseller.

M:U-S'I:C

The ANGLO-CANADIAN Music PUBLISH-
ERS’ ASSOCIATION and EDVWIN ASHDOWN'S
businesses both being in the same premises, it
pays dealzrs and others to order all Music of

them direct. Address,

SYDNEY ASHDOWN,
MANAGER
Anglo-Canadian Music
Publishing Assoc’n,

13 Richmond Street West,
TORONTO, - - ONT.

- IMPORTANT :-

Our travellers are now on the road with a new line of fancy'
Calendars for 1892 which for price and style excel.all those
previously shown.  We ask The Trade before purchasing else-

where to see our lines.

\We have also over one hundred and fifty styles of Booklets

at a very low figure, if you have not bought, you will do well to

wait and see these lines.

WILLIAM BRIGGS,

Wesley Buildings, TORONTO.




