A 'gene moe

judged by its advertising in  th docal.
newspapers, by its display windows, by
the courtesy and patience of its glerks,
by strict ‘adherence to its ward: onoe
given & customer. “The 'same. thle
holds. true to any bupiness, even &
pewspaper itself.. Unless s newspas
per's assertions are backed by fact as
0 ‘circulation; ‘unless it endeavors 1o
keep abreast of the times in thought;
unless dt ‘endeavors to give ita sub:
scribers as large a variety of reading
material as posgible. to suit va
tasteés; that newspaper is not dealing
any fairer with its advertising patrons
than - a store~which adyertises that }
which/it cannot perform. Mopdern bus-
iness ‘methods demand  that: a store
ghonld maintain its:advertising stead:
iy, charging the same to necessary. in-
wostment, ‘hecause that is. just’ what
advertising really is-—an investment.
ut to be an investment, advertiging
must bring returns, and to bring're-
tarns such an adyertisment must be ¥
placed in a newspaper known to reach
the people whom the advertiser de-§
gires to reach, The matter of proper p
medinms of advertising should be stud-
jed as thoroughly by, the merchant, as-
any investment ‘he makes. Bvery,
merchant shauld know:what he is get- |
ting in the matter of publicity for the
money he: invests ‘in advertiging.’ A
merchant. before he would invest. inp
securities certainly would make some ¥
jnvestigation—why not  then in' the
matter of what he is to to get'in eir-
culation for the money he spenids in
advertising in a newspaper? - There in
_po mystery about the matter. Any
newspaper advertising manager who
will mot show an advertiser the actual,

~ - pong fide mailing s} of his paper—

- pot merely figures—has something to
conceal, all other things being equal.
We are Speaking,. ol cousse,; of - tha
merchant who Jooks Bpon advertising
as an investment to bring in value re-
ceived. Advertiaing placed without in-
vestigation, advertising placed be-
cause of friendship, because of other
interests, ceases to be advertising
from & strictly business point of view
and becomes—a donation.

If folks did mnot move, if genera:
tions did mot grow, if customers . and
habits did not change, if competitors
did not compete, if the public Was not
open to suggestions and receptive to
pew ideas, advertising might not be
needed at all. Your automobile can
.run for a while without gasoline, g0-
ing down hill, but to go up grade you
must step, on the gas. You «can run
your business with_ out advertising—
down hill. . Or you can ‘waste a great
4mount of financial gas by .pot Jook:
ipg upon your newspaper advertising
48 an investment to be checked on
the returng it brings inm, but as. a do-
nation.

. In the history of every town there
are many newcomers, 2 new genera-
tion, mew people, “who knew not Jo-
seph” When a town ceases to be a
town and begins being a city, this is
even more manifest. As the older
generation | MOVes AWaY. Or BOOS. to
rest .in ‘the cemetery, the old, , times

petitors go by to sue

one checks his adve:
whether he uses hit

judgm!

stay in the b

all largeadvertisers; are b

realization that the use of new
publicity 1s ‘as, cold-blooded, -gtraight-
out business 88 the fall purchase ot
spring goods, . “Business E0es ‘whe

it 18 'invited and otays where it 184
troated  well 1s: the basic principal '
of merchandising today. .And the me!
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As prices have deolinod

FUANNELETTES, WOOL SERGE ghd:othor DRESS
FLEECE-LINED DNDERWEAR in all
FOOTWEAR, for. Men, Women @

These Special prices are for
will be paid.

We have decided owing
on 30 days ierms as this will enal
the benefit of lowest prices.

L. G. HATFIE]
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We have sald xt,n
January 1, 1922, as the conditions of the m
doing so it will enable us to buy cheapet 2

| :beneﬁt‘i of the lowest whpnce# ‘

and we ‘are"goin,g t‘.o'g',iive‘* our ciis
begining December 1.~ Allpr
Goods sold on time. during this 8

A big: reduction i all lin:

i are a iist of a few of them:
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This is the .‘um'
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\wme suit with ext
‘Pants and, ‘¢ Overcont fc

20 PER CENT OFF ALL SHOE
Men’s, Women's and Childref’

16 PER CENT OFF ALL'
ERS, #ll sizes and ‘

$15 PER CENT OFF ALL Ol
AND HMORSE HIDE PACKS.
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