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3 Computer photos simplify aptitude test Jacket fights bites
| International Test Corporation of Vancouver connect a supervisor’s station with as many
has developed a system that uses comput- as eight test stations. The software leads
ers to add pictures to aptitude tests and students through sample questions that are
Make questions easier to understand. reinforced by laser videodisc images.
“Such a presentation reduces stress When the test is completed, the re-
On examinees, allows them to complete sults can be printed or stored on computer
tests more quickly and makes scores more disc for addition to the data base of a main-
Meaningful,” said George Woods, president frame computer.
of the company. International Test Corp. is currently deve-
l The system can also help to train stu- loping a computer test for aptitudes and .oc-
‘. dents, since it allows them to answer a ques- cupational interests that provides a review
] tion until they get it correct. of jobs for particular scores.
By The British Columbia Motor Vehicle The organization is affiliated with I.P.
: Department is considering using the system Sharp Associates Limited of Tgronto, Ontario
5. 10 test new drivers. Such a system might a computer software and services company.
i
! ~—
g Electronic panel posts product prices
(] e
m- A unique “Skeeto-Ban” jacket, developed by
ish Draft Enterprises Limited in Petersfield,
Manitoba, is proving to be an effective
and method of repelling insect bites. The light
weight mesh-fibre jacket, when impregnated
with the accompanying 95 per cent DEET
repellent, is “‘guaranteed” to act as a shield
- against mosquitoes, black flies, gnats, fleas
J and most other biting and annoying insects.
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-] 5 Armchair shopping
ond § ; :
- Cableshare Inc., based in London, Ontario
(raft § is negotiating an agreement with the large
hant - United States retailer, J.C. Penney Com-
§ pany, which will provide for the development
eed g and world-wide licensing of Cableshare’s
juce § cable television service that allows sub-
This é scribers to shop from their homes.
ther . The system, initiated by the firm last year,
B R\ . _ 3 g is considered by many to be one-and-a-half
P ichard Tayior (left) discusses the new price display panel with Ray Goodman. years ahead of its competitors.
TEIepane| Inc. of Markham, Ontario has Commenting on the display, Ray .Cableshare’s president, Terrence Pocock
®Veloped a liquid crystal display (LCD) Goodman, vice-preSIder?t of Loblgws Super- said the Systenlw offe.rs a v\{lde range of pro-
ually Pane| that replaces the paper label put on markets in Toronto, said “t'he blgge&?t ad- ducts and ser\{lces, including manufactt{red
said Supermarket shelf to display a product’s vantage for the consumer will be consistent go<_>ds, groceries, travel and home banking.
rs. Price ang price per unit. The electronic price pricing”. For the store, he adde‘d, thc_are Using a touch-tone. telep!'lone, consumers
ignd  9Splay is linked to the store’s microcomputer  may be many potential advantages, including  are able to call up video pictures of the pro-
ation d shows the same price as that registered the ability to post price changes at the duF:ts they are con_sndenng. while af:compa-
-k t0 the check-out counter. shelf more quickly. nying qlalogue provides full mforrpatnon a'b(.)ut
| unit A prototype LCD panel is currently To change a price on the Telepanel each ltem.. AI! product §elect|on, pricing
diza" b_ei"g tested by Loblaws Supermarkets  display, the store manager simply enters it and ordering is done with fhe telephone
Mited in a North York superstore and into the personal computer controlling the keys. Goods can then be delivered directly
have ,Slepaners president, Richard Taylor, hopes  check-out scanners. It is instantly displayed to the customer’s home.
var M€ trial will lead to sales to food chains  on the Telepanel on the shelf immediately Mr. Pocock hopes to launch the service
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"Oughout North America.

below the product.

in selected US markets this year.




