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ARTHUR P. TIPPET & CO. 

Agents
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“Thistle” “Thistle”
Brand Tunny
Haddies Fish

Full weight in lfi-oz. lined 
tins, containing no skins, no 
bones, no waste, no dirt or 
slime—nothing But the freshly 
caught, carefully cleaned and 
cured genuine Haddock.

“Thiatle” brand will in­
crease confidence in any 
grocer’s general stock. It is 
a “builder” of confidence.

Heretofore a luxury, but now 
put up in one-pound oval tins 
in this country—superior in 
flavor and containing no waste.

For a while Spain furnished 
it in limited volume. The 
popular demand compelled 
the ways and means adopted 
by the Thistle Company.
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FOR SALE BY ALL THE BEST DEALERS

8 PLACE ROYALE 
HONTREAL

84 VICTORIA STREET 
TORONTO


