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Start Date 	Event Name, Location & Type 	 Sector/Contact 	 Description f Ref if 

90/03/00 MEN'S APPAREL SOLO SlOW 	 CONSUMER PRODUCTS 	 1 51  ATTEMPT 
NEW YORK 	 • 

FAIR, SOLO 

90/03/00 CHILDREN'S WEAR SOLU SHOW 	CONSUMER PROOUCTS 	 1ST ATTEMPT 
LOS ANGELES 
FAIR, SOLO 

90/03/00 NEW JERSEY BUIL0ER SlOW 	 CONSTRUCTION INDUSTRY 	 LUMBER E BUILDING MATERIALS 
ATLANTIC CITY 
FAIR, NATIONAL STAND 

90/03/00 NORTHEAST CONSTRUCTION 	, 	CONSTRUCTION INDUSTRY 	 BUILDING PRODUCTS 
BOSTON 
FAIR, NATIONAL STAND 

891214 

891215 

891216 

891217 

90/03/00 EAST—SOUTH RESTAURANT/ 
HOSPITALITY SHOW WSH.D.C. 
FAIR, NATIONAL STAND 

90/03/00 WESTERN AUDIO—VISUAL MART 
SAN FRANCISCO 
FAIR, NATIONAL STAND 

90/03/00 IV—COMING RUYERS TO FLOWERS 
CANADA 
MISSION IN, TO FAIR 0  

• AGRI F. FOOD PRODUCTS E SERVI LARGE REGIONAL SHOW 

ADVANCED TECH. PROD. E SERV 	AUDIO VISUAL MERCHANDISING — 2ND RECENT 
PARTICIPATION 

AGI L Fuon PRODUCTS E SERVI 

891218 

891219 

891220 

90/03/00 AIME CONFESHOW LAS VEGAS 
MINING ENGNG SOCIETY 
FAIR '  NATIONAL STAND 

MINE,METAL,MINERAL PROD E SR ORIENTED TOWARDS NEW TECHNOLOGY 

891248 

90/03/00 NATL SPAEPOOL INSTITUTE 	 CONSUMER PRODUCTS 	 GOOD FOR WESTERN SMALL BUSINESS 
LAS VEGAS 	 BEST US MKT FOR SPASEHOT TUBS 
FAIR, NATIONAL STAND 891249 


