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The Makers' Corner

Butter And Cheese Makers are in-
vited to send contributions to this
to ‘ask auestions on

An All-Y ear Faclory

HE Berwiok factory, owned by
T Mr. Lewis J. Hutt, Storment
(o, Ont, is fully equipped,
paving  five large vats for mak
mg cheese or for storing milk
and cream, & boller and engine,

wwo large steam turbine cream separ
stors for separating milk and whey, a
Jarge and & small churn with workers,
o large euring rooms, a refrigerator
ind an exira large ice house.

room
The products manufactured are
cheese, butter, and whey butter. Be-

sides, in certain seasons of the year,
milk and cream are shipped.

For the latter trade, the factory Is
excepllonally well situated, being on

e Ottawa and New York Central
railw which connects with the
¢PR at Finch. Montreal, Ottawa,

and Quebec markets are within reach,
w well as the large markets in the
United States, This trade makes it
gecessary that a large supply of ice
be kept in order that the milk and
cream can be shipped In first-class
condition. ‘This is provided for by an
extra large chean lcehouse eonveniert
1o the factory. The ice is taken from
the River Payme, which flows by the
rear of the bulidings.

The followdng Is a synopsis of last
year's business of the Berwick fac-
tory

gtaement of Berwick Factory.
Total milk veeelved .... 4,304,447 Ibs
Total choese made . Ll
Total whey butter sold. .
Total money recelved ..
Total money paid patrons
Cost of manufaeturing. .
Net cost of manufactur-

ing, per ewl. ...
Namber of patrons ....

Mr. Hutt considers that the reason
bis factory is on a sound finan
cial basis is that he conducts an all-
year business, ‘This reduces the cost
of manufacturing by keeping the plant
working the whole year instead of for
six or eight months, as in most cases.
It allows him to secure more efficient
help, because he can employ by the
year It makes him a betier type of
manufacturer, because his work has
many phases, demanding more brains
and executfve ability, It allows him to
ater (o the different markets by mak-
ing cheese when that is the most pro-
fitable, and buiter when it pays the

$6,466.96
$1.53
8

FARM AND DAIRY

best, and by selling whole milk or
sweet cream city conswmption
when the market demands them. Big-
ger profits are made by being able to
seloct the trade that promises (he
most money.

The all-year factory is also the most
salistactory from the patrons’ stand-
point. Tt gives them a market at all
seasons for their product, W stimu-
lates the keeping of more and better

cows. It distributes the work through-
out the whole year, thus making it
profitable to employ men at all sea-
sons, a circumstance which Insures a
better class of labor. It has a ten
dency -to make the patrons more up-
to-date and progressive by giving them
the opportunity to study different
methods of feeding and managing
their herds for profitable production

W. G. 0. -

Betsy of Lakeside, First in Aged Canadian Bred Ayrshire Class at Ottawa.
Owned by Geo, Montgomery, Philipsburg, Que.

—Photo by an editor of Farm and Dairy.

U.S.A. Advertising Campaign Progress

HE advertising campaign now in
T progress in the United States in

which the National Dairy Coun
cil of that country propose to spend
§750,000 in stimulating the demand for
dairy products, Is receiving consider
able attention In the pages of U. 8
dairy papers. Opinion, however, is
not undivided as to the probable suc-
cess of the campaign. The Creamery

0 Journal for Instance, belleves that the

advertizements are too general in na
ture, The following extracl’ explain
the Journal's position;

“A study of the psychology of ad
vertising shows that a demand once
created must offer some specific
method of satisfying that demand. In
other words, the consumer, onece his
desires have been aroused, wants some
specific brand for which he can eall
Butter and milk and cheese and ice
cream s a general class are common
articles of diet—every family keeps
the first two In the ice box constantly
and utllizes them three times a day

Hobland Piecemeal ), First Prize 2yrold and Grand
o.u&mn'-h Exhi Ottawa,

shire Bull at the

ibition,
Lachute, Que.
~Photo by an editor of Farm and Dalry.

Champlon Ayr-
Owned by J. H. Bladk;

while the appearance of the last two
on the table vould certainly not be
clagsed as a novelty. Will telling the
public to eat more of the food with
which It is very familiar be conducive
of an increased use of those dairy pro-
ducts? Were a epecific brand men
tioned and advertised as particularly
meritorious the possibilities for an in-
creased sale wotld be very good, but
when it comes to a question of telling
a man to eat more of what is already
a eommon part of every meal there is
an opportunity for considerable dis
cussion."”

The Journal is not sanguine as to
the immediste results of the cam
paign and doubts whether any tangi
ble result will ensue if it is not con
ducted for a longer period than three
years, the' time over which it is pro
posed that the campalgn extend. The
men behind the movement take the
view that the advertisements now ap-
pearing in many of the U, 8. national
papers, will have a good effect in call-
ing the attention of the public to the
nutritive value of dairy products. They
believa that the public requires educa-
tion as to the food value of cheese and
vice cream and that there ia room for
great expatsion In the consumption
of milk. They believe that the more
the peonle are mads aware of the fact
that dairy products are the cheapest
source of nutritious fopds, the greater
will be the demand for them

It the campalgn is suocessful in
stimulating the demand for dalry pro-
ducts, Canadlan dairying will share in
the benefit. Many of the paners in
which the advertisements apnear have
a larre cirenlation amons Canadian
congumers. A considerable amount
of our product finds a market in the
U. 8. and will enjoy any increase in
nrices that result Prices in the
United States also react indirectly om
the Canadian market. Besides, the
campalen will be valuable as an ob-
fert leson to our dalrymen. They
will ba ahla to fudwe wherein it has

been ancrossfl and wherein it hd‘: %

fatled of ite ohlect,

cide ta mt on a gimifar camnilgn, the
exnerinnng of the Natianal Dairy Coun-
il will be of value to them.

“NEW EMPIRE”

SILO ROOF

Lew priced, eauy to erect, self-sup-

porting, no rafters needed.
e today for price list and

Wi
FREE ILLUSTRATED LEAFLET

mailed to any address on request

Investigate this roof,
it is a good one

mMetallic Roofing Eg;“
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