Page 6

[s.n.] 1992: implications for marketing, advertising and the

media. ILondon: Rooster Books, 1989. Price £45

[s.n.] 1992: the new Europe. London: Rooster Books, 1988.
Price £75 '

[s.n.] 1992: the Single European Market: how European busi-
ness 1s preparing and the implications for Japan: an interna-

tional seminar. Organized by Asahi Shimbun/Asahi Evening News,
Frankfurter Allgemeine Zeitung, and the Economist. Held in
Tokyo, May 25-26, 1989. ToKkyo: Asahi Shimbun/Asahi Evening News,
1989. HC241.2 .N55 1989

Armstrong, Lindsay et Alain Dauvergne L'Europe 93: tout ce qui

va_changer pour les consommateurs. Paris: Balland, 1990.
Ordered April 25/90.

Baldwin, Richard Oon the growth effects of 1992. Cambridge,
Mass.: National Bureau of Economic Research, 1989.
(NBER working papers; no.3319)

Baldwin, Robert, Carl B. Hamilton and André Sapir eds.
Issues in U.S.-EC trade relations. Chicago: University of
Chicago Press, 1988.

[s.n.] Banking 1992. ILondon: Clifford Chance, 1989.

Bayop, Enrique Europe 92, le rapt du futur. Arles, France:
Editions Bernard Coutaz, 1989. HC241.2 .B35 1989

Bennett, R.J. ed. Territory and administration in Europe

1989. London: Pinter, 1989.

P&

Brealey, Mark and Conor Quigley Completing the Internal

Market of the European Community: 1992 handbook. Iondon:
Graham & Trotman, 1989.

grewgter, C. and P. Teague European Community social policy:
its impact on the U.K.. London: Institute of Personnel Manage-

ment, 1989.

Briangon, Annick et Frangois Guérard L'Allemagne dans
1'Europe de demain. Paris: Documentation frangaise, 1989.
(Problemes politiques et social; no.607, 28 avril 1989)
FR1 SG32 89N607 FRE

Budd, Stanley A. and Alun Jones The European Community: a

quide to the maze. London: Kogan Page, 1989. HC241.2 .B83 1989



