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THE MODEL LOCAL NEWSPAPER I
Dy. ANNIF Ai f TuiIUS. 10SInn. Nass.

IT is reasonably safe to assume that no membcr of the
newspaper fraternity places any profession in advance

af his own, and it is almost a universally conceded fact that
the newspaper wields a greater influence upon mankind
than any other single medium. H-ence the justice of aur
plea for enthusiasm.

lVhat one reads influences character. Do we believe in
thc life and words af WVendell Phillips, one af the greatcst
enthusiasts the world bas ever known ? Liîten : IlLet me
make the newspapers and I carc not what is preached in
the pulpit or what is enacted in Congress.Y 'IIf I might
control the literature of the household," said Bacon, I
would guarantee the weli-being ai the Church and State."
And front the master mind of Heine we have thcsc inspir-
ing words: Il In these times wc fighit for ideas and ncws-
papcrs are aur fortresses." In the face of our own belici in

our mission-in the face of what the world concedes--in
the face of these thrilling words from mien whose enthusiasrn
has created for them the admiration ai marc than anc con-
tinent-in the face oit the respansibility and the obligations
we bave in'posed upon ourselves by aur chosen carcer, as
editors-can we be less than enthusiasts ? Let us believe
sa deeply. s0 truly and sa carnestly in the ideas that we have
ta put forth-n the . messages wc have ta give-in the
dignity and possibility ai aur positian-that wc shail by our
very carnestness, by our love, by aur enthusiasm, create for
aurselves a constituency that shaîl also believe dceply in the
messages we have ta give to the world Then aur priniary
requisite for success m-ust bc an enthusiasm that is born of
love for aur pralessian. This acquired, wc cati give aur
best thought ta aur work. A man wbo givesbimself whly
ta an idca is certain ta accomplisb something, and if be
have ability and cammon sense bis success will be great.
Nothing is s0 contagiaus as enthusiasmn.

Next ta cnthusiasmn let us place indîviduality. Our
papers must stand frr sometbing. They must ever repre-
sent the individuali'y ai the men behind them. And here
cantes that fine dist:nction between individuality and per.
sonality. Personality must be an unknown quantity ta
the succcssful newspaperman. lie stands not as a persan,
but as ai) individual. Hie cati have no prejudices, no fads,
no friends, no foe.-. Absolute justice must be meted out
to every man-whether it be accarding ta bis personal
inclinatian or nat. His individuality must shine resplen.
dent through the pages ai bis paper, and that individuality
must bc s0 marked that it will be recognizcd always as
being what the world wants-yaur best service.

The third requisite is tact. Na small degrc ai success
is due ta tact. That iaculty th:tt enahies ane ta meet cvcry
exigency withi ease, with graciausness, witb gentlenc.ss ; that
faculty that enables a man ta bold ta bis individuality
unswervingly, yet enables him ta miake neccssary conces-
sions. The tact that can defend a position without sceming
bigatcd ; that can persuade without seeming ta persuade .
that cani be tolerant with every whiîn ai every wvhimsical
one who invades tbe ediiarial sancturn, witb fancicd
grievances and imaginary slights.

Enthusiasm, infdividuality and tac*, thougb individual
traits rathier than composite parts af the model newspaper,
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