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Iter profits are made by being 
■elect the trade that promisee the
most money.

The all-y« 
satisfactory

whole milk or cows. It 
ption oat

the work through- 
year, thus making it 
iploy men at all sea- 
ance which Insures a

best, and by 
■weet cream 
when the market

distributes 
the whole 

profltabl
able to eons, a clrcumstan

better class of labor. It has a ten­
dency to make the patrons more up- 

ory la also the most to-date and progressive by giving them 
the patrons’ stand- the opportunity to study different 

It gives them a market at all methods of feeding and 
s for their product. It stlmu- their herds for profitable product 

keeping of more and better —W. 0. O.

I

An All-Year Facloiy
—-, HK Berwick factory, owned by 
I Mr. Lewis J. Hutt, Stormont 
1 Co., Ont., Is fully equipped. 

Lg| ; five large vats tor 
,ng fheeae or tor storing milk 
,nd iream, a boiler and engine, 
two large steam turbine cream separ 
itore for separating milk and whey, a- 
Urge and a small churn with workers.

, , ,,
“NEW EMPIRE”

% SILO ROOF
\> Lew priced, easy to erect, self-sup­

porting, no rafter» needed.
Write today for price list end

FREE ILLUSTRATED LEAFLET
mailed to Bay address on request 

Inveatigate thia roof, 
it ia a good ont

Metallic Roofing Co
uwn»

Ui ***two huge curing rooms, a refrige 
room md an extra large Ice h 
The , rodnets manufactured 
rheesc. butter, nnd whey butter.
,ldes. in certain seasons of the year, 
milk and cream are shipped

For the latter trade, tbe factory Is 
racei'i dually well situated, being on 
tie Ottawa and New York Central 
rgUwav. which connects with the 
f.P.H at Finch. Montreal, Ottawa, 
„Dd Quebec markets are within reach, 
u, well as the large markets In the 
United States. This trade makes It 
necessary that a large supply of Ice 
ke kept la order that the milk and 
cream can be shipped In first-clans 
rendition. This Is provided for by an 
eitr* large cheap Icehouse convenient 
t0 the factory. The Ice Is taken fro i 
tbe River Payne, which flows by the 
renr of the buMdlngs.

Ttir following Is a synopsis of last 
.-«r's butUeeea of the Berwick fac-

t, iBe Tt.

THF.

Ileaafaclerer» el
“ Ea»tUk*”Skis(!e» "Empire” Cerragstsd Ire.

TORONTO, ONT.

Betay of Lakeelde, First In Aged Canadian Bred Ayrshire Class at Ottawa. 
Owned by Qeo, Montgomery, Phlllpsburg, Que.

—Photo by an editor of Perm and Dairy.

1U.S.A. Advertising Campaign Progress
5? now In while the appearanc 

tea in on the table could
Total milk received __ 4,891.447 lbs A which the National Dairy Coun classed as a novelty
Total cheese made ... 388,085 lbs. cil of that country propose to spend public to eat more of the
Total whey butter sold.. 18,684.2* Î750.000 In stimulating the demand for which tt la very familiar be co:i
Total money received .. 868.844.66 dairy products. Is receiving consider of an Increased use of those dairy pro- JE C||
Total money paid patrons $88,869.11 able attention In the pages of U. 8. ducts? Y/ero a specific brand men- /nky VI*
Coet of manufacturing.. $6,466 66 dairy papers. Opinion, however. Is Honed and advertised as particularly ^Wwo

' Net cost of manufactur- rot undivided as to the probable sue- meritorious the possibilities for an in » Z IZiC w WllLiL“Z
lag. per cwt................. $1-63 cess of the campaign The Creamery creased sale world be very good, but

