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Books You Ought to Have
Grocer’s Encyclopedia

It Is Impossible In the small space at disposal to give anything 
hut a vague Idea of the tremendous Held covered by the "Grocer’s 
Encyclopedia,” containing as It does full Information on every 
article handled by the grocery and provision trade, and hundreds 
of trade “pointers’* which are of practical value In buying, selling 
and caring for goods. An encyclopedia of all foods that yon have 
ever seen or heard of. Food dictionaries In English, German, 
French, Italian and Swedish. The most complete descriptive wine 
lie: ever complied.
1200 subjects, 500 Illustrations, SO full-page color plates, Î4S pages, 
11 i 8% Inches In size; printed: on fine calendered paper and 
strongly bound In heavy buckram.

Price only $10.60, Delivery Prepaid.

"The color pages alone are worth the price. Words are unable 
to do the work justice.”—New England Grocer.

Digest of the Mercantile Laws 
of Canada

Have you any outstandinj| accounts you wish you could collect? 
This book will show you HOW. It Is a ready reference for met 
chants and their assistants in their dally business.
Based on Dominion and Provincial Statutes and Court Decision». 
Indorsed by barristers, sheriffs, magistrates and conveyancers, ana 
recommended by the Ontario Institute of Chartered Accountant» 
“Digest of the Mercantile Laws of Canada” Is used by mon- 
accountants, hankers and business firms than any other work 
on the subject.
To meet the needs of subscribers In New Ontario and the Western 
Provinces, where land Is under the Land Titles System of Regis­
tration^ and Appendix of 16 pages, containing a synopsis of the 
Land Titles Act, has been udned to the regular edition, thus con­
stituting a special “Western Edition.”

Eastern Edition, Price 
Special Western Edition

$2.00
ÏAO

GroDce.ü,y..AdIcrti*ing ! An Asset to Your Business
By William Borsodi

To the merchant or clerk who 
wants to put “punch and person­
ality” Into his window display 
cards or advertising copy, he 
cannot do better than consult the 
pages of this excellent book.

It contains suggestions for spe­
cial sales, bargain sales, cash 
sales, etc., which should he of 
inestimable value to the go-ahead 
grocer, also Ideas for catch lines 
or window cards, and many hints 
for the preparation of real, live 
advertising copy. In addition 
there Is a collection of short 
talks, advertising Ideas, and sell­
ing phrases used by the most 
successful grocery advertisers.

Price $i, Postpaid.

No progressive grocer or clerk 
should be without this book of 
unquestioned merit.

Not until von have these books on your 
library shelf will their worth to your busi­
ness be fully appreciated. Each book in its 
particular line supplies just the informa­
tion you want. They have been chosen 
by the publishers of Canadian Grocer as 
being the best treatise of the respective 
subjects published at the price.
On receipt of remittance we will forward 
the book desired. Look over it and 
examine it carefully and if you are not 
fully satisfied with the purchase, return 
the book within five days and the amount 
sent will be refunded.
When remitting by cheque make same 
payable at par, Toronto.

All order» payable in advance.

How to Buy and Sell Canned Goods
By J. A. Lee

Written by a practical man for practical use and Intended to help 
all distributors of canned foods.

INDEX TO CONTENTS
Origin and History of Canned Foods.
How to Regulate Stocks and Purchases.
Apparent and Real Costs.
How to Handle Swells, Leaks and Rustles.
How to Prevent Business Leaks and Stealages.
Buying and Selling Futures in Canned Foods.
l*se and Expense of Samples. ,
Arrangement of Samples in Salesroom.
Employment and Training of Salesmen.
Selling Points Applied to Canned Foods.
A Model Business Organization.
Advantages and Disadvantages of Private Labels.
Advantages and Disadvantages of Packers’ Labels.
Window and Counter Displays ; Illustrated.
Hard Work and Hard Play. .
Established Standards of Quality; for Com, Peas, Tomatoes and other articles.

Also standard sizes and kinds of cans used.
How to Buy, (trade and Sell Canned Apples, Asparagus. Beets, Blackberries, 
Blueberries. Cherries, Clams, Com, Crabe, Gooseberries. Hominy, Kraut, Lima 
Beans, Lobster, Meats, Milk, Okra, Oysters, Peaches, Pears, Peas, Pineapple, 
Plums, Pork and Beans, Pumpkin. Raspberries. Red Kidney Beans, Salmon, 
Sardines, Spinach, Squash, Strawberries, Stringless Beans, Succotash, Sweet 
Potatoes.
This book contains more than 200 pages, is handsomely bound in doth, printed 
in neat, clear type, on eggshell finish paper, completely indexed and well 
illustrated.

Price ft. 15, Postpaid.

Store Management 
Complete

By Frank Farrington
Dealing In a thorough rnauuer 
with all aubjecta relative to the 
capable management of the aver­
age store. It la a book that 
should be In the bands of every 
merchant and hii clerk.
Thirteen Chapters, 262 page, 
brim full of sound business logic 
that can be put to practical u«r 
every working day of the year. 
The different subjects treated arc 
as follows;—
The Man Himself—Where to 
Start—Store Arrangement — The 
BuSng End—The Store Policy- 
Clerk Management—Leaks — The 
Store's Neighbors — Working 
Hours—Expenses — The Credit 
Business — What to Sell — Pre 
mlum Giving.

Price $1.06, Postpaid.
Contains Information on every 
subject necessary to the efficient 
management of the store.

Showcard Lettering, Design­
ing, Etc.

A practical treatise on Up-to-Date Pen and Brush Lettering, giv­
ing Instruction representing many styles of lettering, position, 
movement, shading, spacing, designing and arrangement, with 
illustrations of large and small letters of each alphabet, together 
with n full analysis and diagram for making neat and prominent 
figures off-hand for price tickets, etc. Over 400 Illustrations of 
finished show cards and price tickets are given In

Marking Pen Lettering 
Soennecken Pen Lettering 
Automatic Pen Lettering and 
Up-to-Date Brush Lettering

outside of fifty-one page alphabet plates and lettering exercises 
of a large variety of standard show card alphabets with prac­
tical Instruction, together with abow card designs, showing how 
to produce neat and fancy border and scroll outlines, tinted back­
grounds, etc.
This book Is far beyond anything ever published In this line. It 
contains solid, practical, common-sense Instruction—s book that 
Is free from abiurd theories and mystifying kinks, and contains 
2,000 advertising phrases for Card Signs, Posters, etc.

Price $1.0$, Postpaid.

The MacLean Publishing Company, Limited
BOOK DEPARTMENT

143-153 University Ave., - - Toronto, Ontario
64


