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spring goods. "Business ggs where , 
it is invited and stays wherehU ,
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keep abreast ot the times in thought, 
unless It endeavors to give Its sub­
scribers as large a variety ot reading 
material as possible to suit varying 
tastes, that newspaper is not dealing 
any fairer with its advertising patrons 
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vestment, because 
advertising really is—an investment. 
But to be an investment, advertising 
must bring returns, and to bring re- 
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placed In a newspaper known to reacn 
the people whom the advertiser de­
sires to reach. The matter of proper 
mediums ot advertising should be stud­
ied as thoroughly by , the merchant, as
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merchant should know what he is get- 

the matter ot publicity for the 
invests In advertising. A 

would invest in

Üflannelettes, wool serge and other dress gqi

FLEECE-LINED UNDERWEAR in all si«

FOOTWEAR, f.. Men, Women »n —

Special Prices on Horse Blankets 
All-Wool Pants, $4.50 per pair
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securities certainly would make 
investigation—why not then in the 
matter ot what he is to to get in cir­
culation tor the money he spends in 
advertising In a newspaper? There Is 
no mystery about thé matter. Any 
newspaper advertising manager who 
will not show an advertiser the actiW» 
bona tide mailing U* of his paper- 
not merely flgures-has something to 
conceal, all other thing, being equal. 
We are speaking, t>£ course, ot —* 
merchant who looks upon advertising 
as an investment to bring in value re­
ceived. Advertising placed without In­
vestigation, advertising placed be- 
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tions did not grow,
.. . habits did not change, if competitors 

did not compete, if the public was not 
open to suggestions and receptive to 
new ideas, advertising might ndt be 
needed at all. Your automobile can 
run tor a while without gasoline, go­
ing down hill, but to go up grade you 
must step on the gas. Yoh can run 
your business with out advertising 
dpwn hill.. Or you can Waste a great 
amount ot financial gas by .not lotit-, 
mg upon your newspaper advertising 
ds an Investment to be checked on 
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tbe returns mnation.
In the history of every

newcomers, a new genera

■
town there

are many
tion, new people, “who knew nn^ Jo- 
seph." When a town ceases to be b 
town and begins being a city, this is 
even more manifest. As the older 
generation moves away or goes to 
rest in tbe cemetery, the old . times
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20 PER CENT OFF ALL SHOES, . ^

Men's Women's aad CUtt^Eè^Sà'l•. All GROCERIES ,i jfT, OF- ALL .«.AT- - - * "" » ' ** “
ERS, all stees and ages. -
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This is the best bargain ever ot- 
’■ tered in. Made-to,Measure Ostpsents.
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