Namber of patrons ... 80 Journal for Instance, believes that the when It comes to a question of telling
Mr. Hull considers that the reason advertisements are too general In na- a man to eat more of what is already 

kls factory la on eueh a sound finan ture. The following extract explains a common part of every meal there Is 
. clal basis Is that he conducts an all- the Journal's position: an opportunity for considerable dia­
ler business. This reduces the cost cusslon."
p( m.mifactiirtng b, twin tb. plut "A ttud, of tbe pereholoBy of ed- „ nol „„mUle
eortlnK tbe whole year lerteeff of tor '«Ol’tog ebow, Lhet • domud once the lmDcdl.„ th,
,1, or eight montho. a. lo moet care,, treated muet offer some epecifle |inlgn and doubt, whether any tangf-
|i .liner him tn secure more efficient method of aattofylng that demand. In b]6 w ,t wl,| plf lt I. not con.

be can employ by the other wort* the conanmer. once hla dactrt ,or , Mrlod ,bln tbr,„ 
bettor typo of ecalroa here boon arnnaod. wenta aom, lhc. „ wblch |t

epecllc brand for which he ran coll. ’„„d lhll ,he „t,„d Thp
Butter and milk and chceee and Ice ' behind the moyemei 
cream as a general class are common 
articles of diet—every family kee 

first two In the Ice box cons 
them three times

HE advert
progress

:Ulng campaign 
in the United Sta

:e of the last two 
certainly not be 

Will telling the 
food with 

nducive

T$*a.iment of Berwick Factory.
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THE CANADIAN «ALT CO. LIMITER
hel|i, because 
>esr U makes him a 
minufucturer, because his work has 
■an. pbasea, demanding more brains 
,sd rxvcutfve ability. It allows him to 
cater to the different markets by mak­
ing cheese when that Is the most pro- the 
Itable, and butler when It pays the and

over which it is pro 
the campaign extend. Tho

___  .. _ . movement take the
in's vlfw th"1 the advertisements now ■!>- 

pearing In many of the U. 8. national 
papers, will have a good effect In call- 

of the public to the 
i. They

the

tantly .......
•<*» BT

ue of dairy products 
■»t the public requiresÏÏ3

tlon
«Ice cream nnd that 
great exp*•'•«Ion In the concur 
of milk. They believe that tho 
the peonle arc made aware of the fact 
that dairy pr-'-’ucts are the cheapest J 
source of nutritious fopds. the greater 
win be the demand for them g/r

If the campaign Is successful In 
atlmel*f,nw the demand for dairy pm- I 
ducts, Canadian dairying will share In 

eflt. Many of the p-nors In 
.ho advertisements apnear have 

r*e .circulation smone

lulres educa- 
f cheese and

mptlon

as to the food vaine o 
cream nnd there le room

MAKE YOU* BIKE 
s A MOTORCYCLE

rmSMm $
the ben 
which tl 
a la

3|‘W4

Canadian 
amount 

et In the
consumers. A consid 
of our product finds a 
TT. 8. and will enjoy any Increase In 
nrlces th»t result. Prices In the 
United 81*tea also react Indirectly on 
the Canedlsn market. Besides, the 
rimnslm will be valuable as an ob- 
1crt lesson to our dairymen. They 
-•«Tl be "Me to .hldwe wherein 11 has 
been eneeetefni and wherein It has 

Hobisnd Piecemeal (Imp.), First Prize 2-yr-old and Grand Champion Ayr foiled of Us nb«*ct ^ater, 1f they de- 
ihire Bull at tha Central Canada Exhibition. Ottawa. Owned by J. H. Black, cldc «o on « slml<«r enmna 

Que. of the National I
■ ell will be of value to them.

ark
In

Dairy Coun-
—Photo by an editor of Farm and Dairy.

• HIP YOU*

BUTTER A EGGS
mission merchants, 
pay net prices and
pmmplly.
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FARM AND DAIRY r:3.September II. ltlfl.
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^ DOBjisEASES
H.Cley Glover, V.S.

na w«i unit.. H.T.

The Makers’ Corner
Butter and Cheeee Makers ere in-

vlled to send contribution» to this 
department, to ask Questions on 
m.liters relating to eheese making, 
and to suggest subjects for discus-
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