
The Rote of Global Value Chains for German Manufacturing

Table 2: Activities by manufacturing sub-sector, 2007
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Table 2 also presents some valuable data on average ready wages and labour 
productivity (measured as value added per worker) across manufacturing sub-sectors in 
2007. While Gennanv is generally considered to be a high wage country, the statistics 
show that there is considerable heterogeneity in wages across manufacturing sectors. The 
average employee in the “Food & Beverages” sector earns, for example, around 30,000 
euros per year, compared to 68,000 for an employee in “Office Machinery” or 88,000 in 
the “Coke & Petroleum" industry. The spread of average labour productivity is equally 
wide, ranging from 41,000 in “Food & Bev erages” to 175,000 in “Coke & Petroleum”. 
‘Office Machinery” is also a highly productive industry by this benchmark.

Table 3 dispels the popular myths that all German firms export their goods or source 
their inputs abroad. The table presents the percentages of firms that export, import, do 
both or neither of these international trade activities. Actually, the data show that most 
German firms are not involved in any form of trading activity with foreign associates in 
2005 (61 percent, .- However, among German firms that are trading with foreign partners, 
most of them import and export simultaneously. Indeed, from 2001 to 21*.1- the 
proportion of firms doing so has even increased from 16 to 19 percent- Also, the share or 
firms that do not engage in any international trade activity has declined by 6 percentage 
points over the same period. This substantial increase in internationally active firms has 
also been highlighted by Vogel et al (2009). It suggests that foreign markets, not only as a 
source for demand but also for supply of global value chains, have become more 
important for a wider range of German firms over the last years.

2 ^l115 ® not specific to Gennanv but » mirrored in other countries, see, for example, Bernard et ai.
(2007) for ^ US.
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